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An Exciting New Game — 


The kit includes all these Features: \\ - FE - K K’ / 
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Here's some advice on tightening freight receiving procedures and a review of your 
rights under the Uniform Commercial Code. F.O.B. rules, claim filing procedures, and 
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Have you ever wondered how much money you could save with better routing of 
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employee time and wear and tear on your delivery vehicles. 
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PATTIE 
CAKES 


Pattie Cakes is just one 
of our new line of kiddy 
games. Like our famous 
Whac-A-Mole, our new 
kiddy games are 
tremendously popular, 
highly profitable, and 
very dependable. Call 
us and let us tell you 
more about our entire 
line of successful 


games. 


Ask about our 
distributor discount. 


Bob’s Space Racers, Inc. 
427 15th Street, Daytona Beach, Florida 32017 


Manufactured in the U.S.A. 


Telephone: 904-677-0761 


Makers of amusement games since 1970 


$59 PER THOUSAND DELIVERED 
yw 25 DELUXE TOYS IN EQUAL MIX 
+ MULTICOLOR, SNAP-LOCK SHELLS 
+ ACCURATE COUNT OF FILLED EGGS 
FAST & FRIENDLY SERVICE 


CALL US COLLECT TODAY! 
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ITS NOT 
A SECRET 
ANYMORE! 


WE’RE FEATURING 
Bally’s Spy Hunter @ Centuri’s Track & Field 
Bally’s Tapper @ Taito’s Ice Cold Beer 


ALL THE LATEST CONVERSION KITS AVAILABLE 
(Our Prices Are Too Low To Print!) 


Pole Position II @ Mario Bros. @ Roc ’N’ Rope @ Mr. Do! @ Mr. Do!’s Castle 
Donkey Kong 3 ® Mega Zone @ Pac-Man Jr. @ Elevator Action 
Cloak & Dagger @ Exerion ® The Glob @® Marvin’s Maze 


NEW CLOSEOUTS 


(Our Prices Are Too Low To Print!) 


Millipede en Castles (ct) Chexx Hockey _ Krooz’r 

Xevious Dig Dug Baby Pac-Man Mario Bros. 

Arabian Cosmic Chasm Domino Man Congo Bongo 

Crystal Castles Munchmobile Domino Man (ct) Star Wars 
Gyruss 


Guaranteed Immediate Delivery 
on these Laser Disc Games 


NFL Football by Bally Dragon’s Lair by Cinematronics 

Goal To Go by Stern Cliff Hanger by Stern 
Firefox by Atari Astron Belt by Bally 

M.A.C.H. 3 by Mylstar Cube Quest by Simutrek 


Space Ace by Cinematronics 


We also carry a wide assortment of used equipment at low, low prices! 


IF YOU DON'T SEE IT, CALL: 


CENTRAL 


DISTRIBUTING COMPANY 


3814 Farnam Street, Omaha, Nebraska 68131 


402/553-5300 


UP FRONT 


‘60 Minutes’ creates 
another public image 


On Super Bowl Sunday, “60 Minutes” did a seg- 
ment on “gray area” games called “From Pac-Man to 
Poker-Man.” The title itself is deceiving since it insin- 
uates that those who operated Pac-Man are now 
operating card games. What it attempted to prove was 
that these games of chance are proliferating. The 
show had interviews with the district attorney in Ten- 
nessee, an attorney defending gray area games, 
several location owners demanding the games 
returned to their locations, and the New York liquor 
control authority. 

Unfortunately, ‘60 Minutes” treated gray area 
games as an issue between the public and the industry 
when, in fact, it is extremely controversial within the 
industry. It did prove there is a serious problem 
involving payoffs on video card games. It did prove 
law officials are perplexed about what to do about 
those games. It did prove that many believe large 
amounts of money are connected with this activity. 

It did not prove, however, that many operators 
are walking a fine line between legal and illegal activi- 
ties. 

This was just hinted. Those in the industry know 
there are many operators as viciously opposed to sub- 
terfuge-gambling devices as law agencies are. These 
operators have stuck to their belief of right and 
wrong, even losing locations to competitors who, in 
the guise of ““everyone’s doing it,” began operating 
gray area games. 

Operators who have not compromised their 
positions on the matter of gray area games deserve to 
be commended for their actions; “60 Minutes’ could 
have done a little commending. 

Instead, one distributor said the show may have 
been the best thing that has happened for the poker 


manufacturers. He said he got phone calls from 
operators who wanted “‘those games that make $500 a 
week.” 

It is disappointing that the national operators’ 
associations, NCMI or AMOA, were not interviewed. 
NCMI is fighting boldly to see that the coin-op 
amusement industry does not end up as a step-child 
of the gambling industry. Several state associations 
have taken public stands against gray area games, 
helping local law groups recognize the amusement 
games vs. the gray area, subterfuge-gambling devices. 

The problem with the “60 Minutes” presentation 
is it not only addressed those involved in the industry, 
but opened a raging internal issue to the public. It has 
made a situation controversial within the industry 
seem like a battle between the industry and the out- 
siders. That’s what happened when video games were 
at their peak. Highly exaggerated earnings figures 
brought public speculation about how to part the 
operator from his phantom dollars. 

Of course, it’s a joke to those who know that the 
dollars were not as plentiful as the media exaggerated 
them to be, but the public saw dollar signs flashing; 
town committees envisioned operators saving them 
from money shortages; and parents saw visions of 
children robbing purses to support the video game 
“habit.” 

Now, “60 Minutes’? has managed to create 
another image for the public: the image of gangsters 
controlling the coin-operated amusement industry 
(the industry children have become associated with) 
via video gambling games (the games the title of the 
program suggested have taken Pac-Man’s place). 

Though gray area games is an extremely sensitive 
issue, all sides of it were not thoroughly portrayed. 


Valerie Cognevich 
Editorial Director 
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Letters to 
the editor... 


Konami, Inc. 


I am pleased to say, even though 
our company is very young here in 
California, that we have begun to 
establish an ongoing business rela- 
tionship with your magazine com- 
pany. I feel that through our 
communication with you and your 
firm that you have become more 
familiar with our company and its 
goal to establish a reputation in the 
United States similar to the one that 
we hold in Japan and Europe. 

I would like to keep you up to date 
and informed as to our present, as 
well as future accomplishments. 
Recently, our company has changed 
its name from Konami of America, 
Inc., to Konami, Inc. I would also 
like to add that our newest and very 
successful games are: Roc 'N Rope, 
licensed to Interlogic, Inc.; Gyruss, 
licensed to Centuri, Inc.; and Juno 
First, licensed to Mylstar Elec- 
tronics, Inc. (Note: Track & Field 
has been introduced since this letter 
was received. ) 

I believe that it is important to 
our firm as well as to your particular 
audience to be aware of this infor- 
mation. We are a growing company, 
and as I have stated earlier, we have 
hopes and plans to become well 
known here in the States. 

Ken Ichiki 
President 

Konami, Inc. 
Torrance, California 
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Purchasing formula 


We recently read an article about 
operator Sol Tabb (Play Meter, 
December 15, 1983, p. 19). In evalu- 
ating his dilemma, we put together 
some figures and compared his busi- 
ness with ours. 

To start, his average income is too 
low. Four thousand machines 
making $30,000 per week is $7.50 
per machine. Consequently, we 
could not survive on such an income 


Audio Visual 
Amusements 


either. We have 50 machines in 
street and arcade locations. At this 
figure, Mr. Tabb would be grossing 
$96,000 per week in which case he 
would be able to use our new 
machine purchasing formula of 10 
new, used, or converted machines a 
year per every 50 machines operat- 
ing at an average price of $2,000. 
Using this formula, you can pro- 
tect your route from competition 
and keep all the little people 
happy—not to mention our desper- 
ately needed manufacturers and dis- 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE @ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
In stock at all times 


YOU'VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. LOurss Vissourt 63.103 


(314) 421-5100 


For further information, call Pete Entringer 
(collect) 


tributors. We as a video family love 

and enjoy this business and hope to 

be here in a small way for a long 
time. 

Laurence Richie 

R-U-A Gaming Co. 

Bridgeton, New Jersey 


Ice rinks 


We thoroughly enjoy your maga- 
zine. It has certainly helped to make 
the right management decisions. 


In addition to most of the pro- 
blems of your operators, we suffer 
the indignity of a couple more. First 
of all, we pay from 45 percent up 
duty on all imported video games or 
parts thereof and a further 20 per- 
cent sales tax. A new video game, 
therefore, costs the operator between 
$NZ 3,500-4,500. A new pinball 
imported from USA $NZ 6,000 up. 
Secondly, we have no “quarters.” 
Our standard price to play a game is 
20 cents, an immediate drop in 
turnover as opposed to our American 
colleagues of 20 percent. Depreci- 
ation allowed for tax purposes is 25 
percent in the first year and 15 
percent per annum after that. Quite 
unrealistic. 

The reason that we are writing to 
you is to see if you can help us with 
the following: 

Is there an association of ice rink 
proprietors in the USA, and if there 
is, could you help us with its 
address? Also like Play Meter for the 
coin-op entertainment industry, is 
there a magazine for ice rink 
operators, and if so, could you help 
us with its address? 

John Vryenhoek 
Matsons Enterprises 
Christchurch, New Zealand 


Editor's Note: Does anyone have 
any information about an ice rink 
association or publication? 


Simplicity + service 
= success 


There is an urgency in the air sur- 
rounding the coin-operated amuse- 
ment machine business. During the 
tenure of our own coin-operated 
music and game business, which was 
established in 1931, we have always 
felt that when a fresh new game was 
needed the manufacturers would 
come up with it— we were never dis- 
appointed. 

In the past 52 years, there have 
been major changes in the coin 
machine business every six to eight 
years. We have gone from pin to 
shuffle alley—to pool—to electronic 
pins—to videos, etc. Each of these 
changes seemed to be in step with 
the economy and the population 
growth, and were priced accord- 
ingly. The protit earning results 
proved this to be correct. 

For the first time in our over 50 
years in this industry, we feel that 
we are out of step.” We are not 
ready to go to the moon (laser disc) 
in coin-operated amusement games. 
Simplicity and service are the 
sources for business success. Nobody 
is handing out awards for medio- 
crity, poor service, overpricing, and 
poor values. 

We have watched it happen in the 
jukebox business, and we're seeing it 
now happen in the game business. 
We let our imagination, instead of 
our basic needs, dictate our mode of 
life. In the period from 1976 to 1983, 
we have witnessed an unusual state 
of affairs—we have had some 20 


BIG STATE SUPPLY CO. 


Service is The Key to our Success. Same day shipment. 

Supplying the nation with parts and supplies for all equip- 

ment needs—JUKEBOX, SHUFFLEBOARD, PINBALL, 
POOL, VIDEO, & FOOSBALL 


Call Toll-free: 800/772-2708 (in TX) 


800/433-2915 (national) 

Ask for this month's Play Meter Special on 

fuses, rubber rings, overlays, and marquees. 
Offer expires March 15, 1984. 


good videos that have passed the 
test, but only ome claims supericr 
consistency in earning power and 
stays On top. 

In talking with people and asking 
questions concerning what they 
think it would take to get the public 
interested again in video games, the 
answer is, “The women and the 
young are waiting in the wings for a 
comparable video to Pac-Man (not 
laser disc)—the men will follow.” 

They want a game with a catchy 
tune, easy to acquaint with, com- 
petitive but not exhausting, fun 
without tiring, limited as to playing 
time so as not to become boring, and 
priced to sell for 25 cents per game. 
This is our next successful game, and 
it could turn the whole coin-operated 
game business around. 

Every operator is looking for a 
game that he can set beside his Pac- 
Man (which is still helping to pay 
the bills)—a game that is priced 
right and that will compete with, but 
not kill, the Pac-Man, nor the cus- 
tomers’ desire to come back again 
and again! 

Surely, after 50 years we are not 
going to sit by and overdevelop, 
overprice, and overbuild our coin- 
Operation business, and let it go 
down the drain. 

Let's slow down—catch up—and 
simplify the things that people 
want, or need, to make life more 
enjoyable. The key is that the coin- 
operated games offered to our cus- 
tomers be affordable to everyone, 
and something that they will buy 
over and over again! 

Ben Hutchins Jr. 
Lawton Novelty Co. 
Lawton, Oklahoma 


Editor’s Note: Ben Hutchins Jr. 
matled this letter to most of the 
major video game manufacturers in 
the United States. 


We're Moving! 


After February 15, Play Meter’s 
new street address will be 6600 
Fleur de Lis, New Orleans, LA 
70124. The new phone number 
will be 504/488-7003. P.O. box 
numbers remain the same. 
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PREMIERING 
A.O.E. ’84 


Wk ALE 


(“MAXIMUM FLEXIBLE GAME SYSTEM”) 
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CONVERSIONS 


Four “STARS” will be born in Chicago on March 9, 1984 when EXIDY, ING.. 
America’s pioneer in the video-game industry, introduces to the operators 
and distributors of the worlda—MAX-A-FLEX™—the Ultimate Conversion 
System. All four “STARS” will be delivered beginning April 1st, with many 
more “STARS” to follow. 


So if you were debating on whether or not to attend the A.O.E. show this 
year; debate no further. BE THERE! 


Ee" 390 JAVA DRIVE, SUNNYVALE, CALIFORNIA 94089 
(408) 734-9410 TELEX 357-499 
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PENNSYLVANIA HOUSE BILL WOULD LEGALIZE VIDEO GAMBLING @ MESQUITE WITHDRAWS APPEAL, 
LICENSES ALADDIN’S CASTLE @ POST-BOOM LOSSES CLOSE SANDERS DISTRIBUTING @ CVS GAMES MANU- 
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APPEAL TO CITIZENS @ FACE-OFF ENJOINED BY FEDERAL COURT @ BALLY MAKES INTERNAL CHANGES 


‘60 MINUTES’ 
LOOKS AT VIDEO POKERS 


A “60 Minutes” report titled From 
Pac-Man to Poker Man, aired Sun- 
day, January 22, is already heighten- 
ing awareness and intensifying 
activities of law enforcement agen- 
cies nationwide as they tackle sub- 
terfuge gambling on video poker 
machines. 

The popular television magazine 
show focused on bar owners and 
law enforcement officials in New 
York and Tennessee, painting a pic- 
ture of corruption, extortion, 
organized crime, and property 
destruction that surrounds a $2 
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billion illegal gambling industry. 
The following occurred the week 
after the report: (1) the district 
attorney general in Nashville an- 
nounced an effort to have video 
poker machines with pay-off fea- 
tures declared gambling devices per 
se (so authorities can seize the 
games without having to observe 
payoffs); (2) several state police 
agencies contacted “60 Minutes” 
for information on how to assess the 
problem in their states; (3) the 
Boston Globe was one of several 
newspapers to initiate investigative 


As part of its continuing support for local youth organizations, Wizard's 
Castle, Canada’s largest family amusement center chain, hosted the 46th 
Toronto Cub Packs for free play on the new games in its Rexdale Ontario 


showroom. 


studies on the issue; and (4) the pro- 
ducers of “Hill Street Blues” started 
gathering information for an epi- 
sode focusing on video poker 
gambling. 

The results of the “60 Minutes” 
investigation were no surprise to 
coin-op industry members who 
have struggled with the issue, trying 
to keep amusement businesses 
thriving in the face of illegal gam- 
bling competition. The report 
found every bar along a dozen 
blocks of one street in the Bronx 
housed poker machines. A New 
York State Liquor Authority under- 
cover agent estimated 30,000 ma- 
chines produced a $.75 billion take 
annually. A Tennessee district attor- 
ney, Clayburn Peeples, said his rural 
territory supports just 113,000 resi- 
dents but produced more than $7 
million in video poker gambling 
money last year. 

The report allotted time to those 
opposing the crackdown on the 
machines. 

A Tennessee attorney said the 
games are not at fault. “I’m not 
naive enough to say there isn’t gam- 
bling going on on these machines,” 
Larry Stenneker told Mike Wallace. 
“But put the players in jail; don’t put 
the machines in jail.” 

“Folks will find a way to gamble,” 
Wallace challenged Peeples. 

“The difference here is that we’re 
dealing with a national phenome- 
non,’ Peeples answered. “The tech- 
nology is just beginning.” e 
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LETTER TO “60 MINUTES’ 


Editor’s Note: Rufus King, Play 
Meter legal counsel, wrote this 
reply about the video-poker seg- 
ment to Don Hewitt, “60 Minutes” 
executive producer. In the preface 
to his reply, King wrote: “It was a 
great segment, but it missed two 
critical points, and among those 
who know, it may be doing as much 
harm as good.” King also enclosed a 
listing of federal statutes and cita- 
tions. 


Your fine piece exposing the $2 
billion poker-video gambling racket 
illuminated a dark underworld 
corner where no one has been 
looking. Congratulations! 

But there was one error: Congress 
long ago passed federal laws to assist 
state anti-gambling enforcement, 
recognizing that, just as you demon- 
strated, local officials can’t and 
won't stand up to the illegal gam- 


bling promoters. There have been a 
few federal cases, but if the Depart- 
ment of Justice threw the book at 
the illegal operators you pictured, 
and got one conviction under each 
federal law which refers directly to 
gambling, maximum fines would 
total $80,000 and the maximum pri- 
son sentences would add up to 37 
years. 

The trouble—and a main reason 
for the growth of the problem—is 
that the present administration 
seems to be deregulating organized 
crime along with everything else. 

And you missed one crucial fact: 
the gamblers claim their devices are 
exactly like amusement games, and 
it is only the player and the bar- 
tender who make illegal payoffs. 
The fact is that all the gambling 
devices have a secret circuit, built 
into them, to record payoffs so the 
machine owner can reimburse the 
bartender or whoever pays off. They 


must have this. Otherwise it would 
be an “honor” system as to how 
much was paid. Anyone who knows 
what to look for can tell an innocent 
amusement game from a payoff 
device as easily as he could spot 
Lugers among water pistols. 
Johnson-Eastland Act, (interstate 
shipment of gambling devices to 
areas where they are illegal) 
(1962): $5,000 and 2 years. 
Interstate Travel Act, 18 U.S.C. 1953 
(1961): $10,000 and 5 years. 
Illegal Gambling Business Act, 18 
U.S.C. 1955 (1970): $20,000 and 5 
years. 
Racketeer Influenced and Corrupt 
Organization Act, 18 U.S.C. 1961-8 
(1970): $25,000 and 20 years,plus 
forfeiture of all gambling-con- 
nected assets. 
Obstruction of Anti-Gambling Law 
Enforcement, 18 U.S.C. 1511 (1970): 
$20,000 and 5 years. 


NCMI RESPONDS TO REPORT 


In a letter to Don Hewitt, “60 
Minutes’’ executive producer, 
Herbert M. Beitel, NCMI’s man- 
aging director, challenged the 
report’s claims concerning the num- 
ber of machines being operated 
illegally and gross revenues. 

In citing statistics concerning the 
number of video games on location 
and their revenues, Beitel said “We 
find no real evidence to support 
your projection that there are over 
100,000 machines operating illegally 
and even less support for your esti- 
mate of nearly $2 billion in illicit 
revenues. This is an unfortunate 
exaggeration that only makes the 
industry fight against these opera- 
tions all the more difficult,” Beitel 
added. 

“60 Minutes”’ stated that its’ pro- 
jections are based on estimates by 
New York state officials that there 
are 30,000 illegal machines in that 
State grossing more than $750 
million annually. ‘‘These estimates 
are only guesses seemingly designed 
more to capture media attention 


than a realistic assessment of the 
basic problem,’’ NCMI stated. 


In the letter, NCMI stated that the 
program’s report “...set the stage for 
a public preception that is not sup- 
ported in fact. The overwhelming 
majority of established amusement 
vending operators are opposed to 
such unlawful activities. They are 
alarmed at the sudden invasion of 
these activities, most often by new 
Operating companies searching fast 
profits without regard to the risk or 
ethics involved. Family amusement 
centers and arcades featuring video 
games would commit business 
suicide by incorporating gambling 
activities in their operations.” 


The letter also stated that coin- 
operated video games have not 
replaced pinball games, as the 
report asserted. Pinballs, in fact, are 
experiencing a resurgence as the 
popularity of video games wanes, 
NCMI said. 

Beitel also said that NCMI, a 
national organization of operator 


companies, has been fighting these 
illegal operations because it recog- 
nizes the potential problems of cor- 
ruption, violence, and organized 
crime infiltration that could flow 
from them. 


NCMI agreed with the ‘60 
Minutes’ evaluation that the mud- 
dled state of the laws and court 
decisions and erratic enforcement 
activities make the problem worse. 
The letter deplored the reaction in 
some areas of lumping all coin- 
operated amusement devices to- 
gether as “throwing out the baby 
with the bath water.” 


The letter concluded with—“The 
amusement vending industry fought 
through avery similar siege with the 
explosive emergence of pinball 
games in the 1930s. The industry was 
stifled with a flood of punitive legis- 
lation and bad public relations. It 
has taken 40 years for the industry to 
recover. The established amusement 
vending industry is fighting any 
repeat of that destructive era.” © 
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PENNSYLVANIA HOUSE BILL 
WOULD LEGALIZE VIDEO GAMBLING 


A bill currently in the Pennsylvania 
House will eliminate the problem of 


policing video gambling games by BFE: fe KA A: 4 NY 


legalizing them, said the bill’s spon- 


sor Representative Brian Clark of “7 ..%- > Rens 


Allegheny County. According to 
Clark, 


Pennsylvania, “too much of a pro- 
blem to police. 


“We have only two choices,” he u7,<. 


told Play Meter. “We either regulate 
them or we ignore them.” 


about 40,000 video card =f 
gambling machines are operated in TOIKA 


f would use the money to enforce the 
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manufacturers, distributors, and 
Operators separately and prohibits 
any individual from holding more 


“TX ca, & than one type of license. 


“An operator’s license would cost 
Clark proposed. ‘‘We 


An undetermined amount of 


XA the gross would go to the state to be 


Clark is convinced it is impossible JfKAM 
to halt illegal gambling on videosin “Ey 


Pennsylvania despite a September ixgnr— 
oa 


22 state Supreme Court ruling. The 
ruling states that all video poker and 
blackjack machines equipped with 
knock-off switches or meters that 
count and record canceled plays 
can be seized as illegal gambling 
devices. Clark’s assessment is a blow 
to authorities nationwide who feel 
the best way to put a halt to illegal 
gambling on video card games is to 
have them declared illegal devices 
per se, which means authorities can 
confiscate them without witnessing 
payoffs. 

Clark’s bill, reviewed at a public 
hearing at the capital in Harrisburg 
in November, would legalize the 
Operation of games equipped with 
totalizers, accounting devices which 
track a game’s revenues and payoffs. 
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Totalizers would be read weekly by 
State authorities to determine the 
State’s take. 

“The totalizer also eliminates the 
problem of skimming,’’ Clark 
explained. “Every game will be 
equipped with a sensor device; a 
light would go out if it is tampered 
with.” 

The bill also limits each operator 
to 100 machines, in order to prevent 
the gambling machines from being 
controlled by a single powerful 
source. It provides for licensing of 
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py distributed to local governments 
<a =6and school districts. All state reve- 


nues from the games would be dedi- 

| cated to education, Clark said. 
Clark believes his bill will be 

looked upon with favor because it is 


oo substitute for taxation. 


“People have learned to live with 
the games,” he said. “If we can regu- 
late them, we can raise money with- 
out raising taxes.’ 

Clark’s bill is not the only legisla- 
tive effort being made in Pennsylva- 
nia to legalize gambling. A bill cur- 
rently being considered would 
legalize slot machines for use in the 
Pocono Mountain resort areas. 
Another bill to sanction video poker 
gambling, supported by Pennsylva- 
nia operators, died in the House 
recently. (Play Meter, December 15, 
1983, p. 23.) 

' Clark is hopeful his bill will get 
some attention in May. 

“At any rate,” he said, “I don't 
anticipate anything happening on 
this until next year.” 
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MESQUITE WITHDRAWS APPEAL, 
LICENSES ALADDIN’S CASTLE 


The city of Mesquite, Texas, and 
Bally’s Aladdin’s Castle have agreed 
on a new city ordinance for video 
game arcades, but the city attorney 
who battled Bally all the way to the 
U.S. Supreme Court is unhappy with 
the compromise. 

The settlement comes after a 
November 7 Mesquite decision to 
withdraw its appeal to the U.S. 
Supreme Court to review a 5th Cir- 
cuit Court of Appeals opinion that 
banning youngsters under 17 from 
playing commercial video games 
violates federal and Texas constitu- 
tional guarantees. The withdrawal 
of the appeal, in effect, allows that 
ruling to stand. 

That September 1 opinion was the 
third issued by the Circuit Court of 
Appeals in the highly publicized 
Mesquite case. It was considered a 
ruling favorable to Mesquite. To 
include federal constitutional con- 
siderations would enable Mesquite 
to push for argument in front of the 
High Court. Bally attorneys have not 
been anxious to confront the issue 
on federal grounds. 

“lam certain we would have pre- 
vailed if we had appealed the 5th 
Circuit ruling,’ Mesquite City Attor- 
ney Elland Archer told Play Meter. 
“But the City Council is reluctant to 
spend any more money.” 

The agreement between Mes- 


quite and Bally takes form in a new 
ordinance that restricts youngsters 
from playing during school hours. It 
also provides for the city to license 
Aladdin’s Castle. In turn, Bally dis- 
missed a suit it filed against the city 
for refusing to issue a license and 
agreed to assume some of the costs 
the city will be assessed by the 5th 
Circuit Court of Appeals. 


“We have no argument with 
assigning the license since Aladdin’s 
Castle has removed all of its direc- 
tors who had been involved with 
Gerry Catina,” Archer said, pointing 
to the recent resignation of Aladdin’s 
Castle President William O’Donnell 
Jr. (Mesquite objected to O’Donnell 
because of rumored business ties 
between the O’Donnell family and 
mobster Gerard Catina.) “The court 
gave us a victory on our wording in 
the ordinance that allows criminal 
background investigations for arcade 
operators.” 


Archer said Mesquite’s costs for 
the entire battle have, to date, 
amounted to $10,000. No attorney’s 
fees are included in those costs 
because Archer is a salaried em- 


ployee of the city. Despite low costs 


for such extensive litigation, Mes- 
quite councilmen were hesitant to 
dedicate more of the Dallas suburb’s 
limited budget to the battle. @ 


POST-BOOM LOSSES CLOSE 
SANDERS DISTRIBUTING 


Sanders Distributing, which served 
customers for 40 years around Nash- 
ville, Tennessee, is going out of 
business. 

Harry Sanders, Jr., president of 
the firm but not active in conducting 
the business, said sales had been 
declining gradually to the point that 
it was no longer profitable to keep 
the family-owned firm going. 
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Even with the Bally and Mylstar 
lines, Sanders couldn’t survive the 
losses of the post-video boom years. 
‘“‘Those videos killed us,’’ said 
Dillard Wright, who has been with 
the firm since its inception. 


Wright will remain at the Sanders 
location until the inventory has 
been sold. e 


We've Improved 
Kiddie Rides! 
Now, they make 
MONEY 
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HYDRAULIC ARMY HELICOPTER 
AND BULLDOZER 


Let us show you 
an incredible 
leasing or financing 
Plan 


FOR MORE INFORMATION CALL: 


8994 Seminole Blvd., Suite #1 
Seminole, Florida 33542 


Tel. (813) 392-1293 


13 


CVS GAMES 


MANUFACTURER FOLDS 


Century Electronics of England, 
manufacturer of the Convertible 
Video System sold in America 
through Convertible Video Systems 
Ltd., announced January 17 it will 
close after a February 6 creditors 
meeting. 


But Mickey Greenman, president 
of CVS in Great Neck, New York, 
said that even if another firm does 
not revitalize the CVS game line, his 
company will remain a convertible 
video game distributor. 


“We have had inquiries from 
other companies about their pro- 
duct lines,” he told Play Meter. 


Should the string of titles for CVS 
games end, the Century library 
would stand at 11. “Century has a 
large inventory of games left that 
I’m sure will be available to current 
CVS system owners,’ Greenman 
said. 

Century joined the coin-op 
industry with the video boom in 
1979. It counts the best known 
industry names in England among its 
distributors—Associated Leisure, 
Ruffler and Deith, Music Hire, and 
more. 

According to the British trade 
press, Century was besieged by 
creditors outside the industry and 


IMITATION 


by debtors from within. It called 
Century “the UK’s most innovative 
coin-op game designer and manu- 
facturer in recent years,” and pre- 
dicted the downfall of Century will 
leave a void that cannot be filled. 
Ironically, the company staged a 
distributor showing of new releases 
the week before the announcement 
that it would liquidate stock to 
satisfy creditors. The three new 
products debuted—a shooting 
gallery, quiz game, and children’s 
video game series—were well 
received, ‘‘sufficient to ensure sub- 
stantial orders,” according to the 
trade press. e 


IS THE SINCEREST FORM OF FLATTERY 


Companies have copied our name and used our ideas. Nevertheless, we 
are still the industry leader offering you— 


* THE LOWEST EVERYDAY PRICES 
*FREE FREIGHT FOR PREPAID ORDERS 
«FULLY RECONDITIONED GAMES 


© IN STOCK GAMES 
¢ PROMPT DELIVERY 
¢ 30 DAY LIMITED WARRANTY 


*A PROVEN REPUTATION FOR PERFORMANCE AND HONESTY 
COMPARE OUR PRICES—HERE ARE A FEW EXAMPLES 


MACH III U/R (NEW) 
KRULL (NEW) 
BUBBLES (NEW) 


2995. 
895. 
495. 


(THE ORIGINAL) 


MS. PACMAN (USED) 
STAR WARS (USED) 
GYRUS CONVERSION KITS .... 


399: 


The Game Exchange 


IN OHIO 
1-800-848-1514 


14 


1289 ALUM CREEK DRIVE 
COLUMBUS, OHIO 43209 
(614) 258-2933 


CALL TOLL FREE 


OUTSIDE OHIO 
1-800-848-0110 
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ENTER-TECH LEAVES TUNI 


Creditors of bankrupt Tuni Electro 
Service have accepted a payment 
plan in the form of stock in the com- 
pany formed to take over Tuni busi- 
ness, Enter-Tech. The plan was 
approved by a bankruptcy court in 
Phoenix, Arizona, December 13, 
and as a result, Enter-Tech is now 
free to operate outside the restric- 
tions of Chapter 11 bankruptcy 
status. 

For creditors of the former Tuni 
Electro—claims amount to about 
$1.5 million—the plan means owner- 
ship of a small amount of stock in 
Enter-Tech. 

For Enter-Tech that means the 
freeing of Tuni Electro assets frozen 
since Dracott Ltd. of Geneva, Swit- 
zerland, the major investor in Tuni 
($2 million), pushed the firm into 
bankruptcy in January 1983. Those 
assets included more than 400 Con- 
vertible Video Systems (CVS of 
Century in England) printed circuit 
boards and other parts and about 
200 cocktail tables. (See related story 
on Century this issue.) 

Tuni left the industry in 1982, 
selling its assets to ET Marketing, a 
company formed by Patrick Reed 
who was marketing director for Tuni 
(Play Meter, January 1, 1982, p. 20). 
But Dracott officials didn’t want that 
arrangement—their $2 million in- 
vestment was reduced to a list of 
liabilities—and forced the bank- 
ruptcy. An electronics subcontract- 
ing business and the Moppet Video 
line of children’s games developed 
by ET Marketing were kept operat- 
ing under the name Enter-Tech, an 
existing company of Dracott’s. 

According to company officials, 
the Enter-Tech future is bright. 

“Our Moppet Video has estab- 
lished a high degree of credibility 
for Enter-Tech within the industry, 
which has opened many doors 
including the licensing of nationally 
known characters like the Beren- 
stain Bears and Popeye,” remarked 
Reed, Enter-Tech president. “And 


PLAY METER, March 15, 1984 


BANKRUPTCY SHADOW 


our electronics subcontracting busi- 
ness has really picked up lately.” 
Enter-Tech maintains a first shift 
production capacity of 3,500 printed 
circuit boards per month and fills 
orders for electronics firms such as 


February 24—26 
Music Operators of Minnesota 
Annual State Convention & Show, 
L'Hotel Sofitel, Minneapolis, MN 


February 26 - March 2 
Amusement Trades Exhibition 
International (ATE) 40th Show. 
Grand Hall, Olympia, London. 
Telephone: 01/228-4107. 


March 9—1 1 
Fifth Annual Amusement Operators 
Expo, O'Hare Expo Center, Chicago. 
Industry trade show and seminars 
sponsored by Play Meter magazine 
and Conference Management. 


March 15-18 
FAVA Convention and Trade Show, 
Hyatt Regency Orlando, Grand 
Cypress Resort. 904/878-3234 


March 22 
Second Annual “Video Games: The 
New Creative Frontier” seminar pro- 
gram. Sponsored by UCLA Extension 
Ambassador Hotel, Los Angeles, CA 


March 22-24 
Louisiana AMOA Convention, Baton 


THE CALENDAR 


© 24 HOUR TURNAROUND 
vy $25.00 PER HOUR PLUS PARTS 
** 65 YEARS COMBINED COIN INDUSTRY EXPERIENCE 


Wa VioCome ELECTRONICS, INC. 


2312 TIFTON ST., KENNER, LA. 70062 - (504) 468-9824 


Motorola, Four Phase, and Good- 
year Aerospace. The firm has 
recently been approved to do busi- 
ness with the U.S. Government, and 
Reed expects military contract work 
soon. » 


Rouge, LA. Contact Ed Campenella, 
504/767-1679 


March 29-31, April 4 
SADA ‘84, Palacio de Congresos de 
Barcelona, Barcelona, Spain. 
Contact: Interalia, SA., Diagonal, 
474, Barcelona - 6. Telephone (93) 
218-58-50. 


April 6-6 
Pacific Amusement Operators Show, 
Disneyland Hotel, Anaheim, CA. For 
information contact: Terry Cunning- 
ham, (415) 325-6691. 


April 6-6 
NAMA 1984 Western Convention- 
Exhibit of Vending and Foodservice 
Management, Georgia World Con- 
gress Center, Atlanta, GA. Contact: 
Jack Rielley at 312/346-0370. 


May 3-5 
Ohio Music & Amusement Associa- 
tion's 10th Anniversary Exposition, 
Hyatt Regency/Ohio Center, 350 N. 
High St., Columbus, OH 43215. For 
information, telephone 614/221- 
8600. | 


THE SOUTH’S REPAIR CENTER 


FOR VIDEO GAMES, PINBALLS & MONITORS 


x 90 DAY WARRANTY 
NO MINIMUM 
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MARSHFIELD MERCHANTS WILL APPEAL TO CITIZENS 


Having lost their battle in the 
courts, Marshfield businessmen will 
now appeal to their fellow citizens 
to let them operate video games. 


The forum will be the annual 
town meeting, where, two years 
ago, an outright ban on videos was 
voted into law. This started a 
battle—between the right of a town 
to decide its citizens’ diversions and 
the right of an industry to conduct 
business—that ended last Novem- 
ber at the U.S. Supreme Court. 
Justices voted 7-2 not to hear the 
case, letting stand a lower court 
ruling approving the ban. 


“Interested parties felt that the 
ban had been passed without know- 
ledge that it would be a ban,” mer- 
chants’ attorney Robert Galvin said 
“The vote was supposed to have 
been on licensing. The amendment 


When the Beach 
is out of Reach® 


no cleanup, no costly maintenance 


TOKEN TIMERS AVAILABLE 
FDA REGISTERED 


THE TANNING HUT ® 
518-584-2622 


Take the Sun Indoors 


TANNING HUT: Luxurious Dark Tan allover 8 minutes — 5 customers/hour 
TANNING HUT: Only 35”, Safe UV-A Light, never burns 


DISTRIBUTORS WELCOMED (=\z 


e 
Rte 50, Saratoga Springs, N.Y. 12866 


to ban the games was introduced on 
the town meeting floor.” 

“The issue is closed,” replied Tom 
Jackson, the ex-vice officer who led 
the town’s citizens in their anti- 
games crusade. 


Galvin estimated the April town 
meeting will attract about 1,200 citi- 
zens, who will be asked to consider 
two articles about the games. A 
zoning article, in which the town 
codes would be altered to allow 
video games in certain establish- 
ments, must receive a two-thirds 
majority vote to pass. A second 
article, to license the games, is 
dependent upon passage of the 
zoning article and requires only a 
simple majority vote to pass. 


Galvin, who was Marshfield city 
attorney from 1971-1981, was re- 
tained by the merchants because of 
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his familiarity with the procedures 
of the town’s annual meetings. 

“| wouldn’t want to speak for such 
independent thinking people as 
there are at these meetings,” he 
said. “The townspeople never had 
an opportunity to consider this 
issue. | won’t say it won’t be an 
uphill fight though.” 

Meanwhile, other communities 
are considering banning videos. 
Marshfield town attorney Robert 
Marzelli said he has had calls “from 
cities and towns throughout the 
country” for information on how to 
confront unwanted video games. 

In Milton, just south of Boston, 
selectmen have unanimously voted 
to enact an identical ban which will 
be voted on in March at a town 
meeting. ‘Our proposal is the same 
as Marshfield’s, word for word,” a 
selectman said. e 


Attend 
the Fiffh Annual 


AMUSEMENT 


March 9-11, 1984 
O'Hare 
Chicago, Illinois 


sition Center 


Over 50 Seminar/Workshops 
Nationally Recognized Speakers 
\© Distributors Only Preview 


IT ALL ADDS UP 
TO THE INDUSTRY EVENT! 


Sponsored by Play Meter Magazine 
Managed by Conference Management Corporation 


For your FREE brochure 
call Ellen today at 203 852-0500 
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FACE-OFF ENJOINED 
BY FEDERAL COURT 


Entertainment Enterprises’ Face- 
Off hockey game will get a face-lift 
because a December federal court 
injunction prohibits the company 
from “making, selling, or advertis- 


Directory Addendum 
These companies were inadvertently 
omitted from the Directory issue: 


Foreign Manufacturers 


R.J. Newborough & Co. Ltd. 
Bale Industrial Estates 

Stilsby, Lincolnshire, 

England PE 23 5HE 

Phone: 07 90 53689 

Telex: 32376 

President: Roger Newborough 
Production: Jim Fletcher 

Sec.: S. M. Newborough 
Product line: Kiddie rides and 
amusement rides 


Elektro-Mobiltechnik GmbH 

5419 Raubach b 

Dierorf, Republic of W. Germany 
Phone: 026 84 4066 

Telex: 86 9961 

President: Jean Corzani 

Product line: Kiddie rides and 
amusement rides 


U.S. Manufacturers 


International Kiddie Rides Inc. 
8994 Seminole Blvd., Suite #1 
Seminole, FL 33542 

Phone: 813/392-1293 

President: Wayne McKnight 

V.P.: Jean Corzani 

V.P.: Roger Newborough 

Sec.: David Schrader 

Product line: Manufacturer/distrib- 
utor of coin-op kiddie rides and 
amusement rides 


Tornado Table Soccer 
New Phone: 817/536-1194 
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ing’ the game. 

According to Entertainment Enter- 
prises’ President Jed Forman, Face- 
Off games marketed after January 
will include different playing figures, 
game board, sound effects, and 
computer program, all of which 
were found to be “substantially 
similar” to the Chexx game byaU.S. 
District Court in New York. 

Innovative Concepts in Entertain- 
ment, the maker of Chexx, one of 
the industry’s most popular pieces 
in 1983, called Face-Off ‘“‘a blatant 
copy.’ The company said it is 
pleased with the “quick and defini- 
tive” action of the court. 

Forman said he is surprised by the 


court’s action but will not fight it. 

“There were no copyrights on 
Chexx when we introduced our 
game,’ Forman said. He said he has 
filed a counter claim against I.C.E. 
“seeking relief based upon libel, 
slander, and product disparagement 
as a result of false and misleading 
statements.” 

Meanwhile, I.C.E. officials said 
they will ‘wait to see” if the new 
Face-Off is sufficiently altered 
before making a determination to 
pursue further injunctive relief. 

Forman would not say how many 
Face-Off games he had sold, but 
that he would replace the infringing 
parts on games already sold. ® 


Forty-seven operators and technicians crowded into Active Amusement’s 
Philadelphia facility for a two-day technical seminar on video game trouble- 
shooting and maintenance. Instructor James Calore, publisher of Star&Tech 
Journal, discussed testing and troubleshooting principles of power supplies, 
control panels, raster and x-y monitors (black & white and color), and the 
maintenance of interactive laser disc players. Calore’s distributor-sponsored 
program is detailed in an information package available through the 
Star&Tech Journal in Merchantville, New Jersey. 
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BALLY MAKES INTERNAL CHANGES 


While the coin industry may seem 
stagnant to consumers or even 
investors, companies within the 
industry are shifting to position 
themselves to deal with the slow- 
down and to take advantage of any 
reversal in trends. 

At Bally, that is taking form in 
quiet, but extensive internal restruc- 
turing—the dismissal of some 
employees, the reassignment of 
others, and the hiring of some new 
executive talent. 

Although a company spokesman 
declined to give a head count, Bally 
said it has slimmed down its employ- 
ment roster gradually but signifi- 
cantly, reducing staff ‘‘in all areas.” 
“We are running a lean shop,” the 
spokesman said. 

At the manufacturing level, Bally 
has elevated longtime marketing 
executive Tom Nieman to a new 
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* ARKANSAS * 


310 Strong Highway 
El Dorado, Arkansas 71730 


501/863-5600 
Jack Ethridge, President 


FOR FACTORY-AUTHORIZED 


Bernard Powers 


corporate position, director of mar- 


keting development (Play Meter, 
February 15, p.81). Nieman will 
work out Bally’s new relationship 
with Paramount Pictures, estab- 
lished as part of its purchase of the 
coin-op division of Sega Enterprises. 
According to a spokesman, Bally/ 


Paramount joint ventures will give 
Bally access to the vast Paramount 
library, as well as current endeavors 
from which Bally can use film foot- 
age for laser disc games. 

Meanwhile, Bally has moved Wil- 
liam Malloy from the corporate staff 
to oversee its distributing arm. As 
vice president of that division, he 
will concentrate on fiscal responsi- 
bility, answering to distributing 
president Charles Farmer. 

Maurice Ferchen recently replaced 
William O’Donnell Jr. as president 
of Bally’s Aladdin’s Castle division 
(Play Meter, January 15, p. 20), made 
executive changes, the most not- 
able of which was replacing Bernard 
Powers with Ron Malinowski. 
Powers, who made many of the 
operating decisions for the division, 
was moved to a corporate staff 
position. e 


COMPANY 


has two locations ready to serve you! 


* TEXAS * 
4019 Avenue ‘A’ 
Lubbock, Texas 79404 


806/762-6283 


In Texas, call toll-free: 800/692-4208 


Mel Harp, General Manager 


SALES & SERVICE, 
CALL JACK’S! 


“We’re large enough to serve you & small enough to appreciate you.” 
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R.S.V.P. 


Call Toll-Free’ 800 243-3238 and 
register today ! 


Amusement Operators Expo 
March 9-11, 1984 

O'Hare Expo Center 
Chicago, Illinois 


As a Play Meter subscriber you have already received 
your special priority copy of the AMUSEMENT OPERATORS 
EXPO ‘84 course description brochure. 


Now, It’s time to resoond. Make sure you don't get closed 
out of the sessions you need to attend. 


4. Get your copy of the AOE ‘84 brochure. 
2. Circle your session Choices. 

3. Use your Visa/MasterCard. 

4. Call Toll-Free* 800 243-3238 and register. 


“Connecticut residents, and for more information or 
another copy of your free AOE “84 descriptive brochure, 
call 203 852-0500. 


AOE ‘84, the operator’s choice, is sponsored by Play Meter Magazine 
and managed by Conference Management Corporation. 


TOP VIDEOS 
Arcade Locations 


Thirteen of 26 videos (50%) with a response rate over 


10 percent have above average performances 


Rating 
Mar.15 Mar.1 Feb. 15 
«x 1. MACH. 3/Mylstar........ 100.0 100.0 100.0 
2 Track & Field/ 
Konami/Centuri.......... 97.0 91.2 92.3 
3. Dragon's Lair/ 
Cinematronics........... 95.6 90.9 95.3 
* 4. Pole Position 2/Atari..... 89.7 85.3 84.3 
5. Star Wars/Atart 232070 8% 78.1 — 66.3 
* 6 Elevator Action/Taito .... 77.2 65.9 63.7 
Provisionally Rated Videos 
Rating 
Provisional Ratings Mar.15 Mar.1 Feb. 15 
NFL Football/Bally Midway .. 108.8 = - 
+ Spy Hunter/Bally Midway.... 108.8 101.4 _ 
Major Havoc/Atan........... 98.4 - _ 
Cliff Hanger/Stern........... 84.6 — 72.8 
Astron Belt/Bally Midway.... 82.8 88.8 90.6 
Birdie King II/Coinit ......... 78.5 


Discs of Tron/Bally Midway.. 76.1 75.1 70.4 


| NOVELTIES (non-videos) 
: Arcade & Street Locations 


10 percent have above average performances. 


Rating 
Mar.15 Mar.1 Feb. 15 
* 1. High Ball/Norton Co...... 100.0 93.8 105.9 
* 2. Ninja Gun/ 
American Arcade......... 66.7 aa 92.7 
* 3. Big Strike/Williams....... 58.3 _ 100.0 
Provisionally Rated Novelties 
Rating 
Provisional Ratings Mar.15 Mar.1 Feb. 15 
| Superball/Super Ball......... 100.0 _ _ 
| Triple Strike/Williams........ 77.8 ~ 105.9 
_ Whac-A-Mole/ 
: Bob's Space Racers ........ 66.7 100.0 95.3 


Shoot Away/Namco America 66.7 75.0 116.5 


* Conditionally Rated—Weekly average 
based on less than 50% response rate. 


Seven of 14 novelties (50%) with aresponse rate over 
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TOP VIDEOS 
Street Locations 


Ten of 21 videos (48%) with a response rate over 10 
percent have above average performances. 


Rating 
Mar.15 Mar.1 Feb. 15 
* 1. Track and Field/ 


Konami/Centuri ........... 100.0 88.4 92.4 
* 2. Dragon's Lair/ 
Cinematronics...... ....2..6.% 99.3 100.0 100.0 
* 3. Pole Position/Atari ........ 94.1 68.2 67.0 
* 4 MA.C.H.3/Mylstar ......... 93.1 99.8 122.7 
* 5. Elevator Action/Taito...... 87.6 71.9 64.3 
Provisionally Rated Videos 
Rating 
Provisional Ratings Mar.15 Mar.1 Feb. 15 
Spy Hunter/Bally............. 110.3 - _ 
Astron Belt/Bally............. 91.6 — _ 
Pole Position 2/Atari......... 87.3 89.0 88.4 
Cliff Hanger/Stern ........... 765 69.5 72.8 
Junior Pac-Man/ 
Bally Midway ....... 76.4 77.4 os 
TOP PINBALLS 


Arcade & Street Locations 


Eight of 18 pinballs (44%) with a response rate over 
10 percent have above average performances. 


Rating 
Mar.15 Mar.1 Feb. 15 
* 1. Royal Flush Deluxe / 


GOUMGD cae ace eae. 100.0 _ 86.9 
* 2. Rack en.’ Up/Gottlieb..... 60.5 78.8 100.0 
* 3. Amazon Hunt/Gottlieb ... 59.2 _ _ 
* 4 Joust/Williams........... 56.1 — _ 
* 5. X's & O’s/Bally Midway... 51.9 81.0 85.1 


Provisionally Rated Pinballs 


Rating 
Provisional Ratings Mar.15 Mar.1 Feb. 15 
Q*bert’s Quest/Gottlieb ..... 69.1 83.5 776 
Ready-Aim-Fire/Gottlieb...... 58.3 86.4 _ 
Striker/Gottlieb .............. 51.9 117.9 ~ 


Provisionally rated games in each category are 
above average performing games with a response 
rate between 10-25 percent. 
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ATTENTION 
STREET OPERATORS 


WE LET YOU 
MAKE MONEY 


THE OLD-FASHIONED WAY 
OUR KITS 


Exhibiting/Buying/Selling 
‘Gray Area’ Equipment 


TO: Whom It May Concern 


in Illinois 


FROM: Rufus King, Play Meter’s legal counsel 


Last June the attorney general of 
Illinois, Tyrone C. Fahner, issued an 
opinion letter, not yet officially 
published, holding that an electronic 
poker machine which received one 
to nine quarters on one play, played 
a single poker hand, and paid off 
indirectly for skill points...““After 
the player is paid for the total credits, 
the proprietor presses a button 
hidden below the coin slot. This 
button cancels all credits won”..., is 
an illegal gambling device per se 
under Illinois law. 

He ruled that the machine “is a 
gambling device because it is incapa- 
ble of lawful use and is constructed 
for the reception of money and 
returns on chance to the player a 
right to receive money (a credit),” 
and the opinion letter concludes: 
“This machine is therefore subject 
to seizure by any local authority 
within whose jurisdiction such a 
machine may be found.” 

Three aggressive enforcement 
agencies have concurrent jurisdic- 
tion over the city of Chicago: the 
Illinois Department of Law Enforce- 
ment (State Police), the Cook 
County Sheriff's Department, and 
the City of Chicago Police Depart- 
ment. ‘ 

The Illinois Penal Code, which is 
interpreted by the attorney general 
and enforced by all three of the 
above-named agencies, defines the 
offense of “committing gambling” 
as ‘..Operates, keeps, owns, uses, 
purchases, exhibits, rents, sells, bar- 
gains for the sale or lease of, manu- 
factures or distributes any gambling 
device.” (Ch. 38, Section 28-1a3) 
Anyone violating this section (there 
is a Narrow exception for manufac- 
turing devices intended for trans- 
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portation in interstate commerce 
not in violation of federal law), is 
guilty of a Class A misdemeanor (up 
to 1 year), and for a second or sub- 
sequent offense, a Class 4 felony (1 
to 3 years). 

The “gambling device” definition, 
which triggers these penalties, and 
which Attorney General Fahner has 
construed, is ‘‘any...device for the 
reception of money or other thing of 


value on chance or skill, or upon the ° 


action of which money or other 
thing of value is staked, hazarded, 
bet, won or lost.” (Ch. 38, Section 
28-2a) 


Why Play Meter 
and AOE 


will again enforce 
their no-gray-area 
policy in March. 


The only relevant exception is a 
bona fide amusement game, with 
genuine skill features, which cannot 
return money, property, or (any) 
right to receive money or property.” 
(Ch. 38, Section 28-2a) Gambling 
devices may be seized on sight as 
contraband, or as evidence for crimi- 
nal prosecutions, forfeited, and 
ordered destroyed (Ch. 38, Section 
28-5). 

Any contract involving a gam- 
bling offense, probably including 
contracts to buy or sell gray area 
equipment, is null and void, unen- 
forceable, and subject to being set 


aside by any Illinois court. (Ch. 38, 
Section 28-7) 

It is also probable that the pro- 
prietors of a ‘gambling place’ 
where gray area devices are exhib- 
ited, bought, or sold, including the 
owners who let their premises be 
used for such transactions, would 
face misdemeanor and felony pen- 
alties for their condoning of such 
activities, and might also lose all 
licenses, permits, and certificates 
issued by the state of Illinois or any 
municipal subdivision. (Ch. 38, 
Section 28-3) 

On top of all these Illinois offenses 
and remedies, four tough federal 
criminal statutes may also be called 
into play by gray area transactions: 
the Gambling Devices Act of 1962 
(Jjohnson-Eastland), for interstate 
shipments anywhere without regis- 
tering with the Department of 
Justice and into or out of any state or 
local jurisdiction where gray area 
devices are illegal (15 USC Sections 
1171ff.); the Interstate Travel Act, 
for any interstate communication, 
transportation, or use of the mails in 
connection with any gray area trans- 
action (18 USC 1952); the Illegal 
Gambling Business Act, for making 
more than $2,000 in sales ina single 
day (18 USC Section 1955); and the 
Racketeer Influenced and Corrupt 
Organizations title of the Organized 
Crime Control Act of 1970, for a 
whole bouquet of “racketeering” 
acts involving gambling which is 
illegal under federal or local law (18 
USC Sections 1961ff.). 

Penalties for these federal crimes 
are severe: maximal for RICO viola- 
tions, for instance, are $25,000 and 
20 years plus forfeiture of all gam- 
bling-related assets and profits. © 
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ifty years ago as the Depression 
|e Humbert Betti Sr. left 

his successful restaurant busi- 
ness in New York and followed his 
instincts that there was a future in 
the coin-operated amusement in- 
dustry. 

Feeling the grass was greener in 
New Jersey than in New York, he 
packed up his family (four sons and 
two daughters) and moved to New 
Jersey and H. Betti Industries was 
born. The company was primarily a 
fledging route operation with a 
focus on jukeboxes. Gradually, as 
pinballs became popular, these were 
added to the route. 

His four sons, Bert, Hugh, Eddie, 
and Louis, worked for their father 
until they were called to war. While 
they fought for their country, the 
two daughters, Tina and Olga, 
helped in the business. 

After the war, all four sons were 
eagerly back at work at H. Betti 
Industries and worked hard as the 
company grew. 

In 1956 Papa Betti retired and left 


PLAY METER, March 15, 1984 


Here's a family photograph of the Betti family. 


By Valerie Cognevich 


the sons in charge of the family 
business. In the ‘60s, during the 
heyday of pool, Imperial Billiards, a 
Betti division, had its beginnings in 
the slate industry. According to 
Peter Betti, Bert's son, the predeces- 
sor to Imperial was Eastern Novelty 
and it was responsible for nearly 60 
percent of the slate coming into the 
country. Also in the ‘60s, Betson 
Enterprises, the distributing arm of 
H. Betti Industries, was created and 
is now one of the most successful 
distributorships in the country. 


Family business 

H. Betti Industries encompasses 
more than just immediate family 
relations. It includes employees of 
Imperial, Betson Vending, Betson 
Enterprises, and the affiliate 
company, Betson Pacific. 

It is truly a family business. Bert’s 
two sons are involved in the 
company—Robert is in the Con- 
necticut office, and Peter is president 
of Betson Pacific in California. 
Bert's son-in-law Mike DiMotta 


(married to daughter Susan) 1s 
general manager of Imperial. 
Hugh’s son, Joe, is the vice president 
of Betson Pacific. Eddie's son 
Stephen also joined the business 
when he graduated from college. 

Other employees of H. Betti 
Industries are like family, remarked 
Bert Betti. Sixty percent of all the 
employees have been with it five 
years or longer, and 30 percent have 
been there 10 years or longer. 

At a recent dinner/dance held to 
celebrate 50 successful years, an 
emotional Bert and Hugh presented 
plaques to several employees that 
have been with the company more 
than 30 years. Charlie Hoppe has 
been with the company 45 years; 
Lou Anoglia, 40 years; and Ed 
Lettieri, 30 years. A plaque was 
presented to Stephen in honor of his 
father, Eddie, who is deceased. Bert 
also gave bouquets of roses to those 
who sacrificed their plans for the 
company—the wives and mothers. 

Bert and Hugh, the two surviving 
brothers, presented a gift of 
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Bert (center) and Hugh (right) were each presented 
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a watch from their employees. 


appreciation to their sister, Tina, 
who had flown in from Italy to share 
in the 5Oth anniversary celebration, 
for her help in the company while 
they were at war. 

Two other valuable employees 
were honored at the banquet, Fran 
and Marty, the secretaries who have 
worked at H. Betti Industries for 
more than 15 years. “Marty and 


Mr. & Mrs. Jerry Monday (left) and Mr. & Mrs. Ray Caplan 
(center) help the Bettis celebrate. 
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Fran had some business to take care 
of one day at lunch,” Bert related. “It 
took longer than they figured and 
they took the entire afternoon off. 


Well, the office fell apart! We 
couldn't manage without them.” 


What is success? 
“Success is measured differently 
by different people,’ Bert Betti said. 


Mr. & Mrs. Bert Bett: 


“You can measure success by fancy 
cars, big houses, or large businesses. 
I will feel successful if, as Hugh and I 
hand over the reins of command to 
the next generation, we have 
instilled in them the sense of value 
Papa Betti did in us.” 

To illustrate these unshakeable 
values, Bert related a story of his 
early days as a collector for his 


An emotional Bert Betti presents an award to Stephen 
Betti in memory of Stephen’s father, Bert’s brother Eddie. 
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Plaques were presented to several longtime employees (above and below). 


father. “After making my collections 
one day, I came up $20 over. My 
father insisted that I carefully 
examine each account to find out 
where that money belonged. After 
this examination, I narrowed it 
down to three locations. My father 
then told me to go to these locations 
and give each one of them $20. 
Instead of keeping the $20 that was 
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not ours, Papa Betti spent $40 of his 
own.” 

This is the spirit of fairness and 
honesty the company has lived with 
these 50 years. The employees 
regard the company as their family. 
One employee got a sample of this 
sense of fairness. “When I had been 
with the company a short time, I 
found I needed a serious operation 
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that would keep me out of work fora 
long time. As I fretted about putting 
food on the table and paying bills, 
the Bettis told me not to worry about 
it. Every week my check arrived and 
after my convalescence, I was 
welcomed back to my old job. I carea 
lot for this company, and I know 
they care a lot for their employees 
and customers.” e 
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Williams hangs in on Star Rider 


By Mike Shaw 


illiams Electronics an- 
nounced its “return” to 
the coin-op industry Feb- 
ruary 2 at a distributors meeting 
specially convened to present its 
completed laser disc game, Star 
Rider. Williams really had never 
been away, but a November an- 
nouncement that it was engaging in 
talks to sell its amusement assets to 
Bally had put the industry on notice 
that one of the most durable names 
in its history could soon be gone. 
“Anytime a company ts losing as 
much money as we have been, it has 
to respond, in light of its obligations 
to its stockholders,’ said Sales Vice 
President Joseph Dillon. (Williams’ 
losses for the 4th quarter ending 
September 30, 1983, were expected 
to be close to $6 million, and by the 
end of January, the price of its stock 
had dropped to near $5.) “But the 
announcement was premature. Wall 
Street had noticed the movement in 
our stock and forced our hand.” 


Although none of the financial 
conditions which drove Williams to 
the bargaining table with Bally have 
altered, Williams officials insist they 
are in the amusement industry to 
stay. 

“Any of a number of companies in 
this industry would be sold tomor- 
row if there was a buyer,’ Dillon 
said, “because we have all suffered 
tremendous losses in the last year.” 


But who wants to buy a losing 
venture? Bally may be interested in 
buying out competition, positioning 
itself for an industry recovery, but 
Williams executives give the 
impression that a deal between Bally 
and Williams could not be easily 
resurrected. Beyond that, Dillon 
affirmed, the thought of simply 
closing up shop has never been con- 
sidered. So, with the process of 
elimination completed, Williams 
seems likely to remain a major game 
supplier to the coin amusement 
industry. 

“We will re-establish our reputa- 
tion with operators the way we built 
that reputation,’ Dillon promised, 
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“through product excellence.’ 

During the two months of discus- 
sions with Bally, the Williams engi- 
neering staff continued putting final 
touches on several new pieces the 
company will introduce at the 
Amusement Operators Expo, the 
most notable of which is Star Rider, 
the laser disc which was shown 
unfinished at the AMOA Exposition 
in New Orleans last October. 

Laser introductions have become 
about as momentous as a new bum- 
per sticker bearing a red heart. But, 
in recognition of Williams’ history 
of engineering innovation, the 
firm’s first stab at the “new” tech- 
nology is stirring interest. 

“We didn’t have the first pin, and 
we didn’t have the first video,’ 
Dillon said. “But when we come, we 
come with the best.” 

The uniqueness of Star Rider and 
the Williams Discan laser game 
system is in the smooth blend of 
computer-generated foreground 
and background images, its creators 
boast. The way a player's perspec- 
tive of the actions alters in accor- 
dance with his thorough control of 
the game is revolutionary, Dillon 
and Williams Marketing Analyst Joe 
Kaminkow contend. In other words, 
when a player goes around a curve, 
the scenery changes so he can see 
what’s around the curve. The games 
are backed by the usual Williams 
diagnostic tests and include a variety 
of operator adjustments. 

With the exception of Dragon’s 
Lair, laser disc sales have been dis- 
appointing. Worse, major manufac- 
turers have made such a substantial 
commitment to laser disc, there's no 
turning back. | 

Those facts are not refuted at 
Williams. Its commitment to laser 
disc is so substantial the future of the 
company’s amusement division may 
be riding on the success of this space 
motorcycle game. 

Certainly, distributors at the Feb- 
ruary 2 meeting got that impression. 
They were each given quotas and 
were expected to commit in the 


form of ‘non-cancelable’ orders. 


Apparently, Williams needs to sell 
at least 3,000 Star Riders to break 
even on this venture and launch a 
follow-up conversion. Three thou- 
sand may seem an easy mark, but 
with an operator price tag approach- 
ing $5,000 and at a time when few 
games are selling in quantity, selling 
3,000 games looms more difficult. 

Dillon admitted that laser tech- 
nology has backed the industry's 
major manufacturers into a corner. 
“When we all started working on 
these games, the industry was 
strong,’ he said. But he countered 
that Williams’ method of produc- 
tion—the firm makes games only as 
it receives orders—and a conviction 
that Star Rider is the first game that 
has applied laser technology intelli- 
gently cause him to believe the game 
will be a success. 

“Also, don't forget that Star Rider 
is a driving game,’ added Kaminkow. 
“Driving games have traditionally 
done well and demonstrated longev- 
ity.” 

To have a hit, Williams must find 
a way to convince operators that 
laser disc games can be profitable in 
street locations. “To date, laser 
games have been easier on what we 
call 100 percent owners, that 1s, 
arcade operators,’ Dillon said. 


“Whether the laser game can break 


into the street location is question- 
able. But the street locations still 
have to attract the players. If an 
operator can just break even on this 
game, the system will allow for inex- 
pensive replacement costs and 
everything from there on out will be 
gravy. 

According to Dillon, 1984 is also 
“a time when street operators are 
looking for a good mechanical 
piece,” and visitors to the Williams 
booth at AOE '84 will find two such 
“surprises.” Williams also has a new 
pin, Laser Cue (Kaminkow calls it 
“the son of Alsen Poker’), and, 
admitting it can no longer fight the 
conversion trend, the company will 
introduce its first raster scan con- 
version kits, Blaster and Mystic 
Marathon. e 
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Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Casino Token Industry. No other supplier can offer you: 


e Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

¢ Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

¢ Wide array of all necessary Signs and Stickers. 

¢ Accessory Items in stock for immediate shipment. 


« Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

Push Chutes (Complete, Single-Token & 
Double-Token), Replacement Slides. 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles & Kits. 

Klopp Token Counters. 

Security Cash Controller 

Kwik Koin Token Dispensers. 
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e Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

e Hundreds of attractive Stock Dies. 

e NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

e Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 
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CENTER 


TENNESSEE 


Copyright © 1982 ¢ Van Brook of Lexington, Inc. ® All Rights Reserved. 


VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 


CALIFORNIA: 

Covina operators who paid $150 
license fee in 1982 will only have 
to pay $75 this year. In arguing for 
lower fees and noting the decline of 
video game revenues making the 
license fee of $150 even more unfair, 
Glen Pierce, president of the Covina 
Chamber of Commerce, told a local 
paper that “It appears to be a 
declining fad. It’s sort of like the 
Hula-Hoop.” 

Pierce, along with several other 
members, cited support for an even 
lower fee of $50, but the council 
narrowly approved the compromise 
fee of $75 suggested by Councilman 
J. Frank Haven. 


MARYLAND: 

In Baltimore, legislation was 
passed in early December to allow 
- coin-operated video games arcades 
to Operate in commercially zonéd 
areas, but not within 500 feet of a 
school or church. Previously, there 
had\ been no specific zoning 
regulations on video arcades. 

An original proposal would have 
required all existing and future 
arcades to be approved by the city 
zoning board by July 1, 1985 or close. 
But these restrictions were eased in 
the final bill. 

In another amendment, owners 
of small commercial establishments 
will have to post notice of their 
intent to install, video games giving 
residents 15 days notice to have time 
to protest the awarding of permits. 


MASSACHUSETTS: 

Milton, Massachusetts, saw what 
happened in Marshfield (see story 
in news section) and liked what it 
saw. James Mullen, selectman 
chairman, told a local paper, “The 
Marshfield case certainly cleared the 
case for us. I didn’t want to do 
anything that wasn’t going to hold 
up incourt. Our proposal is the same 
as Marshfield, word for word.” 
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BY VALERIE COGNEVICH 


The proposal to ban videos will 
come before the Milton town 


meeting in March. Currently there 


are no arcades in Milton nor are 


establishments. 
selectmen feel the proposal will 
surely keep them out. “What we are 
trying to do is act before we get into 
a situation of reacting,’ Milton said. 


NEW JERSEY: : 

The Hillside township committee 
has approved a new video game 
ordinance in late December ending 
an 18-month moratorium on new 
licenses for the games. 

The new law sets stringent rules 
on space, lighting, adult supervision, 
children’s use, police surveillance, 
background information on arcade 
or individual machine operators, 
and a licensing fee of $200 for the 
first machine and $100 for each 
additional one. This is an increase of 
$50 over the previous fees. 


NEW MEXICO: 

The city of Albuquerque is 
planning to buy video games to be 
used to ease tensions inthe 
City/County jail. 

A jail caseworker said in a report 
to the jail director that “A casual 
study of residents using these 
machines demonstrates that 
blowing up an asteroid can and does 
replace the need or desire to blow up 
the jail.” 

The city had rented several games 
from a local operator to test the 
theory of games relaxing tensions 
with obvious success. Purchasing 
preparations are being made. 


NEW YORK: 

Operators were successful in their 
efforts to have a proposed video 
game law shelved in Tarrytown in 
November. 

After listening to operators’ argu- 
ments about the unreasonable ordi- 


STATE UPDATE 


nance, the village board voted to 
table the proposal. 
The law would have had store 


owners filling out “a fantastically 
there any games if p&blic” 
However, Milton > 


detailed” application describing the 
machine including all of its 
mechanical features. 

Francis J. Sisca, attorney for the 
Amusement Vendors and Operators 
Guild, pointed out that the board 


was singling out video games with 


this law. “Video games are the 
same things as computers,” he said. 
“Apparently you are only focusing 
on video games.” 

The board was anxious to control 
arcades because it said that some 
time ago an arcade opened and the 
village was powerless to regulate 
it.The board doesn’t want that to 
happen again. 

In Yonkers, the council voted to 
lower the city’s licensing fees for 
coin-operated amusement machines. 
A lawsuit was brought against the 
city by operators who said the $100 
per machine fee was too high. The 
council compromised on a $65 per 
machine for the first 20 with lower 
fees for subsequent machines. 


OREGON: 

After extensive work by the 
Oregon Amusement and Music 
Operators Association, the Oregon 
Department of Revenue has 
adopted a depreciation schedule for 
use in valuing amusement devices 
for the purpose of personal property 
taxation. 


PENNSYLVANIA: 

The commissioners in Plains, 
Pennsylvania, voted unanimously in 
January to raise the township’s 
amusement tax from $12.50 to $25 
per year on amusement and video 
games. The tax was said to have 
been raised to cover a budget deficit 
without having to get a loan. 

The Pennsylvania Amusement 
and Music Machine Association is 
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Attend 
the Fifth Annual 


AMUSEMENT 


OPERATORS EXPO ’84 


March 9-11, 1984 
O'Hare a eres Center 
Chicago, Illinois 


Over 50 Seminar/Workshops 
Nationally Recognized Speakers 


planning a sun and fun (and work) 
seminar in Jamaica March 29 
through April 2. The trip is limited 
to the first 100 participants. 


WISCONSIN: 

This letter was sent by Walter 
Bohrer, president of the Milwaukee 
Music Operators Association, to 
Democratic Rep. Robert Kasten- 
meter of Wisconsin who heads the 
udiciary Subcommittee on Courts, 
Civil Liberties, and Administration 


of Justice. 
It has recently come to my 
attention that Play Meter magazine 


IT ALL ADDS UP published a petition to be used by 
TO THE INDUSTRY EVENT! the jukebox operators to collect 
= _ signatures supporting passage of 
. —— HR3858 which states that: 


: “Recently the music royalty 
bag zal companies slipped a bill 
through U.S. Congress that 
raises the rates jukebox 
Operators have to pay 525 
percent.” 


Distributors Only Preview 


Sponsored by Play Meter Magazine 


Managed by Conference Management Corporation I want to express my disagree- 


ment with that statement, recogniz- 
ing that Congress took no action to 
raise the royalty fee over the $8 rate. 

On behalf of all the jukebox 
Operators, and especially the 
Wisconsin jukebox operators, I 
want to thank you for your 
leadership in Congress of which is to 
us a very important matter. With 
your help, I am sure we can reach a 
reasonable solution to this huge fee 
increase problem. 

As I am sure you are aware, the 
press does not always get things 
accurate. The Capitol Times quoted 
me as saying that the CRT was 
guilty of innuendos and name 
calling when what I told it was that 
ASCAP was guilty of trying to make 
us look bad and that ts the truth. I 
cannot believe the brown-shirt type 
tactics it uses in some areas. 

We regret the circulation of the 
inaccurate petition by Play Meter, 
but it has been put on notice of its 
inaccuracy and requested not to 
circulate any more by the AMOA 
office. 


, @ For your FREE brochure 
, M Fz call Ellen today at 203 852-0500 


Distributing ©. 
For 31 years The Dependable Supplier to the Coin Machine Industry, 
. with Quality Parts and Supplies at the Lowest Possible Prices. For. . . 
e VIDEO ...e INTEGRATED CIRCUITS ... e PHONOGRAPH 


e AMUSEMENT GAMES ... e SOCCER & POOL TABLES 
e ELECTRONIC SUPPLIES ...e VENDING MACHINES 


“We Guarantee Satisfactory Service” 
PARTS CATALOG AVAILABLE UPON REQUEST. 
PARTS DIVISION ...1040 Boulevard S.E. 
Atlanta, Georgia 30312 
Phone 404-629-4401 


Editor's Note: We appreciate tt 
when associations get involved with 
national industry concerns. The 
error Walter Bohrer mentioned has 
been corrected. We apprectate hts 
input. 


Toll Free Phone... 1-800-241-1346 (except in Georgia) 
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James McQuire (left) of the Canteen Corporation receives the 
congratulations of Albert Rodstein of Banner Specialty along with an 
award for his meritorious service to the Israel Bonds program. 
Rodstein is a leader in the vending and food services division of Israel 
Bonds in Philadelphia. The program promotes the sale of bonds inthe 
United States to support the government of Israel. 


Coin Machine Distributors has announced two appointments. 
Joe Beston has become the firm’s sales manager after he spent a year 
opening and establishing business for the company’s Long Island 


branch. The firm has named Randy Taylor to manage the Long Island 
office. 
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Frederick Pollak has been 


Named account executive for 


Nationwide Vending Services. 
In his position he will work with 
local operator/affiliates the 
company uses to handle its 
national accounts. 


Brad King has been appointed 
to direct sales of International 
Game Technology’s amusement 
machines. King will also oversee 
the development of products 
for the new IGT amusement 
line. He was formerly branch 
manager of Circle International’s 
San Diego distributing office. 
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Hindsight: Lessons from the 
burning of Royal Distributing 


ber 9, 1980. A Tuesday and a 

gloomy day, in just about every 
sense of the word “gloomy.” The 
weather was pretty crummy, and 
that was the least of it. After work, I 
headed over to Royal Distributing, 
just about three miles down the road 
from my offices. It was the Christ- 
mas sales season, and lwanted to see 


| ae the day well. Decem- 


By William Brohaugh 


what kind of pins Royal had for sale. 

None, as it turned out. As I pulled 
into Royal’s parking lot, I noticed 
the building was dark. Not just unlit, 
but dark, charred. Burnt. I parked 
the car, got out, stared at gaping 
holes that had once been two load- 
ing dock doors. I walked toward a 
couple of pinball machines lying on 
their sides, their legs sticking stiffly 


away from their bodies like the legs 
of dead animals in the cartoons. One 
of them was a brand new Gottlieb, a 
Star Race, I believe, and I know it 
sounds a little corny, but I thought 
about all the lost fun represented by 
that charred, lifeless machine. I was 


stunned. 
Imagine how Joe Westerhaus, the 


owner of Royal Distributing, felt 
that day. 


On Monday December 8, Royal 
Distributing in Cincinnati, Ohio, 
opened at 8:30 a.m. It was a busy 
time. Asteroids was still a hot game, 
and Pac-Man had just come in. 
Because it was the Christmas season, 
working hours were extended past 
the usual 5 p.m. closing time. Dis- 
played in the showroom were 20 or 
so pins—most of them electro- 
mechanicals for consumer sale— 
and a variety of other games, too. 
The games, many group-plugged 
into single outlets, were on until 
about 9 p.m., when Royal closed for 
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the night. At 9:10, according to 
security records, Royal employees 
locked up and went home. On the 
surface, everything was quiet. 


Beneath the surface—specifically, 
in one of the walls—things were 
stirring. No one’s sure that it hap- 
pened exactly this way, but the peo- 
ple involved suspect that the wiring 
of one of the outlets near the rear of 
the showroom had heated to the 
point that the plywood walls near 
the outlet began smoldering. The 
walls caught fire during that night. 


The fire climbed to the second 
floor, where old business records, 
Spare parts, computer chips, and 
some 400-500 backglasses were 
stored. Everything there was de- 
stroyed. Eventually, the fire caused 
the floor/ceiling between the 
second and first floor to collapse 
onto the showroom. 

Through the night, the fire 
burned without being noticed. Royal 
Distributing is in an area populated 
primarily by light industry, so there 
were no night workers and little car 
traffic in the area to notice. 
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Fire spotted 

The morning of December 9 was 
typical of early winters in Cincin- 
nati. Moist and foggy. Pearl's Diner, 
whose parking lot adjoined the 
Royal parking lot and_ building, 
opened daily at 6 a.m. A waitress 
arrived to open the restaurant; 
because of the proximity of the 
buildings, she could look directly out 


of arestaurant window across the lot — 


into a Royal window. Where she 
saw flames. 

She called the fire department, 
and the first firefighters arrived 
between five and ten minutes of her 
call. 

A short time later, Joe Wester- 
haus, president and owner of Royal 
Distributing, received a call from his 
security systems people. Alarms, he 
was told, had gone off at the Royal 
building; someone had broken in. 
Someone, it turned out, was the fire 
department. 

The moist air carried sound well, 
allowing the sound of the sirens to 
travel all the way to Westerhaus’s 
home, just four miles from his place 
of business. As he dressed, he 
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800-227-5813 
IN CA 800-227-5814 
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listened as more alarms, more sirens 
sounded. “It was, needless to say, a 
very frightening experience every 
time I heard a new alarm,’ Wester- 
haus says today. Traffic was picking 
up in the area, but, of course, the fire 
trucks were tying up the traffic flow. 


The fire attracted the attention of 
the helicopter traffic reporter 
employed by a local radio station, 
and Westerhaus had the dubious 
advantage of listening to airborne 
reports of the near destruction of his 
own building. 


‘Quality is Our 
Family Tradition’ 


HOFFMAN &y HOFFMAN 


CARMEL-BY-THE-SEA CALIFORNIA 93921-0896 
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I certainly wasn't the only one to 
stop at Royal on December 9 to see 
about doing some business. As I said, 
this was the busy season. 

Joe Westerhaus knew that better 
than anyone. He realized that losing 
the building didn’t necessarily mean 
losing the business, especially since 
the building and its contents weren't 
totally destroyed. “The single most 
important thing was to keep 
business going as usual,” he says. As 
Westerhaus, while sitting at Pearl’s 
Diner at about 8:30 that morning, 
watched the fire department's work, 
his insurance agent arrived. 

“Is there anything I can do for 
you?” the agent asked. 

“Yes, replied Westerhaus. “Find 
me a new building.’ 

The job wasn’t as difficult as it 
sounded because the buildings were 
finding him. People who owned 
vacant buildings and who had heard 
about the fire tracked Westerhaus 
down at the restaurant. Anda phone 
call made by the insurance agent to 
someone he knew that had a build- 
ing offered another good prospect. 


Business continues 

The following Thursday morn- 
ing, Westerhaus arranged with the 
phone company to have the Royal 
business number transferred to his 
home phone; a switch that was 
made in half a day. “In our business,” 
he says, ‘you're out of business if you 
don't have a telephone.” The com- 
pany continued to take orders over 
the phone. 

One reason Westerhaus was con- 
fident he could keep the business 
Operating was that the fire hadn't 
destroyed his entire stock. In fact, 80 
percent of the approximately 500 
games lost in the fire were old 
machines. Some 300 games, new in 
the crate, stored in the rear of the 
building suffered some smoke and 
water damage, and in many cases, no 
damage at all. 

The company’s business records 
had been maintained on an NCR 
machine destroyed in the fire, but 
the records themselves had been 
stored in a safe, and had, therefore, 
survived the disaster. Royal called 
local businesses to locate a similar 
machine. A wholesale fruit and 
vegetable company with an NCR 
machine allowed Royal to make 
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“The single most important thing 
was to keep business going as usual.” 
especially since the building and its 

contents weren't totally destoyed. 


Eventually, the fire caused the floor/cetling 
between the second and first floor 
to collapse onto the showroom. 
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copies of the information so that it 
would have working records. 

Because of these efforts, Royal 
was able to go beyond business as 
usual to business as unusual. Al- 
though the fire happened early in 
the month, Royal set a December 
sales record (aided, certainly, 
because the video boom had allowed 
it to set a series of monthly sales 
records). 

Some weeks later, I drove by the 
burned-out Royal building. Didn't 
know what I expected to see— 
maybe a frantic attempt to rebuild. 
In a sense, I did see that, though at 
that point Westerhaus was working 
to rebuild the business, and not the 
building itself. The sign out front 
pointed out Westerhaus’ efforts. 
Royal, it said, had relocated to 
Chester Road, just a quick right and 
a half mile down the road from the 
original location. I drove over there. 
The showroom was small, but busy. 
The usual faces were there, and they 
were busy, too. A couple of pins 
were set up, and one looked like it 
had personally survived the fire. But 
it was working. 

That pin was kind of a symbol of 
Royal Distributing: it, too, had sur- 
vived the fire. But it was working. 

The deal to rent a new building 
was wrapped up the Thursday after 
the fire, the same day Westerhaus 
arranged to switch the phone lines. 
The new location was nearly ideal: 
close to the original building and 
just about the right size for the busi- 
ness. The burned building had 
17,500 square feet; the interim 
building had 16,000. And occupation 
was nearly immediate. Royal could 
move in the following Monday. 

That gave Westerhaus a place 
where new equipment could be 
shipped. He called his suppliers, and 
asked that they ship games to his 
new building. The manufacturers, he 
says, backed him up “marvelously.” 


Leasing advice 

The lease on the new building ran 
for six months, and Westerhaus 
asked for the option to continue to 
rent it on a month-to-month basis 
for up to a year. Now he advises 
people ina similar position to secure 
an interim building for at least a 
year, even if you lose some money by 
paying rent on a building you may 
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That pin was kind of a symbol 
of Royal Distributing. 
It, too, had survived the fire. 


vacate before the lease is up. “Tying 
up a building is like buying insur- 
ance,’ he says, because youcan count 
On construction and other delays. 
Don't get caught in a situation 
where your rebuilt facility is delayed, 
and your lease on your interim build- 
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ing has run out. 

The rent for the building added 
up to a monthly payment three 
times that of the mortgage pay- 
ments on the first building, but 
Royal was covered by about $40,000 
of business interruption insurance. 
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¢ BALL BEARING & ROLLER 

ACTION 
f° PLASTIC KNOB PERMANENTLY 

ATTACHED TO THE SHAFT 

¢ CAN BE CHANGED FROM 
4-WAY TO 8-WAY IN SECONDS 

* FACTORY ADJUSTED 
EXTREMELY ACCURATE 

e HEAVY DUTY LEAF SWITCHES 
WITH GOLD FLASHED 
CONTACT POINTS 

¢ HARDENED STEEL, IT WILL 
OUTLAST ANY JOYSTICK ON 
THE MARKET 


We know that once you have tried 
our joystick, you will go nuts over it. 
So we would like to make you an 
offer that you can’t refuse. 

Simply, buy one, at our regular price 
and get the second one absolutely free. 


Monroe Electronics Co. 
355 DENTON AVE,, NEW HYDE PARK, N.Y. 11040 


PLEASE RUSH ME 016-248-8911 
_ MONROE DELUXE JOYSTICK AT $29.95 
SECOND ONE FREE 2-4-8 WAY 


______ MONROE REGULAR JOYSTICK AT $15.95 
SECOND ONE FREE 2-4-8 WAY 


SEND TO: 
NAME OR 
COMPANY 


ADDRESS 


FEL 
f SEND C.0.D.CJ CHECK ENCLOSED J 
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That paid for the lease of the new 
building and moving the assets. 

But the assets couldn’t be moved 
right away. “When a fire happens, 
everything stops, Westerhaus says. 

Immediately after the fire, the 
police department conducted a 
criminal investigation (no evidence 
of arson was found) for 24 hours, for 
which time nothing could be moved. 
In fact, some perfectly good pool 
tables sat for a time in just under a 
foot of water. 

After the investigation was con- 
cluded, a salvage company was hired 
to go over the inventory—and that 
took another week. 

And not all the salvageable assets 
had to be moved. As soon as the sal- 


». vage company approved and tagged 


salvageable games, operators bought 
them—at a reduced price, as a result 


of cosmetic fire damage—because 
the games worked. 

The evening of December 9, as I 
stared, stunned, at the debttated 
Star Race machine, I started walking 
across the parking lot toward it. 
From the corner of my eye, I noticed 
auntformed man quickly get out of a 
parked van. 

“Can I help you?” he asked tn a 
voice that really meant something 
else. When I looked at him, I saw 
that he was a private policeman. 

"T just want to see what hap- 

pened,” I said. He said only, 

“No.” Firmly. Professtonally. 

That was the end of that. I went 

on home. 


Security 

The insurance company had 
brought in the security guard; the 
insurance covered the cost. (The 
guard was an employee of a security 
firm called Nuckols and Associates. 
I’ve talked about the importance of 
the right name on these pages 
before, and that name is a goodie. 
Sounds like “Knuckles” and Asso- 
ciates. (See Play Meter, December 1, 
1983, p. 149.) Guards monitored the 
building for about 10 days while the 
most valuable salvageable stock— 
primarily the new games—was 
being moved. Westerhaus hired the 
security firm at his own expense to 
continue guarding the building. 
Later, he figured that remaining 
games—older ones—weren’t worth 
the $300-$400 a day that hiring the 
guard cost. 
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Hiring the security guard wasn't 
simply a matter of guarding the 
stock in the building. The area had 
to be roped off and posted to ward 
off curiosity seekers and looters. 
Without such precautions, anyone 
hurt on the premises could sue. 

The scene was far different a year 
after the fire. I stopped at the old 
Royal building, now restored and 
even improved, ona lunch hour. All 
the pins were standing properly; 
none lay on their sides. The outside 
of the building was smart and | 
modern, quite animprovement over 
being charred and dark. And the 
changes were more than just exter- 
nal. 
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Royal Distributing was hurt by 
the fire, but not nearly as severely as 
it might have been. “Let's put it this 
way, Westerhaus says. “If the 
entire contents of the building had 
gone up, we would have been under- 
insured by a couple of hundred thou- 
sand dollars.” As it was, the loss was 
far less than that figure because little 
new equipment was destroyed in the 
fire. Still, the damage done by the 
fire is staggering: about $600,000 in 
assets went up. 

Westerhaus offers this advice 
about insurance: the insurance com- 
pany probably asks you to fill out a 
form monthly to estimate the value 
of your assets. Because equipment 
comes and goes, your impulse may 
be to give an average figure. Don't. 
Your inventory could be light at the 
time you fill out the form, and 
shortly afterward some games come 
in, pushing the value of your assets 
over the figure you filled out on the 
form. If a fire hits at that point, 
you Il be in trouble. Base your figures 
on the peaks of fluctuations in the 
value of assets. 


Insure all assets 

Similarly, keep in mind how 
much insurance you need for seem- 
ingly less visible assets. “Distribu- 
tors probably have a lot more parts 
in inventory, a lot more parts in 
dollars, than they realize,” Wester- 
haus says, because parts and similar 
inventory accumulates gradually 
Over the years. 

Therefore, determining the dollar 
loss in terms of parts, backglasses, 
etc., was difficult. And such calcu- 
lations provide potential for conflict 
between you and your insurance 
company. If you supply a dollar 
figure for the worth of the parts— 
and of any of the assets, for that 
matter—the insurance company 
will double-check. For example, 
after Westerhaus gave a cost esti- 
mate for some bowling machine 
backglasses, the insurance company 
called Stern (then Chicago Coin), for 
a price quote for similar materials. 
Don't be offended by the insurance 
company spot-checking you, Wester- 
haus advises; that’s its job. It will 
also spot-check the salvage com- 
pany. In his case, Westerhaus Says, 
“The insurance company was very 
fair in every way.” 

Westerhaus received the entire 
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check the first of May, though he 
had received a 25 percent advance 
before that time. “You shouldn't be 
shy about asking for the advance,” 
he says, “because you're going to 
need it for working capital. You 
know that. They know that.” 

And, if you look at it in another 
light, Royal was helped in some 
ways by the fire. One “benefit” was 


oy * Path 


from the back to the middle pro- 
vided more convenient access to 
both showroom and freight areas, 
and allowed the shop to be heated 
and cooled more efficiently. Also, 
moving the shop away from the 
loading bays opened up additional 
storage space near the bays, cutting 
down the distance most freight had 
to be moved to and from storage. 
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This 1s Royal Distributing today, three years after the fire. 


In hindsight, Joe Westerhaus says the fire presented him with many gifts — 
including his attractive, renovated building. 


that it gave Westerhaus the Oppor- 
tunity—well, maybe forced him to 
take the opportunity—to make 
improvements on his old building. 
Some of the improvements might 
be considered superficial. “Obvi- 
ously, I have a larger office,” he Says. 
And the building has a more attrac- 
tive exterior. 

But these changes represent some 
more meaningful and practical 
improvements. For example, Royal 
now has an employee lunch room, a 
computer room, and a larger vault. 
A fireproof vault, by the way, in 
which computer records (which are 
backed up daily from the main com- 
puter) are stored. “Ask yourself 
what would happen if there is a fire 
and everything is in the computer,” 
Westerhaus says now. 

The new building is also more 
efficient than the old. It has four 
loading bays in the back of the struc- 
ture, whereas the old one had just 
three—and one of those three was 
in the front of the building, an 
inefficient and unattractive location. 
Royal’s interim building had four 
bays, which inspired Westerhaus to 
add a bay to his building. Related to 
that, the parts department was 
moved from the middle of the build- 
ing to the front for easier access by 
the customers. Moving the shop 


Safer building 

And, of course, the building was 
made safer. New firewalls, exits, and 
smoke vents were installed. These 
improvements were made because 
of more stringent building codes 
enacted between the time the build- 
ing was originally constructed and 
the time of the rebuilding, though 
Westerhaus was happy to take 
whatever precautions he could. 

Related to the rebuilding effort, 
Westerhaus recommends that you 
get bids from at least two construc- 
tion companies, but from no more 
than four. Getting too many bids 
“Just leads to confusion,” especially 
when you're trying to do business. 
Also, get a reputable, professional 
construction outfit, so you don’t 
spend three hours a day—three 
hours that you must take away from 
your efforts to conduct “business as 
usual” —wasting time fussing over 
details. 

Yet, you must expect—and plan 
for—delays. “In the distributing 
business, we're used to things 
moving fast,” he says. “It’s not that 
way in the construction business or 
in the government, either. You just 
have to allow for it.” The single 
most important word at this point? 
“Patience,” says Westerhaus. 
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And he needed it because Royal 
wasn't able to move back to its old 
location until a full year after the 
fire; it moved in on the anniversary, 
as a matter of fact. The delays were 
caused primarily by three things: 

1. The time it took to get a build- 
ing permit. One wasn’t approved 
until July, some seven months after 
the fire. 

2. A zoning change. Between the 
time the building was put up and the 
time of the fire, the area’s zoning 
had been changed to a no-retail 
zone. Had Westerhaus gone along 
with that, it wovld have eliminated 
his Christmas consumer sales 
(which, if you look at it one way, had 
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a great deal to do with the cause of 
the fire in the first place). Royal 
fought for and eventually won an 
exception to the zoning, taking its 
case to the city council in the pro- 
cess. 

3. Inspections. The building was 
actually ready for occupation on 
October 15, but the numerous and 
lengthy inspections delayed moving 
in until the first week of December. 
Plan on inspections eating up 
between four and six weeks, says 
Westerhaus. 

Now, three years later, Joe 
Westerhaus doesn’t mind at all talk- 
ing about the near disaster. In fact, 
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in some ways he is happy to talk 
about the gifts presented him by the 
fire. 

Gifts? 

Gifts, the kind that only people 
can give. The customers supported 
Royal Distributing, continuing their 
patronage. The suppliers supported 
the company, providing needed 
equipment. The staff pulled together, 
working hard to get things back to 
normal. And even Royal’s competi- 
tors, neighboring Midwestern dis- 
tributors, called to offer help. 

It was the gift of personal 
warmth, the kind of warmth you just 
don’t expect a fire to produce. ©@ 
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Profitable promotions, the latest 
In coin-op entertainment, and a 
restaurant and snack-bar score 
success for Sinbad’s Wonderland, an 
amusement center in Dubai, United 
Arab Emirates. 

Sinbad’s, which boasts of the only 
electronic shooting gallery in the 
area, offers more than 140 of the 
latest coin-op games, special tourna- 
ments, and fun for the entire family, 
according to manager Ishwar 
Chugani. 

The 10,000 square-foot amuse- 
ment center has been in operation 
for more than three years. Chugani 
notes that approximately 500 adults 
and children visit the center daily. 

Located in a large shopping 
center, Sinbad’s features another 
popular attraction: ‘the only 
jukebox in the area which plays the 
latest American and British hits. 
Chugani hopes to add an additional 
100 machines this year. “We keep 
on adding new machines on a 
routine basis every six months,’ he 
said, but if some mind-boggling 
new machine is launched anywhere 
in the world, we acquire it immedi- 
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Scoring Success 
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ately.” 

Amusement machines are located 
in the entrance to Sinbad’s, while 
the rest of the area is designed for 
family entertainment and includes a 
restaurant, coffee shop, and sou- 
venir shop. 


Successful promotions 

“A lot of promotions and the 
selection of machines have been 
themed from articles published in 
your magazine,’ Chugani told Play 
Meter. One of Sinbad’s most 
successful promotions is the Sinbad 
Birthday Special. For a set price, 
party guests are treated to birthday 
cake, popcorn, cotton candy, soft 
drinks, and ice cream. Children also 
receive 15 free tokens, rides, and a 
Sinbad souvenir. The birthday boy 
or girl is given a surprise gift. 
Sinbad’s also hosts other parties, 
receptions, and holiday celebrations. 

Single and family club member- 
ships to Sinbad’s are also available. 
Club members are entitled to 
free entry to the center, five free 
tokens per week, a 10 percent 
discount on parties, and free entry to 
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all competitions and Sinbad’s 
sponsored events. 


A good grades promotion, annual 
foosball tournament, and Video 
Olympics competition have been 
profitable promotions for Chugani. 
Students receive five free tokens for 
each “A” and three for each “B” 
shown on their report cards. 

The center also sponsored a foot- 
ball training camp last year in Dubai, 
and Chugani hopes to sponsor new 
cricket and football leagues this year. 
His annual foosball tournament 
generates a great deal of interest 
from young people, he says. 


A feature unique to Sinbad’s 
Wonderland is a child care service 
for parents shopping in the 
adjacent shopping center. Chugani 
also plans to invite local women’s 
groups to hold their meetings at the 
family fun center. 


Other plans for the future include 
expanding the facility by adding an 
additional 3,000 square feet to the 
existing center, and opening two 
more centers in the Persian Gulf 
area. e 
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Change Games In 20 
Minutes With New Adult 
Video Game System. 


COUNTERCADE is a state-of-the-art 
countertop cabinet. It accepts interchange- 
able software so you can change games 
without changing cabinets. 

New games, called Game Brains, fit 
into the COUNTERCADE body. Modular, 
plug-in components make installing Game 
Brains easy. Each Game Brains comes with 
a new switchplate. 
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COUNTERCADE also has the built-in 
capacity to use a laser disc game system 
and a voice feature. With this kind of 
flexibility, COUNTERCADE may be the last 
piece of countertop equipment you'll ever 
buy. 

COUNTERCADE weighs 30 pounds 
less than other countertop machines, has a 
360° swivel base and a 13-inch full-color 
monitor. Its high-impact plastic cabinet is 
waterproof. All readings and most 
maintenance can be done without ever 
opening the machine. 


3 
DIGITAL CONTROLS 


Digital Controls, Inc. * 5555 Oakbrook Parkway * Norcross, Ga. 30093 
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Variety Of Topics Makes Follow ThroughWith 


FAX An Intelligent Choice. PROSPORTS: Bowling, 
The FAX trivia game, licensed from Tennis And Golf. 


Exidy, Inc., is generating hundreds of 
dollars a week in test locations. With 3,700 The PRO SPORTS Game Brains has 
questions, four categories, and three skill three games licensed from Data East, Inc. 
levels, the FAX Game Brains provides a — the winning Pro Bowling, plus Pro 
never-ending challenge for players. As Tennis and Pro Golf. Adults enjoy playing 
Exidy releases new sets of questions for these three familiar, popular games. PRO 
FAX, Digital Controls will make them SPORTS has exciting graphics and sound 
available for COUNTERCADE. effects. The action is on the screen, not on 
the switchplate, to provide stimulating 
visual entertainment. 
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ne of the biggest headaches 
() 0 face as a small business- 

man is the problem of freight 
—whether it is incoming or out- 
going. 

While there are no quick solu- 
tions, you can take two steps to 
mitigate monetary loss; a program 
should be instituted for the handling 
of goods, and you should learn the 
basic “ifs” and “buts” of the 
Uniform Commercial Code (now 
law in all states except Louisiana) as 
it relates to rules determining when 
title and risk of loss pass from the 
seller to the buyer of the goods. 

The first aspect of tightening 
freight receiving procedures merits 
immediate attention. Here are some 
steps to implement a plan: 

1. An examination should be 
made of all cartons and containers 
for possible internal damage or loss. 
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HANDLING 
INCOMING FREIGHT © 
PROBLEMS 
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By S. Guttentag 


Are flaps open? Does it look like 
there has been tampering with 
evident signs of retaping or 
restrapping? 

You should assert your right to 
open the cartons and examine 
contents to compare with the bill of 
lading. Should the deliveryman balk 
at this procedure, you should either 
refuse to accept delivery or sign the 
receipt with the notation that you 
suspect a shortage and reserve the 
right to file a claim after verification 
of contents. 

The other obvious check ts to 
verify the count of pieces actually 
received, and compare your count 
with the number of cartons shown 
on the bill of lading. 

You can weigh the cartons on 
your scale and mark the weight onto 
the shipping receipt. Missing 
merchandise will usually reduce the 
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gross weight below the weight 
figure shown on the bill of lading. 

2. Examine the cartons for 
visible damage. Are there puncture 
holes obviously made by prongs or 
hooks? Are box corners crushed? 

Again assert the right to open the 
cartons to see if the merchandise is 
damaged. The refusal of the 
deliveryman should be handled as 
already outlined. 

3. Where you are able to find 
shortages or damages, be sure to 
make proper notations on the 
delivery receipt that either you or an 
employee sign. Ask the deliveryman 
to sign one copy with the notations 
for your records. 

4. After accepting merchandise 
that 1s obviously in cartons not 
tampered with, or damaged, do not 
open them at a much later date. All 
cartons should be opened and 
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contents examined within a few 
days of receipt. Contents should be 
put into your inventory or put back 
into cartons and put into proper 
storage areas, after noting the 
contents on whatever inventory 
control records you maintain. 

You ll reap two benefits from this 
procedure—you'll be able to file 
timely claims for damages or 
shortages, and you have some 
protection against having an entire 
carton mysteriously” disappear 
from your receiving area. 

Most bill of lading forms, or 
vendors’ invoices, spell out the 
procedure for filing claims. Follow 
the procedures and keep a copy of all 
correspondence to bolster your 
claim. And, it’s a good practice to 
keep the damaged merchandise in 
the original cartons~to allow the 
vendor or shipping company to 
inspect and verify your claim. 

5. If the carrier does an actual 
inspection, carefully read the report 
before signing. If you take exception 
to the statements, either refuse to 
sign the report or note exceptions in 
spaces above your signature. Be 
careful not to sign away your rights 
for credit for the value of missing or 
damaged merchandise. 


Uniform commercial code 


What are your legal rights under oN 


the Uniform Commercial Code? 

This raises the question of who 
has title and who bears the risk of 
loss. Ordinarily the vendor has the 
duty to deliver the goods to the 
consignee (purchaser), and title 
passes only when he performs this 
obligation. But the seller has no duty 
to move the goods unless he agrees 
to do so. 

He can use transportation that 
best suits his needs, and when he 
makes actual delivery (as when 
using his own truck), title passes at 


the time of delivery (with certain J 


exceptions, later explained). 

However, if he uses a common 
carrier, the following F.O.B. (‘‘free 
on board’) rules control: 


e If the terms concerning 
delivery specifies F.O.B. place 
of destination (in which case 
the seller bears the expense of 
shipment), title passes when 
the seller properly tenders 
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goods at the destination by 
putting and holding conform- 
ing goods at the buyer's dispo- 
sition there. 

e If the term concerning 
delivery specifies F.O.B. place 
of shipment (in which case the 
buyer bears the freight costs), 
title passes when the seller 
places the goods 1n the posses- 
sion of the carrier. 

e If the delivery terms are 
F.A.S. vessel (‘free along- 
side’), title passes when the 
seller has delivered the goods 
alongside the vessel specified 
or on a dock designated and 
provided by the buyer. 


F.O.B. case 

There is danger involved in 
contracting for the purchase of mer- 
chandise on the basis of F.O.B. the 
seller's place of business. Consider 
this case. A merchant located in 
Westport, Connecticut, ordered 
goods from a manufacturer in Los 
Angeles, California. The seller gave 
the goods to a common carrier and 
simultaneously mailed an invoice 
with the notation, F.O.B. Los 
Angeles. 

When the connecting common 
carrier brought the goods to the 
premises of the buyer, the delivery- 
man attempted to make “sidewalk 


delivery.” The wife of the proprietor 
was alone and realizing that she 
could not physically carry the 
cartons into the premises, asked the 
deliveryman to bring the goods into 
the premises. He refused and she 
refused to accept delivery. 

The truckman loaded the goods 
back onto the truck and departed. 


The buyer notified the seller of 
the incident and asked that arrange. 
ments be made with the shipper for 
delivery inside of the premises. The 
seller argued that since the delivery 
was F.O.B. his premises, the sole 
responsibility for the cost of deliv- 
ery, means of delivery, loss during 
delivery, etc. fell to the buyer. 

In an action to recover the value 
of the goods (the merchandise was 
“lost” while in possession of the 
common carrier), the court ruled 
that the title to the goods, and the 
right of possession , passed to the 
buyer at Los Angeles, the F.O.B. 
point. Upon delivery to the common 
carrier by the seller at the F.O.B. 
point, the goods thereafter were at 
defendant’s sole risk. The court, 
(280 F. Supp. 550) in commenting 
on the sections of the law involved 
stated: “Thus, an F.O.B. term must 
be read to indicate the point at 
which delivery is to be made unless 
there is specific agreement other- 
wise and therefore it will normally 
determine risk of loss.” Ninth Street 
East, Ltd. v Harrison 259 A.2d 772 
(Conn.) 1968. 

Harrison was obligated to pay for 
goods he never received, plus court 
costs and legal fees. Yes, he did have 
a claim against the common carrier, 
but he would face a costly lawsuit 
and might not collect. 


Pick-up rules 

If the contract of purchase 
requires that you have the responsi- 
bility to pick up the goods or arrange 
for their delivery, the following 
rules apply: 


e When documents of title 
covering the goods (such as 
bills of lading or warehouse 
receipts) are required to be 
3 delivered to the buyer, title 


be delivered and the goods are 
specifically identified, title 
passes at the time of the 
contract. 

e If the specific goods are not 
identified at the time of the 
contract and no documents are 
involved, title passes when the 
seller tenders conforming 
goods to the buyer at the 
seller's place of business. 


In many instances, sales contracts 
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fter ds sig the problem of security with operators, 

amo decided to protect their total investment rather than 
vy just their daily income. By constructing the coin-box housing 
out of steel, vandals are less encouraged to attempt a break-in 
But if a break-in does occur, the table remains unharmed, and 
the coin box housing can be easily repaired or replaced by the 


operator. 


Dynamo’s Big D pool table is more than a game. It’s a solid, 
secure, maintenance-free investment. 


Call Dynamo today for the best coin-operated pool table ever 


Corporation 


Dynamo 
1805 S. Great Southwest Parkway 
Grand Prairie, Texas 75051 


(214) 641-4886 1-800-587-6054 Telex: 732432 


SPECIAL NOTICE 
purchase your used equipment from 


NEW ORLEANS NOVELTY CO. 


In business for 50 years! 
International reputation for selling the 
finest used videos, flippers, & amusement 
games available anywhere. 


EACH & EVERY GAME BEAUTIFULLY 
REFINISHED LIKE NEW BY EXPERTS 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 
3030 No. Arnoult Road 
Metairie, LA 70002 * 504/888-3500 


Don't miss 
the operators’ 
show, the AOE 

March 9-1 1 


provide for the buyer being able to 
return the goods to the seller within 
a stipulated time. Thus where goods 
are purchased for the primary 
purpose of use or consumption, a 
“sale on approval” exists and title 
then passes only when the buyer 
indicates his approval. 

Where a seller stipulates on his 
bill that title vests in him until the 
goods are paid for, he is only 
attempting to have a security 
interest to guarantee payment. 

If goods are lost or destroyed, the 
terms of an express agreement will 
govern who bears the risk of loss. 
Usually, when neither party to the 
contract has breached the sales 
contract, risk of loss of the goods is 
on the party in possession (or 
constructive possession through a 
third party). 


Code rule 

Section 2-509 of the Uniform 
Commercial Code says: “The under- 
lying theory of this rule is that a 
merchant who ts to make physical 
delivery at his own place continues 
meanwhile to control the goods and 
can be expected to insure his interest 
in them. The buyer, on the other 
hand, has no control of the goods, 
and it is extremely unlikely that he 
will carry insurance on goods not yet 
in his possession.” 

When there is a breach of sales 
contract, the one who performs the 
breach bears the risk of loss of the 
goods (1.e., buyer refuses to accept 
delivery of valid order without valid 
cause). But, the guilty party has to 
only pay the amount of loss suffered 
by the innocent party not covered by 
insurance. 

The special rule of sales on 
approval (ie. consignment mer- 
chandise) is that loss to the buyer . 
does not take effect until and unless 
he has approved the goods. In a sale 
or return, the risk of loss will pass to 
the buyer under the general princi- 
ples governing it, until a return of 
the goods is seasonably made by 
him. 

Understanding your responsi- 
bilities to inspect goods and 
knowing your legal position ts a big 
step forward. But, how do you 
actually file a claim? 

You should file immediately on a 
claim form purchased from a com- 
mercial stationery store or on one 
obtained from a common carrier. 
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File with complete details and attach 
all pertinent documents. 

You have nine months time after 
date of delivery to file for damaged 
or missing merchandise, and where 
goods were lost in transit, within 
nine months of a reasonable date for 
assumed delivery. 


Filing claims 

The Interstate Commerce Com- 
mission has a rule requiring claims 
to be acknowledged within 30 days 
of receipt. Within 120 days of 
receipt of a claim, the carrier must 
pay, decline to pay, or make an offer 
in compromise. If the carrier can’t 
do this within 120 days, it must 
make notification of such fact and 
give the reason for the delay within 
60-day intervals. 

Of course many carriers refuse to 
make settlements, and as if by 
design, automatically deny all claims 
for concealed damage on the basis 
that their own investigators place 
the blame elsewhere. 

Your recourse when you and the 
vendor are not at fault is to bring an 
action at law for recovery of loss. 
You can use a small claims court (if 
one exists in your community) and 
sue within prescribed limits. Most 
carriers are incorporated, and they 
cannot merely send a representative 
to defend the action—they must 
hire an attorney-at-law. 

Sometimes just the threat of 
paying legal fees and losing the 
services of employees to testify will 
cause the carrier to offer a settle- 
ment. And, most carriers are aware 
that small claims judges (or other 
hearing officers) are usually recep- 
tive to the claims of local small bus- 
inessmen. 

Once you receive an offer, you can 
ask for more—the first offer is 
usually a bargaining offer, and the 
person making it is aware that you 
will want more. At this point, you 
have to weigh the merits of your 
case, decide if it is worthwhile 
going to court and also having to 
hire an attorney if you are incor- 
porated. 

Small claims courts nationwide 
have different rules and dollar limits 
for bringing suit. Generally speak- 
ing, you bring suit by finding a small 
claims court in your city and paying a 
filing fee for the court to serve the 
summons. You'll be advised of the 
date for the trial, and if no settle- 
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be prepared to present your case in 
an orderly fashion, leaving your 
temper and emotions at home. Be 
businesslike. 

Of course, you can lessen the 
hassle of ever having to appear in 
court if you follow the steps outlined 
in this article. Also make sure you 
deal with reliable suppliers willing 
to handle justifiable claims. Your 
suppliers want to merit your good- 
will and keep you as a customer and 
will usually handle claims for 
shortages and/or damaged goods in 
a fair manner. e 


ment is made before the date, get 
ready to appear. 


You can save yourself a lot of grief 
if you make sure that the court to 
which you've gone has jurisdiction 
over the firm you are suing. And, 
make sure you use the exact name of 
the defendant—an error in the 
name can cause the suit to be dis- 
missed. 


When appearing for trial, bring 
all supporting evidence, including 
witnesses (a subpoena is obtainable 
without charge in most courts), and 
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FEATURING A SELECTION OF THE FOLLOWING 
GAMES — ALL NEW-IN-THE-CRATE! 


CLOSE-OUTS: LASERS: 


@ Mylstar ‘MA.C.H. 3’ (u/r) 
@ Sega Tac/Scan’ @ Bally ‘NFL Football’ 
©@ Sega ‘Star Trek’ @ Bally ‘Astron Belt’ (u/r & cocktail) 
@ Sega ‘Congo Bongo’ ® Cinematronics ‘Dragon’s Lair,’ Space Ace’ 
® Centuri Time Pilot’ 


VIDEOS 


PINS: ®@ Centuri Track & Field’ 
; = ©@ Bally ‘Spy Hunter’ (u/r & cock-pit) 
© Bally X's & O's © Bally Trapper’ or Root Beer’ 


®@ Game Plan ‘Sharpshooter II’ 


@ Bally Jr. Pac-Man’ 
@ Exidy ‘Crossbow’ 


WE HANDLE ALL CONVERSION KITS!!! 


a i. 
* 1 A rt 2 


DISTRIBUTING CORPORATION 
1210 Glendale-Milford Rd. e Cincinnati, Ohio 45215 


Call General Manager Jack Schleicher, Sales Manager Claudia 
Wilson, Salesperson Fran Lutterbie or President Joe Westerhaus at: 


513/771-4250 
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Develop better routing 
of sales and delivery calls 


By Louis Hohenstein 


@e¢ ork smarter not harder” applies to many 
\ ‘ | business situations in these days of high 
costs. It especially applies to finding the 

best alternative route for sales or delivery trips. 

Unfortunately, much vehicle routing is either a 
guess, left up to the driver, or not done at all. 
However, the return on a few minutes of time can be 
significant by reducing gas consumption and business 
expense. 

Let's look at a simple example. We'll say you 
want to leave your business, make three stops, and 
return again to your office. You want to minimize the 
distance traveled in making the three stops. 


Recognize that these stops could be pickup or 
delivery stops in a local area, three calls on customers 
within a state, or even visits to major accounts in three 
different cities within the country. To use this 
method, it doesn’t make any difference what the stops 
are for, how far apart they are, or even the method of 
transportation. 

But for simplicity, we'll describe an example 
based on cars or trucks. Also for ease of reference, let's 
Say your company is the AAA Company (A), and 
you re going to see three different customers named 
Baker (B), Comstock (C), and Daniels (D). 

With mileage information between each cus- 
tomer’s location and your office, we'll make a FROM - 
TO distance table like we sometimes see on road 
maps, using either actual measured miles or those 
we ve estimated (Figure 1). 

In this simple illustration, there are six possible 
routes—the longest is 27 miles and the shortest is 20 
miles. How do we find which is shortest? There are 
three methods. One is to plot these points on a map, 
and pick one that seems best. This visual/map 
method breaks down when stops are close together, 
and as the number of stops are increased. 

In the second method, we'll look at each indi- 
vidual route alternative, add the distance for each, and 
pick the shortest one. This is called the enumeration 
method. The enumeration method works O.K. for 
three, maybe four stops, but for five or more stops 
well use a third and better method that doesn’t 
require a One-by-one route examination. 

However, the simple enumeration method helps 
us understand what’s involved in more complicated 
route problems, so we'll look at it first for illustration. 

For a three-stop route, we leave from A and could 
go to either B, C, or D. We can make a diagram like 
branches on a tree (Figure 2) to enumerate all of these 


This quick method for practical analysis of everyday route decisions lets 
us find a few of the best route alternatives quickly. 
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alternatives. Let's take the branch where we gotoB 
first. Once we're at B, we can then go to either Cor D. 
We add these two branches to our diagram. If we take 
the branch to C, then the only stop we haven't made is 


D, so we go there, and of course, return to A, our home 
base. 


We can go down each alternative the same way 
and add them to Figure 2. Then referring to our table 
of mileages between each stop, we write the mileage 
on Figure 2 for each leg. We add the total for each 
route alternative and pick the shortest. In this simple 
example, there are two equally short 20-mile routes 
(A, B, D, C, A and A, C, D, B, A). Maybe you wouldn’t 
take the 27-mile longest route (A, C, B, D, A), but if 
you left it up to someone else, maybe they would. 

If you have repetitive routes, finding and using 
the best route alternative saves time not only for each 
trip but all trips. In this example, saving seven miles a 
day for a year is 1,680 miles—equivalent to about 100 
gallons of gas plus the associated cost for employee 
time and other vehicle expense. 

I've shown you this enumeration method to 
illustrate the six route alternatives resulting from 
three stops. Now, we'll use another method for more 
than three or four stops. Actually we must use another 
method because the number of branches we would 
have to draw on our route tree becomes too 
numerous. For example, there are 120 route alter- 
natives for five stops—we could do the analysis with 
the enumeration method, but we'd need a big sheet of 
paper and several hours to do it. For seven stops, there 
are 5,040 route alternatives. For nine stops, there are 
more than 300,000 route possibilities. 

So what we need is a method that doesn’t require 
drawing a route tree and lets us find—or get reason- 
ably close to—the best possible route without a lot of 
trouble. Fortunately there is a short-cut method that 
lets us find a few of the best route alternatives quickly. 
To illustrate this technique, we'll add one more cus- 
tomer to our route named Echols (E), to make a four- 
stop route. We could still solve this by the enumera- 
tion method because there are only 24 routes for the 
four stops. But we'll use it for illustration of the 
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Stick with 


Birmingham Vending 
and you'll always win! 
SERVING THE COIN MACHINE 
INDUSTRY FOR OVER 53 YEARS 


BIRMINGHAM 


VENDING COMPANY 
540 2nd Avenue North 


205/324-/526 


Don't Mess 
Around 


With Konami! 


Konami. 
Copyright Infrigement Policy 


Konami stands behind its Copyright Infringement Policy. 
Copyrights and Trademarks of all Konami games, including 
TRACK & FIELD, GYRUSS, TIME PILOT, TIME PILOT ’84 
and MEGA ZONE are registered. 

Konami will protect its proprietary rights to the fullest 
extent of the law. 


vy Konami, Inc., of Torrance, CA., is the sole owner of all the 
rights to GYRUSS, TIME PILOT and TIME PILOT ’84. 


% Centuri, Inc., of Hialeah, FL., has been licensed by Konami to 
manufacture, sell and distribute TRACK & FIELD. 


x Interlogic, Inc., of Rosemont, IL., has the rights to assemble, 
sell and distribute MEGA ZONE. 


e 
Konami, Inc. 
20655 S. WESTERN AVE., SUITE 116, TORRANCE, CA 90501 


(213) 533-8644 
Konami Industry Co.,Ltd 


1215 11-4 1 CHOME UMEDA, KITA-KU, OSAKA CITY, 530 JAPAN 
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Let Business Builders Design 
Your Exclusive Character 


Your Character will add impact to your 
promotions and be remembered longer! 
Your Character will be exclusively yours! 


Introductory Special________________ $1,500.00 
Includes: 

1 Exclusive character design 

1 Adult size costume of your character 

1 Print ad with you character (1 color) 

3 Dozen t-shirts with your character (1 color print) 


Call or write today so we can design your 
Character soon. 


‘ 


P.O. Box 209 
Cupertino, CA 95014 
(408) 446-4400 


BUSINESS 
SUILDERS.. 


ABSOLUTE 
AUCTION 


Saturday, February 25, 1984 
10 a.m. 

Atlanta (Decatur), Georgia 
2525 Landtrac Court 
Snapfinger Industrial Park 
© 250 + Games @ 

Videos, pinballs, jukes, changers, pool tables, 


and other related game room equipment. 


Colonial Auctions, Inc. 
291 Pat Mell Road, Suite 105 
Marietta, Georgia 30060 


Upcoming Auction Dates (Tentative) 
March 17 @ April 14 ¢ May 12 


For information call: 404/434-6199 
Out of Georgia, toll-free: 800/241-2237 


Col. H.C. Thomas & Col. Lee Deal (Auctioneers) 


GA - 363 TN - 1235 
AL - 474 SC - 996R 


Licensed in: 


method we’d otherwise use for larger route problems, 
unsolvable by enumeration. Here’s the way it works: 

STEP 1—Make a mileage table. Make a FROM - 
TO-table like that shown in Figure 1. Where you 
would ordinarily write zero miles (between the same 
stops), write an X instead on this mileage table 
(Figure 3). This eliminates using the zero by mistake 
in later steps; ignore the X whenever you See it in later 
ste ps. 

STEP 2—Identify the first stop of each test 
route. We'll examine a number of test routes equal to 
the number of stops. For this four-stop route, there 
will be four test routes. The four alternatives begin by 
going from A to each of four possible stops first, then 
going to three as-yet-unidentified stops, and then 
returning to A like this: 
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Therefore, we are left to find the three inter- 
mediate stops for each of the four test routes. 


Figure 3 


STEP 3— Find the three intermediate stops for 
each test route. We use a rule to decide which of the 
three other stops to make for each test route. The rule 
is: Go to the nearest unvisited stop. To show how this 
works, let’s take the first test route A B _ _ _ A. 
Before we begin, we'll get the mileage from A to B (5 
miles) and write it with our test route for reference 
like this A 5 B _ _ _ A. Now look at the mileage 
table (Figure 3). You are at B. Look across the FROM 
B row for the nearest unvisited stop. It’s C, six miles 
away (although A is closer, you don’t want to go there 
because you left from A; therefore, it’s not the closest 
unvisited stop). Add the six-mile trip from B toC to 
the route selected so far, and it appears like this: 

Bed BAG gout 
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Now you are at C. Look across row FROM C. The 
nearest unvisited stop is D, two miles fromC. Add this 
to the test route as we did before. 

Now you're at D; look across FROM D. The only 
unvisited stop is E, six miles from D, so you must g0 
there. Also you must go back to your office A, six miles 
from E. The test route isnowA 5B6C2D6E 
6 A. Add the route mileage numbers, and you find the 
route is 25 miles. 

Now do the same for the other three test routes. 
It should only take you a minute or two for each one— 
five minutes in all once you've done it a time or two. 
For all four test routes here is what you should get: 


A5B6OC 2D6E 6A = 25 
AlC 2D6E98B5A = 23 
A8BD2C 6B9IE 6A = 434i 
AGE 6D2C 6B 5A = 25 

You can see the shortest route is AC DEBAat 


23 miles. 

Because this is a simplified and short-cut method 
requiring only a few minutes, it either gives you a 
shortest route or one reasonably close to the shortest 
route. In this illustration, there is another 243-mile 
short route this method doesn't disclose (A BEDCA). 
But you could spend a lot of time to find it by the 
enumeration method, particularly if you were 
examining an eight-stop route, for example, with 
more than 40,000 alternatives. So you can see this 
method gives you quick and useable answers in only a 
few minutes. 


Time, dollar units 

Although I’ve used miles in the previous 
example with the objective of minimizing miles 
driven, you can also use time or dollars as units. For 
example, if you know the time differences between 
stops (because some roads between stops are fast 
interstates while others are slow back roads), you can 
substitute time instead of miles in the FROM-TO 
table and with this same method find the /east time 
route. 

Another example is minimizing dollars spent. 
Assume you must fly to five cities to make sales calls. 
In this case, substitute dollar cost of airline tickets 
between cities, and find the route that minimizes 
ticket cost. 


Other methods 


If you've got repetitive routes involving large 
transportation costs, there are other methods for 
finding ideal routes. These other methods require 
more expertise, time, and some also require computer 
analysis for a perfect solution of involved best-route 
problems. If you decide it’s desirable to spend more 
time on route analysis beyond this fast shortcut 
method, contact a local college math professor or 
other qualified consultant for help in finding your 
optimum route. To use these more advanced methods, 
it's still necessary to start with a FROM-TO table as 
shown in this article. So go ahead now and get started 
using this quick method for practical analysis of 
everyday route decisions. e 
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INTERSPACE 
VIDEO SALES 


The Industry’s Bottom Line 
WE DON’T MEET PRICES. WE BEAT’EM! 


FEBRUARY SPECIALS 


New, New Q*berts (ct) .............00. $ 995 
Tap Per (NOW) casa dieud dpieitint-euadwd 2395 
Major Havoc (new) .............0c ee eee 2495 
Ice Cold Beer (new) ................0.. 1445 
Track & Field (new).................00. 2395 
LASER DISC SPECIALS 
ee ee eee 
Space ACE 4 sno 27h ase. stages saee eos $4595 
FI CION. soy ey Semana aeaoetadaenaes 4695 
IMIG Gale Dias 5d cet Re tien gt Rede end de 3395 
Dragons Calr (USE): i665 od 035 oe Re 2495 
ClIINANE Gl auc ase rene snst asa Deeks 2595 
Gal TOGO 2265 oe fatencese oka t 3995* 


*(This great new game 
includes Cliffhanger Kit free) 


KITS 


ATARI 

Pole POSITION: Weniate.k beets a ese ca ee eas $895 

Cloak & Dagger (fits Williams’ games)........ 845 

NINTENDO 
IWAN IO BU OS3.2.45 0p ihe ee uatina acl Boece we $645 
DONnKCY KONG Si x6 vette oeenay i eedmeds 695* 
*(For cocktails too!) 
| UNIVERSAL 
IME DONS. Case a4. o% 356. d i 6 dye 2 eeecnalte: $745 
KONAMI 

ROCK TV RODG's dcx. tb toevebeioudhbache as $495 

TUMGPNOL sensicatuatuaSeheaeeaceecue ck 625 
STERN 

OS LOMO racist Fras wee emcauineanatees $295 

POP PlAMel i534.) Rea oecdditdat dice eas 295 
TAITO 

EIEV ALON IA CION 64.02 cindy eae yeetornecieied $745 

Exerion (fits any game)...............4.. 845 
WICO 

Championship Baseball ................. $845 


Same Day Service UPS Shipping 


Want freight Pre-Paid? 
Add $90 per unit anywhere in USA 


1/800/221-7088 
INTERSPACE VIDEO SALES 
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Video/Pinball: 
Separate but equal 
coin-op partners 


By Roger C. Sharpe 


here was a time when I felt 

like I was the only one who 

still staunchly believed that 
pinball could thrive in a video- 
dominated marketplace. I remember 
passionately writing that pinball 
wasnt dead and shouldn't be laid to 
rest just because some believed that 
flipper games had outlived their 
usefulness. 

It's easy to quickly abandon 
machinery or categories of games 
when they momentarily stop and 
sputter or don’t meet expectations 
immediately. The prevailing atti- 
tude, which can’t be condemned 
totally, is to direct all attention to 
whatever the main attraction might 
be, rather than realizing and accept- 
ing that there’s always room for 
almost anything. 

A number of locations exist 
where Skee-Balls or shuffle alleys 
can be just as profitable and viable as 
the top video games. By the same 
token, other operations might well 
be best served by offering the latest 
video games, and only video 
games—although I find this pro- 
bably only limited to business where 
coin-op 1s an extra part of the opera- 
tion and space counts, such as the 
local candy store or a movie theater 
lobby. 

Interestingly, and not so sur- 
prisingly, it was only when video 
began to falter that pinball and 
other novelty games finally received 
some well deserved attention as 
entertainment options. Two pro- 
ducts which led the way were Chexx 
In many locations, Skee-Ball is just as popular as top videos. and Baby Pac-Man. Both gained a 
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great deal of interest when they held 
their own in the marketplace. 

Conceivably it was enough to 
open the eyes of manufacturers, dis- 
tributors, and operators that there 
could be more to coin-op than just 
video. Now we've had some time to 
see the results, and for those who 
have continually believed that the 
strength of this business was rein- 
forced by the emergence of diverse 
product lines, there must be a pro- 
found feeling of satisfaction. 

I know I’ve been pleased by all the 
coin-op options, not just pinball 
because so many people still associ- 
ate me with it, because I’ve always 
been an ardent game player no 
matter what the medium—from 
sports, to board games, to toys, to 
videos, etc. However, although I 
haven't been totally silent regarding 
pinball’s obvious rebirth, I also 
haven't given my views as to why it’s 
happening. 


Players try options 

It's important to understand that 
pinball’s revival is based on the 
willingness of today’s player to try 
anything once—if it’s accessible. For 
too long he didn’t have this option. 
Decisions were made by others, such 
as operators and distributors, who 
weren't willing to experiment when 
video games were popular and 
seemingly stable. 

If an audience is given nothing 
but one video after another after 
another, there is a tendency, and 
rightfully so, to take a break from 
the same old thing—no matter how 
much you may like it. For video 
game players, maybe pinball and 
other coin-op attractions fill the 
void. 

Video game players, or at least 
those who are the hardcore audience 
of coin-op game fanatics, are willing 
to spread the wealth around a 
variety of machines, in addition to 
their favorite, or the newest video 
games. They'll still play other pieces, 
but at a reduced rate if they’re into 
budgeting the amount of money 
they're willing to spend at the local 
game room. 

Enter pinball onto the scene, not 
remarkably different compared to 
what it once was. But for a genera- 
tion of players who might have 
missed the golden days in the mid- 
‘70s, any models they are exposed to 
stand out from the row after row of 
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upright video cabinets. So the 
remaining manufacturers perpetu- 
ating pinball, admittedly, in limited 
quantities, decided to begin intro- 
ducing models with very basic lay- 
outs or recognizable themes. 

There really wasn’t a need for 
anything more than this. If the 
games featured easily understood 
playfields and some good visual and 
sound effects, the appeal of pinball 
would do the rest. After all, here was 
a very real, three-dimensional 
universe, under glass, where players 
could experience a different type of 
movement and tactile feedback. 
They could try to aim a possible shot 
off a flipper to an area on the board, 
and all it would take was to accom- 
plish this feat once to prove that 
they could have some control and 
power over their destiny. 

I think that, maybe, many more of 
us might better accept the concept 
that the basic appeal of pinball is 
timeless. There really is no reason to 
assume that it was anattraction fora 
specific audience or era. Even with 
all the technological wonders at our 
disposal and a society that is ever 
changing from generation to gener- 
ation, how dramatically different, on 
some levels, is today’s youth with 
yesteryear s? 


Youths share desires 

They may grow up faster or have 
more knowledge available to them, 
but it’s not as if we can’t share some 
common desires in leisure time 
entertainment. In fact, many of the 
staples, despite this obsession to 
enter the computer age, have 
endured over time, whether it be the 
continued popularity of standard 
board games, model trains, or car 
racing sets. 

So it is with pinball, which isn’t to 
suggest that this format will last 
forever. However, this can be said of 
almost any invention. For now, 
suffice it to say that there’s a place 
and need for pinball, as well as other 
novelty attractions to round out 
players’ choices. 

What needs to be accepted regard- 
ing pinball is that it won't neces- 
sarily come out and knock your socks 
off. Instead, it provides a commodity 
which can deliver steady earnings 
over a very long product life cycle. 
This is what any solid operation 
needs—popular attractions which it 
can rely on from week to week. 


Call us toll-free 
800-225-2734" 


p= $ 
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for savings 
up to 25% 
on your next 
Token Order 


Call our toll-free number for 
immediate quotation and 
we'll prove to you that we 
will save you up to 25% on 
your next token order. 
Same day shipment on 
stock tokens and only 3-4 
week delivery on custom 
tokens. 


Design service available 
at NO COST. Call Roger 
Williams Mint for best 
service, best quality and 
lowest price. 


Roger 
Willams 
Mint™ 


Northwest Industrial Park 
79 Walton Street, 
Attleboro, MA 02703 

*In Massachusetts, 

Call (617) 226-3310 
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BETTER SOUND MEANS 
BETTER BUSINESS... 


and you can favorably affect your 
bottom line by specifying Quam 
when making a loudspeaker 
replacement in your juke boxes, 
video games or background music 
systems. 


For more than 50 years, Quam has 
been a leader in the loudspeaker 
business. With a full line of 
microprocessor-compatible 
replacement speakers—ranging 

in size from the small speakers used 
in many electronic games, to the 8” 
configuration found in most ceiling 
systems, to the 12” and 15” juke box 
models—there’s a Quam Speaker to 
Suit your application. 


There’s also a Quam distributor near 
you, to supply that speaker quickly. 
Call us today for free literature and 
the name of your local source. ~ 


Quam Speakers: 
The Sound Decision 


_ 


Quam-Nichols Company 


234 E. Marquette Rd., Chicago, IL 60637 
312/488-5800 
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There will always be fads which 
bring momentary profits, but, in the 
long run, any game room worth its 
weight will feature a core of games 
supported by regular customers. 
The nice thing about pinball is 
that it doesn’t (nor did it ever) pose 
a threat to video, but rather comple- 
ments it on location because the 
appeal of both formats is so differ- 
ent. By their very nature, the games 
have always been related via the 
appearance of a coin slot. Beyond 
this, the rationale as to why one 
person might prefer pinball over 
video, or vice versa, is a subjective 
analysis and value judgment. 
Notwithstanding an Atari Foot- 
ball or the more recent Track & 
Field, I've always found pinball to be 
more engrossing as a pastime than 
video. For me, and others I’ve talked 
to as well as observed, there seems 
to be a much more noticeable degree 
of physical interactivity between 
player and machine when it comes 
to pinball. Not only can a player 
nudge the machine to influence the 
movement of a ball on a field, but 
there's also the opportunity to 
control the rhythm of play and know 
that from one turn to the next there 
will always be some level of 
unpredictability. | 
It is this sense of the unexpected 
lurking around the next bumper or 
drop target bank that differentiates 
the video games over the years. 
With the latter, one can master and 
remember set patterns so that each 
turn has a certain degree of similarity 
to the previous one. Even with more 
randomly generated games, there 
has always been that notion that 


Chexx 1s one game that received attention when videos faltered. 
It led the way for other novelties. 


somehow one can beat the system. 


Player determines action 

On the basis of design alone, pin- 
ball has never provided this 
approach to game play since there 
are so many variables. Instead, a 
player can formulate a strategy and 
know which sequence he would like 
the action to follow, but ultimately, 
the burden rests with the player and 
whether he can make a certain shot 
at a specific time to achieve the 
desired goal. 

For many players this is a great 
responsibility that they become 
uncomfortable with, because they 
might not trust their talents to take 
control over the play. Many video 
games, on the other hand, have been 
able to take away much of the 
guesswork and decision-making so 
that players know their direct course 
of action. All they have to do is per- 
form the proper moves at the appro- 
priate times to be successful. 

It isn't as if video is any less chal- 
lenging than pinball, but inherent in 
the format is the need for greater 
mental concentration and retention. 
A sequence of events happens on 
screen which the player observes. If 
he is unsuccessful in getting past 
this point, his challenge is to become 
familiar with the movements and 
memorize patterns so that he can 
advance to the next scenes. 

The process is progressive and 
builds upon what has been learned 
before. So mental acuity becomes 
the primary ingredient, although 
there still needs to be a measure of 
physical dexterity, coordination, and 
timing, in order to react to what is 
coming. The experience, with no 
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value judgment attached, becomes 
one of mastering predictable and, 
often, repetitious movements which 
can become like second nature to the 
dedicated player. 

Pinball, on the other hand, is an 
entirely different situation which 
accentuates a variety of skills at dif- 
ferent degrees during play. For this 
reason alone, pinball tends to attract 
a caliber of player who is more will- 
ing to try an environment where 
there is much more give and take 
between a person and the machine. 
Looking at the essential elements of 
pinball, it is an activity where all the 
principle objectives are known even 
before play begins. What is present 
under the glass will remain relatively 
constant from beginning to end— 
there is no possibility of a second 
screen—only the need to determine 
primary targets and their relation- 
ship to the other board components. 

In view of pinball’s structure, a 
player must be mentally aware of 
the playfield and the correlation of 
different targets to the total game 
play. But the experience, compared 


to video, is much more dynamic, 


spontaneous, and physically demand- 


ing in terms of setting and con- 
trolling the tempo of play. Although 
it might be said that the player has 
no real impact on the flow of action 
at times during play, this doesn’t 
take into account the opportunity 
for an individual to physically jab at 
the machine with the intent of 
influencing ball direction, velocity, 
and spin. 


Player’s turn 

In addition, it’s inevitable that the 
incline of the playfield forces any 
ball to eventually reach a lower 
portion of the board where a player 
can utilize his only real weapons— 
flippers. These can be manipulated 
in such a way as to become exten- 
sions of the person’s fingers. It is at 
this juncture where the play changes 
in favor of the player if he is adept 
enough to send the ball back up toa 
target area. 

Although the comparison between 
video and pinball can be isolated 
down to the experiencial difference, 
pinball does provide a very tangible 
attraction of a person seeing a solid 
object, such as a drop target, dis- 
appear from view when hit, or a 


well-aimed_ ball pass through a 
spinner which sets it into move- 
ment. These are visual reinforce- 
ments and rewards which are 
routinely enhanced with colorful 
graphics, lights, and appropriate 
sound effects. 

But turning to the discussion of 
what is required by the player in 
going up against the machine, the 
primary needs are more physically 
inclined and, rather than memori- 
zation, the mind must be more 
actively in tune with the body to 
maximize hand and eye coordi- 
nation, timing, and anticipation. For 
the most part, pinball is a reflex 
endeavor where the player can have 
an integral role in the pace and 


results. 


And, by looking at pinball and 
video in this light, it, hopefully, 
becomes more apparent why the 
two tend to blend together, yet pro- 
vide their own, unique challenges 
for players. There’s an obvious 
balance between the two formats 
which will forever keep them 
separate but equal partners in the 
world of coin-operated entertain- 
ment. e 


FORGET EVERYTHING YOU EVER HEARD ABOUT KIDDIE RIDES UNTIL NOW 
AUTOROVO IS NOW AVAILABLE FOR 
U.S.CUSTOMERS 


successful in Europe for 15 years 


hydraulic rides, animals, trains, 
cars etc. all equipped with solid 
state board with proven reliability 


during this years 


rides are now available from 
our plant in Virginia 
CONTACT US NOW 


for free documentation and find 


CHOPPER II 


autorovo kiddie rides 


of america inc. 


400B Lansdown Road, P.O. Box 907, Fredericksburg, Virginia, 


Zip Code: 22404-0907 Telephone: ( 
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out why operators with experience 
appreciate our products 


703) 373-2853 Benny Vos, President 
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GENES 
GUDGEMENTS 


By 
Gene 
Lewin 


Universal strikes again 
with another hit 


Mr. Dol’s Castle 
Universal 

Play: The player is represented 
by the familiar Mr. Do/ character in 
a completely new adventure. He is 
in a castle with only a hammer for a 
weapon against the enemies. He can 
kill the enemies either by hitting 
them on a block in the first two sets, 
or by smashing them from above 
with a block. By hitting all blocks 
with a key inside, the castle door at 
the top opens for Mr. Do to go to 
and turn all the enemies into letters 
spelling “EXTRA.” By killing each 
letter, the player can earn extra lives 
as in Mr. Do! Other similarities are 
the diamond feature and the ability 
to finish a level by hitting all the 
cherries. 

Controls: A four-way joystick 
and a hammer button. The controls 
are good for controlling Mr. Do. All 
the controls are supplied in the kit. 

Graphics: Average. They are cute 
and get the message across. Similar 
to the quality in Mr. Do! 

Sound: Entertaining music and 
sounds that go along well with the 
game theme. The sound ts similar in 
quality to Mr. Do/ but the songs are 
all different. 

Originality: This is the first 
sequel game that is similar in name, 
but the game play is almost com- 
pletely different. Instead of digging 
as in Mr. Do/, in the castle he has to 
climb ladders and jump off ledges. 
The only similarities are the Mr. Do 
character, the “EXTRA” feature, 


The Return on 
Investment 


(ROI) Rating Scale: 


10 A fantastic investment. Move 
over Pac-Man. 

9 Great investment. Should earn 
well and hold its value. 

8 A good bet. Should pay off for 
you. 

7 Not bad. Are you willing to take 
a chance? 

6 Slightly above average. Only a 
good investment in a high 
volume location. 

) Just average. Better be ready to 
rotate quickly. 

4 Below average. Closeout around 

the corner. 

Pretty bad. I’m not buying any. 

Don't waste your money. Move 

Over Gravitar. 

Terrible. Not even worth play- 

ing. 

0 They've got to be kidding. Buy 
pesos instead. 


NO Uv 


— 


and the diamond feature. These 
features seem to be trademarks of 
Universal games. They were even 
used on Ladybug. 

Opinion: Universal strikes again 
with another hit kit. It is a great 
game with a lot of play appeal, good 
sound effects, and progressively 
harder game play. The kit includes a 
marquee, control panel overlay, all 


the controls, and a complete wiring 
harness, all for a very reasonable 
retail price of $750. 

ROI Rating: 9 


Donkey Kong 3 
Nintendo 

Play: The player is represented 
by a new character, Stanley, who isa 
little gardener equipped with a 
spray gun as his weapon. The object 
is to spray Donkey Kong up the vine 
to the top while avoiding and spray- 
ing the enemy insects. There are 
three levels, but they are somewhat 
similar to each other. 

Controls: A Nintendo four-way 
joystick and a fire button, in much 
the same configuration as in Donkey 
Kong. The new control panel is 
metal with an overlay instead of the 
plastic. This is a big improvement as 
the overlay material is much more 
durable than plastic. 

Graphics: Similar to Donkey 
Kong and Junior. Cute and fairly 
detailed. 

Sound: The cute musical Nin- 
tendo tunes are there. Every game 
it comes up with new sounds and 
songs. 

Originality: This is a deluxe 
version of the other Donkey Kong 
games, but this time in a kit form. 
The three levels have minimal 
variety. 

Opinion: As a kit, this will 
definitely increase the earnings of a 
Donkey Kong or Junior. Nintendo 
provides all the necessary artwork 
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and a complete control panel as in 
the Mario Bros. kit to make the 
conversion look just like a brand 
new game. It is so easy it can be done 
in less than an hour. The game may 
have a short life as the levels are 
very similar to each other, but it 
should earn well for a while. Be 
prepared to rotate this game fairly 
quickly. Since the cost is under $800 
retail, the depreciation is minimal. 
Rating: 7 


Cliff Hanger/Stern 


Play: The player in this laser disc 
is represented as Cliff. The object is 
to go through eight separate 
sequences and rescue Clarissa from 
the evil Count Dragoe. The basic 
play is similar to Dragon’s Lair in 
that the laser is the whole game, and 
the player has to make the right 
move at the right time. There are 
hints that appear on the screen that 
are operator adjustable. They tell 
the player when to use the controls 
and the proper move after a mis- 


take. The game play can be 
continued from where the last game 
left off. 

Controls: There is a four-way 
Wico joystick with a separate button 
for controlling Cliff's hands and 
feet. A beep sound is made when a 


control is used as in Dragon’s Lair. 

Graphics: Very poor, considering 
this is a laser disc game. Apparently 
this 1s an existing cartoon adapted to 
a game. Stern could have at least 
used a cartoon with decent graphics. 
The characters do not even look like 
people; they look more like mon- 


keys. 

Sound: Most of the sounds go 
with the cartoon. They seem to be 
about as good as the animation. 

Originality: Stern took the idea 
from Dragon’s Lair: a cartoon and 
the player memorizing the moves to 
play. Instead of creating its own 
animation, Stern used an existing 
cartoon. 

Opinion: Stern will have to do 
better to get us to spend the kind of 
money this game costs. If it wants to 
use an existing cartoon, why not one 
everyone is familiar with like 
Peanuts, the Flintstones, or at least 
one with decent artwork? One good 
thing is that Stern already has 
another game in the works as a con- 
version, so you know it believes in 
conversions for its game. Stern is 
also offering Cliff Hanger as a con- 
version for Dragon’s Lair. Evenas a 
conversion, I do not feel Cliff 
Hanger will earn more than 
Dragon’s Latr. 

Rating: 3 


CELEBRATING 


20 


YEARS 
OF SERVICE TO 
THE COIN -OPERATED 


AMUSEMENT AND 
VENDING INDUSTRIES! 
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BETSON ENTERPRISES 


A Division of H. Betti Industries Inc. 
“THE WORLD’S LEADING 
INDEPENDENT DISTRIBUTOR” 
6 Empire Bivd., Moonachie, NJ 07074 
(201) 440-2200 / Telex - 134-309 
1045 Rte. 109 Lindenhurst, Long Island, NY 
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) SALES EXPERTISE... 


Betson has a professional staff of sales persons 


Faris ome *§ Who are at your disposal in the field or in our 


™s, Office. These professionals will help you select 
“The Right Machine For The Right Location”. 


~” Down time cost you money and Betson’s trained 
*% service technicians are both in the field or here 
| in-house eagerly awaiting to get you back in 


=, / action fast. Call us anytime. 


(516) 226-0400 


301 Brewster Rd., Milford, CT 06460 


(201) 878-6966 


BIG...BETTER... 


PARTS... 


Betson’s parts department is undoubtedly the 
> most complete in the industry. We feature im- 
a mediate pick-up, or our famous 24 hour shipping 
policy. Whichever you choose you can be sure 
you are dealing with the very best. 


WE EXPORT TO 
36 COUNTRIES 
AROUND THE 

GLOBE! 


SINCE 1933 


Je 


RITIC'’S 
CORNER : 


Roger C. 
Sharpe 


1984 could be a dramatic turning 
point for the industry. Much of the 
credit must go to disc games. Al- 
though Astron Belt may have shown 
a new technology when introduced 
more than a year ago by Sega, it was 
Don Bluth’s incredible animation 
and Dragon’s Lair that has vaulted 
laser disc technology over the top. 

It’s interesting that much of the 
criticism leveled against this game 
when it was unveiled last spring 
didn’t adversely affect its earning 
power. It didn’t seem to matter to 
players that the screen would turn 
gray at certain decision points 
during the action, or that the button 
and joystick controls might not have 
been totally responsive in guiding 
the visual movement and action. In 
fact, there didn’t even seem to be a 
problem with a game design that 
offered just one correct path to take 
to reach the end. 

If anything, Dragon’s Lair proved 
that there’s more to coin-op enter- 
tainment value than what many 
might have believed. Players have 
always been more forgiving, as a 
rule, it a machine has something to 
offer them. They're willing to over- 
look weaknesses if there's some- 
thing else which balances every- 
thing out. In this case, it was the 
excellent graphics and the fact that 
Dragon’s Lair was an awesome 
break from what players had experi- 
enced. 

Dragon’s Lair represented a new 
technology and the curious, as well 
as the hardcore player, were more 
than willing to try it out. But 
Dragon’s Lair had staying power. It 
wasn't a two-week wonder as some 
had predicted back in March. And 
now others follow the lead of this 
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innovative creation. 

However, laser discs remain at an 
embryonic stage in their develop- 
ment, if we are to believe, rightfully 
so, that their potential is almost 
limitless. The only need is time to 
better understand what disc tech- 
nology can provide and how to apply 
it for coin-op consumption. 

The models released represent 
nothing more than novelty attrac- 
tions if we are to gauge their worth 
and playability against conventional 
video games. For this reason alone, 
everyone should be more open- 
minded in evaluating the strength of 
each piece. Much will have to do 
with timing and what the competi- 
tion will bear in each location. 
Because of this, I’m straying away 
from my standard format of reviews 
and taking a closer look at the first 
generation disc games. 


Mylstar’s M.A.C.H. 3 


From a company that was long 
noted as being fairly conservative in 
its business practices and embracing 
technological advances (Remember 
solid-state pinball or even the 
acceptance of video as part of its 
product line?), it could be considered 
surprising that it leaped into this 
area before so many others. With 
M.A.C.H. 3, it put together an 
impressive package—impressive 
because it’s gained national distribu- 
tion and availability, as a live-action 
disc game in advance of the competi- 
tion. 

The sit-down cabinet version is a 
wonder of stereo sound and a total 
environment sensation that doesn't 
really lose too much in the upright 
model. Basically, there are two 
games inone here; players can playa 
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fighter game or bomber game. The 
control panel for both features an 
eight-directional joystick, with a 
trigger also included on the stick and 
a gun button on the panel just at the 
base. These control machine gun 
fire and the dropping of bombs. 

The play, for the most part, 
involves maneuvering above and 
through (in the fighter game) a 
movie-quality landscape, while 
avoiding and trying to hit computer- 
generated graphic images super- 
imposed over the backdrop. Fly- 
and-shoot game play appeal 1s 
heightened by the changing scenery. 
Visually, M.A.C.H. 3 stands apart 
from the competition—so far. 

After some necessary fine-tuning, 
begun once the game was put on test 
last summer, the final result is a 
well-conceived mix of sound effects, 
speech, and strong visuals enhanced 
via the use of a special lens which 
provides the illusion of a much 
larger screen size, similar to what 
Stern used in Mazer Blazer. 

The action speeds along with the 
fighter game, while the bomber 
game is a bit more ponderous and 
slow. The thing with either is that 
M.A.C.H. 3 gulps down money 
rapidly. If a player gets hit, his plane 
appears almost immediately, with 
the game seeming to continue non- 
stop until the final ship is lost. 

What M.A.C.H. 3 has going for it 
is that the timing of its release puts 
it ahead of the competition and pro- 
vides a distinctive change from the 
animated adventure of Dirk the 
Daring. At another time, the game 
might have shown more of its weak- 
nesses in terms of play and respon- 
siveness of controls. But for an audi- 
ence still discovering the wonders of 
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laser disc, it is a front runner and 
will get a #### here on this basis. 
There's much M.A.C.H. 3 still leaves 
to be desired. By no stretch of the 
imagination is it all that it could be. 
But Mylstar probably only wanted to 
produce a laser as quickly as possible. 


Stern’s Cliff Hanger 

Through an arrangement with 
TMS Electronics, Stern undoubtedly 
surprised many by entering the laser 
disc market with the second ani- 
mation game that features a four- 
way joystick, as well as two action 
buttons (one for controlling hands, 
the other feet). A major difference 
with Cliff Hanger, compared to 
Dragon’s Lair, besides the style of 
the animation, is that the storyline 
takes the form of a number of inter- 
related episodes as the hero, Cliff, 
attempts to rescue his girlfriend, the 
princess. 

I noticed when viewing Chiff 
Hanger for the first time that it 
attempted to appeal to the novice 
player who might have been inti- 
midated when playing Dragon’s 
Lair. And possibly to help along 
those less than adept players, Cliff 
Hanger introduced a display when- 
ever the lead character made a 
wrong move and was killed. On the 
screen directions appeared as to 
what should have been done— 
“should have moved left’’...““should 
have used feet”...and so on. 

Players learn from each mistake 
and then memorize the correct 
movements for repeat play. This can 
be seen as a positive or a negative 
point depending upon the caliber of 
players, and so, as I heard in New 
Orleans, Stern provides this frame 
as an option. 


Stern also has difficulty with a. 


frame that is screened every time 
Cliff is killed. There, in full view, is 
the black and white image of a man 
being hanged (Cliff Hanger?) which 
disturbs some, and it has also 
become an operator-adjustable 
option on the later models. 

But, if rich visuals are the strong 
point of Dragon’s Lair, giving 
arcade game players animation 
worthy of Disney, then Ciiff Hanger 
tends to sutfer by a different stylized 
approach that lacks texture and 
detailing, not to mention eye- 
catching colors and fully-embellished 
characters. 

However, the game still affords 
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some measure of timing and reflex, 
as well as memorized patterns. 
Operators will have to decide how 
compelling Cliff Hanger’s storyline 
presentation is and how well it 
brings continuity to the play. In 
terms of disc games at this juncture, 
this is an important consideration 
that can’t be dismissed since we're 
dealing with unique variables as to 
why one game might catch on vs. 
another. 

Cliff Hanger does have its 
moments and it offers something 
players can become involved with, 
but there still seems to be a certain 
quality or magnetism that’s lacking. 
My feeling is that it’s the graphic 
style which tends to pale in compari- 
son to Dragon’s Lair. 

This isn’t to suggest that there’s 
only one approach in animation 
which can have an impact, but 
domestically, we’re all more com- 
fortable with a Disney or even Satur- 
day morning cartoons. Cliff Hanger 
doesn’t match up in appeal in quite 
the same way. Can this be a factor in 
the success of the game? 

As for Stern, it has made a strong 
statement that it’s in the laser race 
and willing and able to try its hand. 
Well go with a ###. 


Data East’s Bega’s Battle 

Also, seemingly out of nowhere, 
Data East introduced a laser disc 
game which attempts to incorporate 
an animated backdrop with digitized 
images. 

What's interesting about laser 
disc games is that almost any manu- 
facturer has a shot for success if it 
has the resources and/or connec- 
tions. This can even be said for Data 
East, which has been better known 
for a few successful games that have 
been licensed to other companies, as 
well as its efforts to promote its 
Deco Cassette conversion kit con- 
cept. 

‘With Bega’s Battle, Data East has 
attempted to modify and Ameri- 
canize a Japanese movie called 
“Genma Taisen.” It’s a novel mix- 
ture of storyline and play action, 
where the maincharacters are intro- 
duced in the beginning stages of the 
game. Each features its own unique 
powers and provides an arsenal for 
the player in doing battle over 
succeeding levels. There’s a joystick 
and two action buttons to control in 
this progressive challenge that tries 


to take advantage of the animated 
images on the backdrop. 

The problem with Cliff Hanger is 
deciding if the visual style on screen 
is perceived by the public as being 
familiar enough to carry play after 
the initial novelty wears off. The 
interrelationship of the characters 
helps tie things together a bit more, 
but to what degree and how success- 
fully? 

Bega’s Battle gives the player a 
truer sense of control in terms of 
action. However, one aspect which 
troubled me when I played Bega’s 
Battle was that the size of the screen 
cut down my feeling of movement. I 
somehow wanted more space to play 
in given the sizes of the objects 
which appeared either for or against 
me. I felt trapped at the bottom with 
nowhere to run or hide when the 
action heated up. 

Maybe this was an individualized 
reaction, but it did diminish the 
impact of the game and any sense of 
control or maneuverability. By the 
same token, Bega’s Battle does offer 
some real play in the laser disc 
format that could attract dedicated 
conventional video game players. 
But I am not convinced of the 
strength of this game if it has to 
compete against a variety of other 
disc games. Somehow, more than 
the others, it runs the risk of getting 
lost. Although some players I’ve 
talked to about it said this effort is 
the best of the bunch so far. 

It isn't an easy game to judge, but 
it has just as good a chance as long as 
laser discs remain a novelty attrac- 
tion, which should be the case for 
the next six months at least. We'll 
go with a tentative ###. 


Bally’s Astron Belt 

Astron Belt utilizes cinematic, 
outer space footage for a backdrop, 
with video images providing the 
targets as well as the player's craft 
on screen. It’s a game of timing in 
some sequences and skill in maneu- 
vering during others for an experi- 
ence enhanced by the visual effects 
of explosions on screen when given 
enemies are destroyed. 

The problem, apart from this 
cosmetic touch, is that we have 
another fly and shoot game a la 
M.A.C.H. 3 and, admittedly, less 
integration of the background 
scenery to the play because the video 
images are blatantly foreign to the 
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STARPOINT 


Exclusively at 
Amusement Emporium 


Starpoint is the leading developer 
& manufacturer of illuminated push 
button assemblies for amusement & 
gaming machines. Starpoint quality 
| features include: 


@ Tough ABS highimpact plastic body. 
@ Widest range of colors & sizes. 
@ Plain or imprinted legend plate. 
® Brilliant illumination, choice 
of voltage. 


Starpoint buttons will save you ex- 
pensive service & downtime compared 
to cheap imitations because: 


© Plastic resists breaking & cracking. 


| @ Lamps stay secure, connections do 


not break. 
®@ Caps will not fall off. 


Starpoint has now introduced a two 
step molded assembly which allows for 
a new distinctive white & black 
border around the cap. 


Look for Starpoint on quality games. 


THE GREAT 

AMUSEMENT EMPORIUM 
TOLL FREE 1-800-525-7059 
or 303-790-0885 
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overall presentation. Some of the 
scenes are striking and appealing, 
but as a laser disc game, it doesn’t 
break any new ground and suffers 
from bad timing. 

Astron Belt, as compared to 
M.A.C.H. 3, does provide a variation 
in backgrounds, but we're still left 
with flying over, through, and 
around objects and landscapes, 
which might become monotonous 
for today’s players. After all, they’ve 
seen it before too many times when 
videos were only space themed and 
less else. 

On the surface, there doesn’t 
appear to be enough of a captivating 
quality to Astron Belt. Although all 
the effects are present, it seems to 
lack a sense of player involvement, 
as well as a strong purpose in the 
storyline. 

In many respects, Astron Belt 
shows the unfortunate legacy of 
being first, while others have been 
able to, maybe, take a small step 
forward. A year ago there’s no ques- 
tion that the game would have hada 
resounding impact, but in 1984, 
there’s some question to its long- 
term viability. 


Taito’s Laser Grand Prix 

If coin-op has its way, the Fuji 
Speedway is destined to become as 
familiar as Main Street, USA. Just 
when we thought we had seen our 
last lap on this track with the intro- 
duction of Atari's Pole Position for 
home video game play, the turns and 
Straightaways are back with this 
laser entry, as well as a reworked kit 
from Atari for Pole Position 
machines. 

The Taito touch brings live action 
footage of the track itself, which to 
my eyes looked to be color enhanced 
graphically, although there are some 
segments which look very true-to- 
life. Once again, as with Pole Poszt- 
tion, players have a game-within-a- 
game, since the first challenge is to 
qualify in a time trial drag race to 
determine positioning for the main 
event. And then it’s a matter of 
finishing laps as quickly as possible 
while avoiding collisions with the 
other cars on the track. 

When I climbed into the sit-down 
and got behind the wheel of Laser 
Grand Prix, 1 somehow managed to 
qualify in the first heat and then 
began the race. It was on one of the 
first turns that I wound up over- 


reacting and turned the steering 
wheel too much. For an instant, I 
lost sight of my car. 

My immediate reaction, which | 
expressed to an operator friend, was 
“where am I?” His response, with- 
out hesitation, was ‘‘Let’s go, that’s 
enough.” I asked him why and he 
countered that if a player has the 
potential of not knowing where he 
is at any time, then the game has a 
terrible weakness. No one ever likes 
the feeling of being lost, he com- 
mented. However, I felt this was just 
me, and there are a massive number 
of players who are more adept at 
driving games where this might 
never occur. 

In the final analysis, he became 
more open-minded about this, 
although I don’t know whether he'll 
purchase the game. 

For this genre of games, Laser 
Grand Prix has all the sights and 
sounds of a much more dimension- 
alized and realistic racing game than 
we ve seen before. This was further 
amplified by a fact I had been told 
about before I ever laid eyes on the 
game; the steering tends to be touch 
sensitive and true-to-life in terms of 
maneuvering the racing car on 
screen. This was especially true in 
keeping control around turns or 
when avoiding other cars on the 
track. There is a different feel com- 
pared to a Pole Position or any other 
driving game. But, as with so many 
other things, it provides a learning 
process for players to master and 
adjust to. 

The screen visuals are a mixture 
of life footage that has been doctored 
so that they blend in more with the 
cars on the track that appear to be 
video-graphics generated. There is a 
pleasing balance between the two, 
rather than one image standing out 
and clashing. 

As a racing game, Laser Grand 
Prix is a nice integration of the laser 
technclogy, and one would think 
that that might be enough to give it 
an edge. However, one unavoidable 
factor regarding Laser Grand Prix’s 
success, is that Pole Position has 
already enjoyed such a lengthy run. 
Add to this the introduction of a 
modified and more feature-packed 
Pole Position II, and it could cause 
one to wonder if we're not running 
the risk of beating a dead horse. 
And, lurking in the wings, is that 
three-screen monitor TX-1, making 
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this a real race. 

I think Laser Grand Prix is acom- 
mendable effort in integrating laser 
and conventional video graphics. 
There’s also continuity in the game 
play. We'll go with a ###. 

eee 

It will be interesting to see what 
impact any, or all, of these games 
will have in arcades nationwide. 
They still represent a specialized 
attraction that can only get better 
over time. How the players react, 
and for how long, will determine the 
amount of importance in developing 
laser games for the manufacturers, 
especially if conventional video can 
remain strong, or if other novelty 
items make some inroads. 

What we have seen so far is a rush 
to get equipment out while the 
interest is there. But this situation 
won't last forever. In fact, as the 
uniqueness of the equipment wears 
off, we'll still be left with the need 
for games to provide action, enter- 
tainment, and a challenge for the 
price, whether it’s laser or anything 
else. 

The biggest risk is that the indus- 
try will view laser discs as the 
panacea and cure-all for turning 
business around. They aren't and 
shouldn’t be considered as anything 
more than a natural progression in 
product development and diversi- 
fication. Laser games may take their 
place as the dominant product for 
the industry, but we've still got a 
long way to go. 

The initial signs are good because 
we re seeing a variety of applications 
and techniques. The key is that laser 
discs are covering a broad range of 
themes so that coin-op can now 
encompass a much greater latitude 
of ideas and creative concepts. Laser 
games will need this if they are to 
bring the returns so many anticipate. 
Take the new technology and only 
use it to rehash old, familiar themes, 
and even this bright alternative will 
quickly lose much, if not all, of its 
luster. 

We're experiencing a glimpse of 
the future for an industry which has 
come so far in such a short period of 
time. Just think that video has only 
been around for little more than a 
decade, and realize the remarkable 
achievements along the way. But 
don’t think that other coin-op enter- 
tainment forms are dead—far from 
it, e 


PLAY METER, March 15, 1984 


HANTAREX 


Exclusively at 
Amusement Emporium 


Hantarex high reliability color monitors provide the following features: 


@ 30% more clarity and contrast than all other competitive models. 

® Horizontal and vertical positioning with finger control potentiometers. 
® Interfaces with laser disc games. 

® Elimination of black level drift. 

® Approved by Underwriters Laboratories (19”). 

@ Available in 19”, 13”, or 9”. Vertical or horizontal mounting. 

® Accurate schematics. 

® Prompt availability of parts. 


SUPER SPECIAL 


Norelco #44 and #47 Miniature Lamps—10 Pack 


» 


—séReg.. $124.00/1,000 
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Style #44 - Stock #M0300 
Style #47 - Stock #M0301 


5157325 AMUSEMENT EMPORIUM / 


TOLL FREE 1-800-525-7059 or 303-790-0885 
Div. of Excelsior Enterprises, Inc., 6880 South Emporia St., Englewood, CO 80112 
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Maximize 


spend less on conversions 


Almost the entire amusement 
industry is doing conversions. My 
company, Alpha-Omega Amuse- 
ments, has already converted more 
than 150 useless games. This has 
greatly reduced our budget for pur- 
chasing new equipment which, even 
with a drop in collections, gives us a 
much greater gross profit than we 
have ever had. Of course, to be 
successful converting, you must 
choose only the best conversion kits 
and your most “useless” games to 
convert. 

I’ve gathered some ways you can 
maximize revenues and spend less 
to convert old games. 


Jr. Pac-Man conversion 

There is little doubt that Jr. Pac- 
Man is a good kit, but don’t jump so 
fast and give up on your Pac-Man 
and Ms. Pac-Man games that have 
earned well. First note that Jr. Pac- 
Man will go easily into your 
Galaxtan games which have very 
little or no play appeal, except of 
course, if you converted them into 
Beezer. If you did, then you're 
beter off converting them back to 
the original Galaxian. 

First let’s look at what you can do 
with Pac-Man. (This can also be 
done on Ms. Pac-Man as well.) 

Pac-Man speed-up—If you already 
performed the factory recommended 
speed-up which was to drop a dab of 
solder on the jumper pad, reverse 
what you did (desolder), and bring 
the game back to its original state. If 
you want to double the speed of the 


FRANK'S + 
CRANKS 


By 


Seninsky 


revenues, 


game, clip Pin 11 onIC 74LS74. (See 
Figure 1 showing location on PC 
board and Figure 2 showing Pin 11 
on the schematic.) The trace leading 
to Pin 11 comes from the vertical 
blanking circuit labeled 128 V (for 
vertical counting chain). Runa jum- 
per to Pin 12 located on top of the 
video ram addresser board from V 
Blank. This is the piggy back board 
shown in Figure 3 as a custom IC. 
Notice that Pin 12 is labeled 64V. 


Choose only 
the best 
conversion kits 
and your most 
“useless” games 
to convert. 


If you want to speed-up the game 
by four times the normal pace, you 
would instead solder the jumper 
from V Blank to Pin 11 (labeled 
32V) on the video ram addresser 
board. Depending on the skill level 
of your players, you may want to 
multiply the speed by even eight 
times normal by hooking this wire 
to Pin 10 (labeled 16V) on the video 
ram addresser board. Joe Rossi 
demonstrated this eight times 
normal speed-up on Pac-Man which 
was doing $40 per week and 
increased the gross to more than 
$300 per week. 


Frank “The Crank” 


He also checked the operation on 
the game at 16 times normal speed 
(by attaching the jumper to Pin9 on 
the video ram board) to make sure 
that no timing or reset problems 
would occur at such a high speed-up. 
There were no program or reset 
problems to contend with even at 
16X. 

Make sure your players know 
about the speed adjustment. We 
posted big signs above the game 
which tell the players that this game 
is “Speedy Pac-Man.” Any well- 
made sign will do the job. 

This kind of speed-up can be 
made on any game that uses an 
interrupt line of the microprocessor 
for setting the pace of the game. In 
the Pac-Man and Ms. Pac-Man 
cases, | recommend experimenting 
with the two times normal and four 
times normal modifications initially. 


Galaxian to Jr. Pac-Man 

Now that we have a use for our 
Pac-Man type games, we still want 
to convert some of our Galaxtan 
games to Jr. Pac-Man, which is 
cheaper than using the Pac-Man 
cabinets. (I don’t know if it’s legal to 
convert Galaxtan to Jr. Pac-Man so 
I'd advise you to check. But I’m doing 
them.) 

Figure 4 shows a chart comparing 
the edge connector pin numbers on 
Pac-Man and Galaxian and the 
seven steps required to complete the 
installation. Call me at 201/738- 
1800 if you have any questions. 

This installation is fairly simple 


—————————————— 
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and only takes about one-half hour 
longer than installing the kit into a 
Pac-Man. If you wanted to install a 
Jr. Pac-Man into another game, you 
would have to bring the DC volt- 
ages into the logic board past the 
rectification and regulation circuits. 
This must be done because most 
logic boards are powered by DC 


voltages (+5 and +12) that are 
supplied externally from a power 
supply. 

Midway games are different in 
that the AC voltages are supplied to 
the logic board where they are rectt- 
fied, filtered, and regulated on the 
logic board itself. All the AC comes 
in through the logic board edge 


connector on Midway games. To 
bypass these rectification and 
regulation circuits would take 
perhaps another two hours of your 
time. I would stick to Midway games 
when installing Jr. Pac-Man kits. 


Service Tips 
Nintendo monitors—Donkey 


Figure 2 — Pac-Man schematic showing 128 V line leading to Pin 11 of 74LS74 
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Kong, Donkey Kong Junior, and 
Popeye have been on location for 
quite a while. These games will be 
around even longer because they can 
also be converted to Mario Bros. and 
Donkey Kong 3. 

During recent weeks, more thana 
few of these games’ monitors were 
brought into our shop for repair, all 


with the same symptom: the picture 
images are compressed vertically, 
especially on the right side edges. 
Adjusting the monitor controls does 
not widen the images. The problem 
can be traced to C407 which is a 10 
ufd-160 volt electrolytic capacitor, 
located in the monitor vertical 
deflection circuit. (See Figure 5) The 


reason that C407 breaks down and 
leaks (you can see that the part of 
the cap that rests on the circuit 
board is brown) is because the moni- 
tor manufacturer placed the cap in 
the middle of heat emitting compo- 
nents: a power resistor, a heat sink 
for the vertical output transistors, 
and another power resistor. These 


Figure 3 — showing video ram addresser board pin diagram. It is shown here as a custom IC. 
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Figure 4 — Modifications required to the Galaxian edge connector 


Edge Connector 


Pin No. 


POA SM oD BMaMUI aN FnFee 


Pac-Man 


7VCT 
7VCT 
IVEL 
7VCT 
7VAC 
7VAC 
7VAC 
7VAC 

7.5 VDC 
7.5VDC 
RESET 
SPEAKER 
METER 
SPEAKER 
COIN 2 
COIN 1 
CREDIT SW 
TEST SW 


2nd RIGHT 
2nd LEFT 
DOWN 
TABLE 
GROUND 
GROUND 
GREEN 
RED 
COMP SYNC 
BLUE 

+> 

2nd DOWN 
12 VAC 

12 VAC 

12 VAC 

12 VAC 

12 VAC 

12 VAC 

12 VAC 

12 VAC 


*For cocktail table second player. 


Galaxian 


IVET 
7VCI 
7VCT 
ING 
7VAC 
7VAC 
7VAC 
7VAC 
7VDC 
7VDC 


METER 
COIN LOCK 
COIN 2 
COIN 1 
CREDIT SW 
TEST SW 
START 2 
SLART 1 
RIGHT 
LEFT 

2nd SHOOT 
SHOOT 
2nd RIGHT 
2nd LEFT 
NOT USED 
TABLE 
GROUND 
GROUND 
GREEN 
RED 

COMP SYNC 
BLUE 
SPKR. 
SPKR. 

12 VAC 

12 VAC 

12 VAC 

12 VAC 

12 VAC 

12 VAC 

12 VAC 

12 VAC 


Modification 


ADD SPEAKER WIRE 


ADD SPEAKER WIRE 


UP WIRE FROM SHOOT* 
UP WIRE FROM SHOOT 


ADD WIRE FOR DOWN 


CLIP WIRE 
ADD WIRE FOR DOWN* 
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components surround C407 and 
cause its premature breakdown. 

Joe Rossi replaced C407 with a 
200 volt-10 ufd cap that is much 
thinner, thereby creating more air 
space between the cap and its neigh- 
boring components. This solution is 
much easier than finding a place to 
remount the cap. 

Track & Field button modifica- 
tion—Dave Schaefer of Rowe in 


Syracuse, New York, contributed a 
simple solution to reduce the vibra- 
tion amplitude of the button switch 
connections of Track G& Field. 
Schaefer suggests inserting a garden 
hose washer on the inside of the 
plastic button shaft. This will not 
only shorten the button travel dis- 
tance, but also absorb most of the 
vibration caused by the players 
banging on the control panel 


buttons. The cost of each washer is 
less than 5 cents and installation 
time is minimal. 

I appreciate feedback from you on 
the usefulness of the ‘“Frank’s 
Cranks” columns. Send your com- 
ments either directly to Play Meter 
or to me at Alpha-Omega Amuse- 
ments & Sales, 3 Coral Street, 
Edison, NJ 08902. 

As always...keep cranking. e 


Figure 5 — Nintendo monitor board schematic showing the location of C407 
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Practical ways to improve 
an arcade's image 


An arcade should be more than 
just a room filled with games. 
Unfortunately, some are. These 
arcades are hangouts, which give the 
entire industry a bad image. 

While operators certainly want 
their game rooms filled with 
players, they aren't making any 
money if most of these customers 
are just loitering. 

Your arcade’s setup might be the 
problem if you are plagued by lot- 
terers; the problems could stem 
from game stools, rest rooms, and 
coat racks. 

First, game stools. In the last few 
years, some arcades have placed 
high stools in front of video games 
for players. 

The rationale is simple—make 
the player comfortable and he'll stay 
at the game longer, dropping in 
more quarters. 

Unfortunately, that seldom hap- 
pens. In the first place, stools are a 
real pain in the neck when two 
players compete at a video, because 
they have to scramble in and out of 
the chair several times during the 
game to change players. 

And when the game is over, it’s 
very easy for one guy to keep sitting 
on the stool, talking to his friends— 


and tying up your machine, because - 


other players can’t get to it. 


Stools can disrupt 

Stools also take up space. And 
unless you have a stool in front of 
every machine, you're likely to have 
players dragging stools around your 
arcade, from one game to another, 
disrupting serious players. 

And besides, most stools make 
arcades look sloppy and cluttered. 


If you really want to satisfy 
players who might be uncomfort- 
able on their feet while playing, 
cocktail videos are the answer. They 
may take up a little more room than 
upright games, but you don’t have 
the problems that go along with 
stools. 

Another potential trouble spot 
for arcades is rest rooms. Teens 
often congregate there to talk and 
smoke, especially if your arcade has a 
“no smoking” policy—which you 
certainly should have. 


A solution to this problem 1s 
having the rest rooms locked, and 
giving the attendant the keys. This 
will reduce the number of customers 
wandering in, but won't eliminate 
the problem entirely—one teen can 
get the key and hold the door open 
for his friends. So your attendant 
will still have to keep an eye on the 
situation to make sure you dont 
have more people in your rest rooms 
than playing the games. 

One final point about rest 
rooms—clean them. While some 


customers may not care that the 


sinks are black with dirt or the floors 
are covered with gunk, if players see 
a neglected rest room, they're likely 
to reflect that neglected attitude, 
probably messing up the rest room 
more and maybe abusing your 
games. 


Places for coats 

Finally, the problem of coats. 
With winter upon us, players will be 
wearing coats and hats (and the 
same is true of spring and summer, 


with raincoats and umbrellas). Give 


your players someplace to hang 
their things. 

Since no one wants to play a game 
while wearing a heavy parka, these 
jackets are usually put in the most 
convenient place—for the player— 
when they’re taken off. For example, 
the floor, where other players can 
trip over the jacket. 

Or on a pinball or cocktail video 
(because of their flat, horizontal sur- 
faces). Not only can coats on games 
intimidate other players and keep 
them from playing the coatrack 
game, but when these offending 
snow- or rain-covered jackets are 
removed, they leave the games’ glass 
wet—and no fun to play. 

Invest in some type of coatrack— 
even if you have to take out a game 
for the space. The few quarters 
you'll lose from pulling your lowest 
earner will more than be made up 
with the extra quarters in games 
that were previously buried under 
coats. 

Image is important for arcades, 
and everything you do to improve 
your image will tmprove your 
business. e 
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TAX TIPS 


By 


Irving L. 
Blackman 


WHAT TO DO IF YOU CAN'T 
FILE YOUR RETURN ON TIME 


“Better late than never” is a bad 
idea when filing your income tax 
return. Millions of Americans will 
not have the necessary information 
to file a proper tax return by April 
15. Worse yet—many won't have 
the money to pay the tax due. 


What should you do? Fortunately 
there is an easy answer—file 
extension Form 4868 on or before 
April 15, 1984. This automatically 
extends your time to file until 
August 15. No, it does not extend 
the time for payment. The form 
guides you in figuring the estimated 
amount that should be paid with it. 


Not filing your tax return on time 
is a costly disaster. Interest, at 11 
percent per annum, must be paid 
from the due date of the return to 
the date the tax is finally paidonany 
unpaid balance. The only positive 
news is that the interest ts 


deductible. 

Now get ready to be shocked. 
There are two additional non- 
deductible penalties that. can be 
piled on. The first is a penalty for 
failure to pay on time. This penalty 
is ¥2 percent per month on the net 
amount of tax due, up to 25 percent. 
You can get off the hook if you pay at 
least 90 percent of the tax due by 
April 15. There is an even stiffer 
penalty for failure to file your return 
on time: 5 percent per month (for 
each month or fraction of a month) 
up to a 25 percent maximum. If you 
get hit with both penalties, they 
merge so the ceiling is 5 percent 
during any month they run together. 

A simple example should encour- 
age you to go the automatic 
extension route. Joe Lately mails his 
return on July 5 along witha $10,000 
check for the balance of tax due. Joe 
did not file an extension. The IRS 


will bill him for interest plus a 
$1,500 penalty (10 percent for two 
months plus 5 percent for a fraction 
of another month, or 15 percent). 


Let's repeat the same example but 
change one fact—Joe filed a Form 
4868. Joe gets hit only with interest 
plus % percent penalty for three 
months (1% percent x $10,000 or 
$150). If Joe’s total tax was $100,000 
or less, even this penalty would have 
been avoided (he paid at least 90 
percent of the total $100,000 tax). 
Only the deductible interest on the 
$10,000 balance is due. 


Sometimes, even a four-month 
extension is not enough. An addi- 
tional extension is possible. How? 
Use Form 2688 or send a letter to 
the IRS explaining why the extra 
time is needed. The lesson should be 
painfully clear—if you can’t file on 
time, get an extension. e 


WHO PAYS THE MOST TAX? 


Every year the media play up the 
fact that 100 or more millionaires 
didn’t pay any income taxes. After 
countless it-ain't-fair editorials, it all 
dies down until the next year. 


I spend most of my professional 
time planning my clients’ affairs so 
that the IRS gets the short end of the 
tax deal. Yet, in our accounting 
practice, with few exceptions, the 
more the client makes, the higher 
the tax bill. 


The Tax Foundation just pub- 
lished some figures based on 
Treasury Department data that bear 


out what I continue to see in 
practice. Here are some of the 
fascinating details from the just 
completed 1981 analysis. The 
individual income tax bill totaled 
$285.8 billion. Wow! More than 
$264 billion was paid by the top half 
of the taxpayers. This amounts to 
92.6 percent of the total with the 
average member of this group 
coughing up $5,599. 

And get this: More than half of 
the tax bill was shouldered by those 
earning in the top 10 percent of 
income. They averaged $14,519 in 
taxes. 


The item points out that 5,512 
fortunate people reported $1 
million or more in income on their 
1981 tax returns. These big hitters 
paid an average of $193,203 in 1981 
taxes. This was an average of 60 
percent of their taxable income. 
Who says the rich don't pay taxes? 


You bet our office tries to reduce 
the tax bill of every client by every 
legal means available. Yet, I wish to 
each of you reading this column 
what I have been telling my clients 
for years: “May your taxes double 
every year. e 
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DEDUCTING HOME ENTERTAINMENT 


Most people think of deductible 
entertainment expenses in terms of 
a restaurant or bar tab, a theater 
ticket, or a night on the town. 
Delightfully, your deductions can 
include entertaining at home. Let's 
look at the three most significant 
rules for home entertainment. 

Associated with entertainment: If 
entertainment directly precedes or 
follows a substantial and bona fide 
business discussion, it is associated 
with your business, and its cost ts 
deductible. For example, you and 
Mr. Rich spend the day negotiating 
a contract. That evening, you and 
your wife entertain Mr. and Mrs. 
Rich at your home. The evening's 
costs are deductible. 

A quiet business meal: When you 
entertain in an atmosphere con- 
ducive to a business discussion, the 
cost is deductible, although you don't 
actually discuss business. A restau- 
rant or bar tab usually would be 


EASTERN MICRO 


deductible under this rule, if there 
are no distracting influences present. 
The same rule applies to home 
entertainment if there's a clear busi- 
ness motive rather than a social 
motive behind the entertainment. 
Here’s an example. Mr. Smart, a 
valued customer, and his wife are in 
town for a few days. You invite them 
over for dinner with you and your 
wife. The cost of the meal is a 
deductible entertainment expense. 
Directly related entertainment: 
Home entertainment can also 
qualify under the directly related 
entertainment rule. However, to 
qualify, activities must include actual 
business discussions. What's more, 
you have to show that business was 
the principal reason for the meeting 
and that you had more than a 
general expectation of realizing 
income as a result of the entertain- 
ment at some indefinite future 
date...Simply put, directly related to 


KITS AND COMPLETE GAMES AVAILABLE NOW 


Copyright © 1983 


“There’s a certain charm to HOCCER, 


your trade or business. 

This is an example: Mr. Club, a 
banker you met on the golf course 
this morning, comes to your home 
with his wife. Thinking you can get a 
loan for your business, you make a 
pitch after dinner and between 
drinks. The evening’s cost of food 
and drink yields a good deduction, 
but note that the business discussion 
and the specific expectation of doing 
business (securing a loan) were 
essential to the deduction. e 


Irving L. Blackman and James L. 
Harfield are partners in Blackman, 
Kallick & Company, Ltd. Certified 
Public Accountants, offices in 
Chicago (180 North LaSalle Street, 
Chicago IL 60601), Miami, and 
Houston. Irv’s firm has established a 
HOTLINE to answer the tax and 
accounting questions of Play Meter 
readers. Call Jim or Jerry Sauve’ at 


312/782-3424. 


since it is so simple and unassuming. It's 
not dazzling, and it’s not gimicky, but it’s 
fun to play. That's an element missing 
somerset, NJ 08873 from a lot of games." From VIDEO 
201/469-9690 Tix: 642284 GAMES, Jan. 1984, No. 16, p. 56. 


Contact your local distributor or call us 800/624-0055. 
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ELECTRONICS, INC. 
12 D World's Fair Drive 


Technical Topics 


MOS/FET-J/FET Circuit Design 
Lesson 1: Junction Field 


Programmed Test 


Editor's Note: The material below is a serialization of the Kurz Kasch correspondence course for electronics, 
designed specifically for the coin-operated amusement industry. This course is copyrighted and owned by Kurz 
Kasch of Dayton, Ohio, and its reprinting is being sponsored jointly by Kurz Kasch and Play Meter magazine. This 
material is authorized for publication exclusively in Play Meter magazine. 


INSTRUCTIONS: The purpose of this test is to guide you step-by-step thru actual circuit design problems. 
Also, many of these tests will provide you with additional design technique. Most important, these tests will provide 
you with a gauge to establish your degree of understanding of the materia! covered in the text. The test is programmed. 
Start at block one and then follow the numbered instruction associated with your answer. 


The device shown in the figure to the right is a 


a. P-channel JFET 
b. N-channel JFET 


GO TO BLOCK 19 
GO TO BLOCK 10 


2 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 10. 


3 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 24. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 32. 


. 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 78. 


6 


YOU ARE INCQRRECT! 


Refer to the text and return to BLOCK 10. 
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7 


YOU ARE CORRECT! 


By increasing the thickness t of a piece of semiconductor 
material, the resistance of the material would 


a. Increase GO TO BLOCK 26 

b. Remain the same GO TO BLOCK 31 

c. Decrease GO TO BLOCK 29 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 24. 


9 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 14. 


10 


#1 
#2 
YOU ARE CORRECT! #3 
The lead marked #1, in the figure to the right, is the 
a. Gate GO TOBLOCK 2 
b. Drain GO TO BLOCK 178 
c. Source GO TOBLOCK 6 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 16. 
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12 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 14. 


13 


YOU ARE CORRECT! 


The channel conductivity of a JFET is controlled by the 
gate : 


a. Current GO TO BLOCK 15 
b. Voltage GO TO BLOCK 24 
YOU ARE CORRECT! 


The pinch-off voltage, V,, is the gate-source voltage at which 
the channel thickness 


a. /s reduced to zero 

b. Is increased to maximum 
thickness 

c. Remains the same 


IS 


YOU ARE INCORRECT! 


GO TO BLOCK 22 


GO TO BLOCK 12 
GO TOBLOCK 9 


Refer to the text and return to BLOCK 13. 


16 


YOU ARE CORRECT! 


The thickness of the depletion region is proportional to the 


GO TO BLOCK 23 
GO TO BLOCK 13 
GO TO BLOCK 11 


a. Applied voltage directly 
b. Square of the applied voltage 
c. Inverse of the applied voltage 


17 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 22. 


18 


YOU ARE CORRECT! 


Ip ss Is measured at Vg 5 = ; 


a. Vp GO TO BLOCK 21 
b. 10v GOTO BLOCK 5 
c. Ov GO TO BLOCK 14 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 17. 
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20 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 22. 


21 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 18. 


22 


YOU ARE CORRECT! 


The depletion region on either side of a p-n junction 


a. Contains many mobile charge 


carriers GO TO BLOCK 17 
b. Has a thickness independent 

of the applied voltage GO TO BLOCK 20 
c. Is void of mobile charge 

carriers GO TO BLOCK 16 


23 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 16. 
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YOU ARE CORRECT! 


The drain current has a 
source voltage. 


relationship to the gate- 


a. Linear GOTOBLOCK 8 

b. Square law GO TO BLOCK 32 

c. Constant GOTOBLOCK 3 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 32. 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 7. 


27 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 29. 


28 


YOU ARE CORRECT! 


You have completed the test for Lesson One. However, 
before starting Lesson Two, think about any areas of this 
lesson you may wish to review. Only when you feel confident 
about your understanding of the material covered, should 
you proceed! 
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YOU ARE CORRECT! 

For a typical N-channel JFET, the drain current at zero 
gate-source voltage is the current at a gate-source 
voltage of 3 volts. 


GO TO BLOCK 30 
GO TO BLOCK 27 
GO TO BLOCK 28 


a. Less than 
b. The same as 
c. Greater than 


30 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 29. 


age ere a = 


“They say he’s got some special advantage—wonder what it is?” 
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3] 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 7. 


32 


YOU ARE CORRECT! 


The conductivity of a material is related to its 


resistivity. 


GOTOBLOCK 7 


a. Inversely 
GOTOBLOCK 4 


b. Directly 
c. Not at all GO TO BLOCK 25 


AANA AM 


\ 
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suds-siinger 


Bally Midway pops the tap on a 
heady new video game, Tapper, that 
puts the street location player 
behind the bars of some out- 
rageously populated ‘watering 
holes.” 

Tapper requires an efficient 
“bartender” to pour and serve mugs 
of beer to an endless parade of bar 
patrons, rescue their sliding empty 
glasses, and nab profitable tips 
before any customer reaches the end 
of any of the multiple bars. 

Beginner bartenders get their on- 
the-job Tapper training in the 
hubbub of a country-western bar. 
Progressing pourers advance their 
techniques at an outdoor sports bar. 
And professional suds-slingers 
polish their pouring perfection in an 
out-of-this world cantina, rivaling 
any earthly establishment for its 
variety of clientele. 
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BREATH | 
ANALYSER 


Concern for the safety of drivers, 
stiffer penalties for drunk driving, 
and increasing responsibility for 
patrons sobriety have led to the 
development of the coin-operated 
breath analyzer. 

Of special interest to owners of 
restaurants, lounges, liquor stores, 
and bowling centers, the Breath 
Analyzer is designed and marketed 
by Air-Port Systems, a division of 
Thorne Holding Company. 

The Breath Analyzer uses a small 
plastic tube filled with crystals that 
act as a filter. Depending on the 
amount of alcohol ingested and the 
blood alcohol level, the crystals in 
the middle of the tube will turn 
color. If the alcohol blood content is 
above .10, the legal limit, the crystals 
turn green. 

The cost for each test is $1 (four 
quarters). The filters can be ordered 
through Air-Port Systems and the 
Breath Analyzer itself may be pur- 
chased or rented from distributors. 


‘HK’ marks 
ihe spot 


In Bally Midway’s X’s G O’s pin- 
ball, an electronic tic-tac-toe card is 
located in the center of the playfield. 
When the player lights the entire 
card with Xs and Os, one letter in 
“Tic-Tac-Toe” lights up on the back 
glass. When all letters are lit, two 
replays are scored. 

When the player’s ball hits vari- 
ous targets on the roll-over button, 
the “X’’ and “O” letters change. An 
~X” or “O” is entered on the card, 
depending on which letter is lit 
when the target is hit. 

X’s G O’s reinforces Bally Mid- 
way S commitment to pinball and 
its “back to basics’ philosophy, 
established with 8 Ball Deluxe, com- 
pany officials said. 


— 
ct 
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Aids to the Trade 


Coin counter 


Coin Computer's Undercover 
Agent is an electronic coin counter 
contained in a briefcase with enough 
storage space for 5,000 coins. 

This design was made possible 
with the new solid-state universal 
hopper, manufactured by Coin 
Controls Ltd. of England. This 
hopper will dispense any size coin 
(pre-sorted) without adjustment 
and is guaranteed jamproof (exclud- 
ing foreign objects), company 
officials said. 

The hopper automatically stops 
after it dispenses a preset number of 
coins or when empty. The remov- 
able funnel is used to bag or wrap 
the coins. 

The lid mounted control panel 
sports bright red %4 inch L.E.Dss, 
full keypad, powerswitch, and 
microprocessor based electronics. 

For more information, contact 
Coin Computer Company, 443 East 
Elmwood, Troy, MI 48084. Tele- 
phone: 313/583-0585. 


a are 


ee Aa 
Soe Prat = 
aay | tat 3 
'- 
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Chip extractor 


P. K. Neuses Inc., a manufacturer 
of telecommunications and _ elec- 
tronic tools and instruments, has 
available a new, specially-engineered 
tool to facilitate the removal of 
socket-type chips from integrated 
circuit boards. 

The model N-922 Chip Extractor 
allows a service engineer or tech- 
nician to directly “up-root” any size 
socket-type chip. The tool was 
developed in response to requests 
for an inexpensive chip extractor 
that would allow removal of chips 
without damage to pins. 

P. K. Neuses Inc. also has avail- 
able a Model N-40-T dual-purpose 
voltage regulator/adjuster that is 
also designed to aid in the removal 
of soldered chips. 

For complete information, contact 
P. K. Neuses Inc., 1401 Rohlwing 
Road, Rolling Meadows, IL 60008. 
Telephone: 312/253-6555. 


Logic trainer 


The Broder Logic Trainer Model 
100 is a device for fast and straight- 
forward learning of digital circuits. 
No prior training is required, com- 
pany officials said. 

Read the self-paced manual and 
become familiar with several digital 
components. Solve the applicable 
trainer problems for retention and 
understanding. Then repeat this 
process with additional devices. No 
IC or wire manipulation is required. 

Boolean Algebra (a design aid) is 
not part of the basic course. The 
Logic Trainer is used for testing, 
training, and upgrading the per- 
formance of troubleshooters. 


Solving trainer problems requires 
manipulating the input logic states 
to produce a logic “1” at the output 
(a bar will appear on the LCD). The 
unit covers gates, flip-flops, transis- 
tors, relay logic, commonly used cir- 
cuits, etc. 

This portable unit costs $169 and 
comes with self-paced manual and 
battery. No other equipment is 
required. 
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TRY 
Little 
Las Vegas 


4 Games in One 
Poker 
Blackjack 
Slot Machine 
Craps 


Call for prices on our 
DELUXE OAK cabinet 
with convertible harness 


GAMES BY 
MERLIN, INC. 


3140 Polaris, Suite 22 
Las Vegas, NV 89102 
702/362-1388 


© 1983 Tech Star Inc. Licensed to 
Games by Merlin, Inc. 
Exclusive Marketing Co. 
Las Vegas Countertops 
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For more information, contact 
Audrey Joseph, LJ. Broder Enter- 
prises Inc., 11105 Shady Trail, Suite 
115, Dallas, TX 75229. Telephone: 
214/241-3727. 


Coinco accessories 


Coin Acceptors Inc. now manu- 
factures a full line of game doors, 
acceptors, illuminated push-button 
switches, timers, cash boxes, and 
accessories for the coin-op industry. 
Coin Acceptors markets its products 
under the trade name Coinco. 

All Coinco game doors are 
equipped with a cash box security 
enclosure available in three sizes, 
12-inch, 9-inch, and 6-inch; off- 
center coin slot on coin-return 
button to facilitate bent coin removal 
and coin slot cleaning; and all metal 
bezels and doors throughout. Coinco 
game doors also offer optional fea- 
tures including: over-and-under 
units, 1, 2, or 3 button models, slam 
switches, and flat or round key locks. 

Coinco designs and manufactures 
Noryl, all-metal, and electronic 
acceptors. All Coinco acceptors are 
available with options including the 
acceptance of tokens, special slug 
protection devices, and the custom- 
ers choice of accepting or rejecting 
Canadian coins. 

The Coinco Noryl] acceptor, made 
from corrosion-resistant resin, fea- 
tures on-location conversion to 
accept tokens. 

Coinco’s all-metal acceptors come 
complete with string cutter, string 
catcher, and anti-penny flip fea- 
tures. Coinco electronic acceptors 
offer acceptance of good coins, with- 
out the use of moving parts. 

Coinco also supplies manufac- 
turers and operators with a com- 
plete line of illuminated push- 
button switches, available in a wide 
range of colors, stock shapes, and 
SIZES. 

All switches have a common 
screw mounting and a spring-loaded 
button mechanism, which operates 
a single-pole, UL and CSA listed 
miniature switch. 

For more information, contact 
James Douglass, vice president of 
marketing, Coin Acceptors Inc. 
Telephone: 800/325-2646. 


Free catalog 


Coin Controls Inc. announces the 
arrival of its new 28-page catalog for 
the coin-operated machine industry. 

Frank Happ, president of Coin 
Controls, stated, ‘For the first time, 
we are offering multi-coin electronic 
acceptors, and at the other end of the 
spectrum, we are introducing our 
new Gold Mech single coin acceptor.” 

Also contained in this new catalog 
is a complete line of joystick, drive 
ball, and pushbutton control assem- 
blies. 

For a free copy of the 1984 Coin 
Controls catalog, write Coin Con- 
trols Inc., 2609 Greenleaf Ave., Elk 
Grove, IL 60007. Telephone: 312/ 
228-1810 or 800/323-8174. 


Tool kit 


P. K. Neuses Inc., a supplier of 
tools, instruments, and supplies, has 
available its new Model N-270 
Basic-Pro Tool Kit. 

The N-270 Kit features a Magna 
Screwdriver with hex steel shank 
and Magna-Tip magnetic bit holder. 
It is accompanied by an assortment 
of square, straight, and Phillips 
heads, as well as a variety of nut 
sockets and a power drill adapter. 

This Neuses Tool Kit ts small, 
compact, and lightweight. It ts 
designed to fit in any conventional 
tool case or to be stored in conveni- 
ently accessible locations. 

For more information, contact P. 
K. Neuses Inc., 1401 Rohlwing 
Road, Rolling Meadows, IL 60008. 
Telephone: 312/253-6555. 
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GLASSIFIED 
ADVERTISING 


GORGEOUS, SNOWY, 


VAIL, COLORADO!! WANTED POLE POSITION $1995 
Limitless Opty. @ Video Game/ Vending STAR TREK (SD) 
Co. @ 80 + Machines @ Profitable loca- Namco Shootawa ASTRON BELT 
tions @ Excellent Reputation @ Plenty of : : ys 
oe as Principles only ‘ $ 300K Shooting Trainers Many more for sale or trade! 
5U5/4/0- or ,r.U. DOX DOY, e ' 
Vail, CO 81658. aay er see ia S 504/443-1023 
- LOP GUNS 
10 PHILADELPHIA-TOBBOGGAN BRUCE AMUSEMENTS CORP. _—$ $$ ———_____—__ 
2 solid en eae ca w/electronic ale Rew Borin Ave. Pee eee eee all 
Fords, NJ 06663 


conversion kit. All with dispensers. All A-1 
condition and now working. 
518/372-4609 after 6 p.m. or 
813/996-2843 anytime. 


SSSSSSSSSSSSSSSSSSSSSSSSSSSFSFSFSFSFSHSS$SSSSHSSSFSSSSHSSSSSSSSSSSSS 


PULSE METER 1 a 


THE CASH MACHINE [i 


Cash in one the current health craze with the 


kinds. Write for free catalog and samples. 


201 1738-71 74 Seton, Box AEU-1331, New Haven, 


CT 06505. 


new coin operated 
Pulse Meter 1electronic HB|\ SB = ,1—to3i 
heart rate indicator FREE —— 


SPECIAL! 


e Reduced Prices FINANCING 
e Free Stands Limited Offer FF 


e Cost Only 25¢ To Use e Low Investment 
e Adult Market Appeal e Strong R.O.I. 
e Easy TO Locate e Long Life Cycle 


Manufactured By: | 
Tech Vend Marketing @ 6040 Dawson Boulevard @ Suite C-D @ Norcross, GA 30093 @ 1-800-554-4325 @ (404) 448-9393 


SSFSFSFSFSSSSSSSSHSHSSSSSSSSSSSSSHSSSSSSSSSHSSSSSSSSSSSSSSSSSSSSSS 
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es Lr gue eg ame a le lu tag aa nag ee lama anaes 


FEBRUARY SWEETHEART DEALS! 


Quantities limited, call for your deal today! 
NEW & USED, RECONDITIONED, GUARANTEED 


= ATARI MIDWAY NINTENDO TAITO 
Crystal Castles (new) oe Ms. Pac Man (Ur) ..$ 995 Donkey Kong...... $ 450 Froot line ......... 950 
Pole Position....... 2295 Ms. Pac Man (Ct)... 1195 Donkey Kong, Jr.... 450 Jungle Hunt........ 650 
Millipede .......... 995 Galaga............. 1250 Ss Popeye. idi8s se 65 § jungle King ...... 650 
Centipede (Ur & Ct) 750 Baby Pac Man...... 193 SEGA 
Stat Ware.......... 1395 Pac Man........... 595 Conge Banco... 695 WILLIAMS 
he me i ae ave or Fac Wn ee Frogger... ......... 450 Bubbles (new) ...... 695 
anes 595 oe A Star Trek .......... 595 joust.............. 695 
ee CENTURI dumo............. 1250 Sinistar (new) ...... 895 
od .SCtC«~—* eerrt................ 1950 = «6 faukon...... 450 Robotron.......... 450 
“tee . se... ee Q*bert (Ct new) .... 1195 STERN Motorace USA ..... 1250 
gone! Hunt ....... 3 Krull (new) ........ 995 
CINEMATRONICS MACH 3...) el Cte ce 


Dragons Lair ...... 2800 Mad Planets........ 795 


MANY PINBALLS IN STOCK $295 & 
Both offices now open on Saturdays 


Game Exchange/Southeast, Inc. 


Smyrna, GA 30080 
in GA 404/435-0802 
outside GA 800/241-1877 


COLOR MONITOR CONVERTIBLES, AS IS COMPLETE & WORKING, ALL FOR $295 EACH 
Qix @ Pleiades © VanGuard @ Gorf ¢ Defender, and Many others! 


CONVERSION KITS: Baseball ¢ 795, Gyruss ¢ 650, Time Pilot ¢ 595, Mr. Do!’s Castle ¢ 695, Donkey Kong 3 @ 725 


1701-C Spring St. 1537 W. Alameda Ave., Denver, CO 80223 


UP 


Colorado Game Exchange 


in Denver 303/777-3500 
in CO 800/421-5987 
outside CO 800/525-2703 


SHANLAUASUAUSAADSAANSUDOMEASSASLSONUSDSSRAQSREE0SS0000000000000RO0UCUQORNNOROOUUBOUULUDOQUASONENOOULNOUELDOGOAUOOULUUOEUAUSQUCUORUUNOQOCUQUOUUANOGUANQAMANNOHUANOSUNAAAAENSSAEOEANSOSUASSESUSOOREAOOENAUQMULUOUOEOONOOBUEAE 


REVITALIZE LASER GAMES 
Maintain competitive edge by converting 
to 1 coin per play. $19.95 kit with parts; 
$29.95 assembled & tested. Coin Doubler, 
311 SW 3rd Ave., Gainesville, FL 32601 

904/371-9149. 


? CONVERSION CONFUSION ? 


e We handle only proven / licensed conversion kits such as: 
# MR. DO!'S CASTLE »* TIME PILOT * GYRUSS * MR DO * 


e Now available...the exclusive QO/CA7T system which can 
cut installation time up to 75% on your next conversion. 


e Introductory offer: 


with any conversion kit purchase receive a FREE QO/CA/7 
SYSTEM. 


Get more for your conversion dollar from 


M.H. ASSOCIATES 


eee eee | ETS TAK ae ee ee ee 


1725 N. ist Ave. 1 800/VID-KITS IN ND 701/237-4563 
Fargo, ND 58102 843-5487 


OO OO OO a OO OO. 


—USED— 
PC BOARDS 


e TOP GAMES 
e BEST PRICES 
Call Leslie: 


916/293-0087 


Fn OR 


* 


KKK KKKKKKKKKKkKKkKKKKKkKk 
FE KK KKK KKK 


Video Games For Sale $7000. Very high 
profit potential. Split second machines. 
406/222-6037 or 406/222-3071. 


WANTED 


USED WHAC A MOLE 
OR 
SWEET LICKS 


Jim Stansfield Vending 
P.O. Box 157 
LaCrosse, WI 54601 
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COMPUTERIZE YOUR 
ROUTE OR ARCADE 


only $89 00 


(MI res. add 4%, C.O.D. add $5.00, 
Master Charge / Visa accepted) 
Compatible with Commodore 64, 
Apple IT, or I.B.M. 

(Must have disc drive, printer optional) 
FEATURES: 

© Games Listing 
e Location Listing 
© Collection Report 
e Location Data Report 
—Send-$8.% For Copy Of 
Full Documentation— 
Complete Systems: 
Computer & Software - $499.95 
Dealer- Distributor Inquiries Welcome 


O-DEE’S ENTERPRISES 


33272 Hampshire, Livonia, MI 48154 


313/471-5609 


SUPER SALE! 


CONVERSION 
KITS 
and supplies 


Astron Belt 
Star Wars 


Mega Zone (kit) 
Dragon’s Lair 


All other kits available! 


We convert them for you, 
Call for Your Price! 


NORTH AMERICAN 
INTERSTATE 
313/543-1666 


Out of state, call collect! 


WANTED 
USED PC BOARDS 


CALL FOR QUOTES 


VIDEO GAME OUTLET, ING. 
14816 Main Street 
Gardena, CA 90248 


213/516-9525 


NORTHERN CALIFORNIA'S 
VIDEO CONNECTION 
Lowest Prices On: 
CONVERSION KITS/BOARDS 
NEW & USED GAMES 


COMPLETE KITS 
Donkey Kong—$145 @ Popeye—Call 
Donkey Kong, Jr.—$245 
Kits Include: P.C. Board, Header, 
Control Panel & Front Plex 


BUY @ SELL © TRADE 
916/678-5189 


UPGRADE YOUR PAG.MAN OR MS. We're Moving! 


_ PAC-MAN! This new conversion gives play. After February 15, Play Meter’s 


ers a choice between the original game and the : 
faster, more challenging EXPERT LEVEL. Guar- new street address will be 6600 
__ anteed to increase collections!Gamelabelsand Fleur de Lis, New Orleans, LA 
instructions included. Five minute installation. 70124. The new phone number 
Write for free information or send $79 per kit 


= to: MBN. Electronics Dept. 2,262 Courtland will be 504/488-7003. P.O. box 


St, Painesville, Ohio 44077. (In Ohio add5.5% mumbers remain the same. 
gales tax) 


Convert Your Defender, Bezerk, Stargate, Zaxxon 
To 


* CHAMPIONSHIP BASEBALL x 
In Only 15 Minutes With Our Custom-Made Kits! 


$595 


Kit includes custom-made control panel with new joysticks and buttons 
custom-made to fit Defender, Berzerk, Stargate and Zaxxon upright 
games. Kit also includes monitor, plexy, and header panel and original 
p.c. Baseball board complete with “plug in” and “wiring system.” 


VIDEO WARE, INC. 


600 Clover St., Los Angeles, CA 90031 


213/225-1337 
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0 Sale of used PCB or unit: 


About one hundred thousand used PCB’s come out from Japanese market each year, 
and in Japan, three months after the first appearing of the game, it’s PCB’s 
become available as used. Let us know what games and quantity you need, 


by telex or letter. We are glad to make price offer. 


> 


JAPANESE TIME 


MAMA‘T OP..:..> 


BUSINESS HOURS 9:00AM ~ 5:00PM . ~ 
pat r 
@ TELEPHONE 0542(63)6423 (ONLY FOR OVERSEAS CALLS.) @CABLE ADRESS:MAMATOP pyar si 
@ TELEX:3962-555 TOPPU-J @ OFFICE AND FACTORY: 1-7-8 HIGASHI CHIYODA SHIZUOKA CITY 420 JAPAN a ae 
@FACSIMILE:0542-63-9374 @BANK ACCOUNT NO :330-637-139 WITH THE FUJI BANK SHIZUOKA BRANCH ag i 


SHUVONNOUUUACUOUNOUAUAUNOUOOUUSOUUOEEOUNOUGUOUOUUUNEUQUEOOUOOSCOUNESS- 


CONVERSION 
KITS 


Small Investment 
.. Big Returns 


WE HAVE THE LOWEST PRICES IN AMERICA 
FOR LEGAL PRINTED CIRCUIT BOARDS! 


COMPLETE KIT INCLUDING GRAPHICS! 
TITLE PRICE FOR L.A. 


Donkey Kong3 ............................ $495 CVS/HUNCHBACK 
Campion Baseball.......................... 495 KONAMI/MEGA ZONE 
Teh ......... 495 : MIDWAY/PAC MAN JR. 
Bump Glump.............................. 195* NINTENDO/MARIO BROS. 
moc Mope........................ +...... 195 = NINTENDO/DONKEY KONG III 
Me. Do! 445 = bent fecha ACTION 
Oe 
Maro ros ................................ 545 E UNIVERSAL/MR. DO!'S CASTLE 
Oe 6 8 8 8 6 8 a ee 8 6 8 A 8 8 a = WICO/CHAMPION BASEBALL 
i sg CALL/WRITE FOR 
COMPLETE INFORMATION 


“AND MANY MORE QUALITY BOARDS AT QUALITY PRICES” 


ee eo 
* PC BOARD ONLY CV aisttbutors, ine 
— a bed resist 
over St. 312/384-2300 
Los Angeles, CA 90031 —— OFFICE 


2740 Hague, S.W., Grand Rapids, MI 49509 
616/532-1121 


PUCTUTTL TT TTT CTT T CTC C LENCO UNCC ECCT CC UUCCOO CUCU CCCURUCCOUSURREUEOUEE 


213/225-1337 
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COIN MACHINE 


“TOO many coins 


REPLACEMENT or tokens to 


‘ DISTRIBUTORS, INC. MARQUEES ” 
\) THE OPERATORS CHOICE! For all current games - $25 aaitibidaisr yk: 
Representing All Major Manufacturers O.E.M. pri ces available Cut Cou nting Time 
© QUALITY EQUIPMENT E-PROMS 70% with Klopp 


@ EXPERT COUNSELING 
& SERVICE 
© PARTS & SERVICE 


2764’s - $9.00 each 
2/528 - $5.00 each 


SUZO JOYSTICKS 
with micro switches 


Counters & Sorters 


350 Thorens 
Garden City Park, NY 10040 
§16/294-9490 


212/204-8828 $10.00 each 4 
= choy ghettos ie Power Supplies - KGD - 23 || J al ne 
914/347-3777 $40.00 each Sort 1000 coins per minute. 
a riegae *SV / 6 amp -5V / 1 amp In'20 minutes oF less. 
sitet gl oye ' +12V / 1 amp Portable, manual or electric 


rugged, no plastic, made in USA 
Full one-year warranty 


Economically priced 


203/278-6626 
800/842-8255 


11800-14 Industricplex Blvd. 
Baton Rouge, LA 70810 
504/291-5050 
800/632.5432 LA 
800/262-5188 MS & AR 


New Way Video Systems 
21 Langdon Street, Everett, MA 02149 


617/322-2033 


— Call or write for full details —— 
“Our 53rd Year” 


KLOPP. 


KLOPP INTERNATIONAL, LNC. 


P.O. Box 708 
Pinellas Park, Florida 33565 


ALPHA - OMEGA SALES 


Send your Boards, Monitors, and Power Supplies to 
Frank “The Crank” — He'll Fix Them Right!! 
We'll split the freight on all pre-paid orders—minimum $500 


Track & Field © Tapper @ Pole Position 2 @ Pool Tables e Bill Changers 
Jukes @ Pins @ Lasers @ “Closeouts Arrive Daily” 


—Low PRICES on the Hottest Kits— 
Mr. Dol’s Castle @ Pole Position 2 © Junior Pac-Man @ Donkey Kong 3 @ Time Pilot 
Mega Zone @ Cloak & Dagger @ Exerion @ Mario Bros. @ Elevator Action e Intrepid 
Greyhound 3 in 1 and 4 in 1 $540 - $590 @ Roc ’n Rope - $395 

* NEW .984 & .900 Brass Tokens — 5¢ each * 


LOWEST PRICES ON GREYHOUND VIDEO CARD GAMES — AMUSEMENT ONLY! 
* Location Ready Specials - All Fully Guaranteed For 30 Days * 


Say PacMan ............._.. $ 995 Milipede............ ss 1495 Time Pilot................_.... 995 
Contuede........... ssi... 895 Ms Pac-Man .................. 1095 Zoo Keeper.................... 995 
Champion Baseball............. 1295 rac Man.......... ....... 595 GAMES $39 = 


Chexx 

Deine. i (‘(‘(;sSC()S)N.. 395 Fore Position2?.......__..sdsiisititw 3095 Bezerk, Defender, Frenzy 
Galaxian, Gorf, Moon Cresta 
Elevator Action ............_... 1095 C*Bert (ct) new................ 995 Omega Race, Phoenix, Tempest 
neon... .. 1295 Rowe bill changer 25 mc........ 1895 Pins as is complete $150 - 175 


Food iant....:si‘(iwtiéaéaaa..... 895 el gt 495 Eight Ball Deluxe.......... call 
Gyruss pee 6 695 CS  r—r—“‘COCOCOOOCSN 995 Centaur - ee call 


funior Pac-Man... s—_—i__—_—_—i_. 1495 Star Wais..si‘(‘(‘(é<#3}¥NNNCNCOCOCOCCOC 1895 Speakeasy... ... ss i 
MACH. 3 (ed)................ 3495 Super Pac-Man ................ 05 cihkehh oo 308 
Mano UIOs................... 995 , ‘ ; ' 3 Coral Street 
Megatone.................... 1095 CALL! We've got ’em! 


OUR REPUTATION IS : Edison, NJ 08837 
¢OLID GOLD Conversion Labor - $100 201 /738-1 800 
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NOW! 


25¢ PLAY DRAGON’S LAIR! 


THE ORIGINAL GOLDEN 
* SINGLE COIN ADAPTOR 
*&%*&% HUNDREDS SOLD! xx 


* Easy Attachment 
* No Cut Traces 
* Does Not Affect Existing Circuit 


only $39.95!!! 
WE SPECIALIZE IN VIDEO BOARD REPAIR 


GOLDEN DIGITAL SERVICE 
2117-C Industrial Court 


VISTA, CA 619/727-1860 920835 


LEARN TO REPAIR 


e Video Game Boards 
e Power Supplies 

e And Monitors 

IN YOUR OWN HOME! 

Our complete Analog and Digital 
Course is taught on ten (10) video 
tapes (approximately 30 hours) 
100% Satisfaction Guaranteed” 


For More Information, Call: 
800/221-0834 
(in NY State) 212/377-0369 


or write: Electronic Institute 
of Brooklyn 
4801 Avenue N (corner E. 48th St.) 
Brooklyn, NY 11234 


SORT & COUNT 
OINS FAST 


COIN COMPACT REUSABLE 
SORTER COUNTER COIN 


PACKAGER 12” x 12’ PACKS 
NADEX plastic coin equipment and reusable 
coin packs provide today’s best value for small 
volumn coin handling. FREE TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 


NADEX Industries Dept. 84005 
220 Delaware Ave., Buffalo, NY 14202 


Vonversion Kits 


My. Do's Castle ; 

MS 3 Action At the best prices around 
Zoo Keeper Prices too low to print 
Marto Brothers Call or write : 

Donkey Kong 3 

Cloake Dagger Gametek Service Co. 


Pacman JF. jel 32 Avenue 


Pole Position 2 Bayscde, New York 11358 


bea (2)2) 631-9242 


Circust boards, monitors expertly repaired 
in 24-48hrs. Parry in service ts available. 
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ROUTE CLEARANCE SALE | 


ra 


Ms. Pac Man............... $1150 = 
Ce ee!rrrt—S——=—COCOS 5 5 
Tron .............. 450 = 
Dig Dug................ 475 5 
Centipede.............___. 695 = 
Dragon's lLair......... 2650 = 
MACH 3............ +3850 


Rowe R-82 w/$1 bill ........ 1250 


PAC MAN PLUS KITS MIDWAY 
MANUFACTURED $75.00 
** 30 DAY WARRANTY ** 


B & B VENDING | 
1560 Edison St., Dallas, TX 75207 
214/747-0041 


OFFICES IN: Dallas; Midland/Odessa 
= Amarillo and El Paso 
PUTT T TTT 
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TICKET” : 
DISPENSERS § 

Now Available For — 
VIDEO GAMES 


Kits or Components fj 


Harber Technology 
513/772-5053 


GAME & KIT 
HEADQUARTERS. 


FIREFOX 
NFL FOOTBALL 
MAJOR HAVOC 

M.A.C.H. 3 
ASTRON BELT 
DRAGON'S LAIR 
TRACK & FIELD 
ICE COLD BEER 


KITS 
JUNIOR PAC MAN 
DONKEY KONG 3 
POLE POSITION 2 
MR. DO!'S CASTLE 

ELEVATOR ACTION 
EXERION 


AMIS Distributors | 


ms | 
8431 Mastin Drive . VISA — 
Post Office Box 4057 


Overland Park, KS 66204 (rcomoar - 


913/642-9744 
PLAY METER, March 15, 1984 


FOR SALE 
Rowe BC 25 - $1,695; BC 25 MC - $1,750. 
Both like new. D & J Amusement Co. 
502/338-6665. 


USED 
P.C. BOARDS 


Clearing House 


We Buy & Sell 
Used Boards! 


Y.C. ENGINEERING 


F.O, Box 1194 
Lavergne, TN 37086 


615/793-9142 
Hoe 53-462 5 


USE OUR 
SUBSCRIPTION 
LINE FOR 
YOUR 
SUBSCRIPTION 
QUESTIONS 
(504) 
837-7987 


USED GAME 
4s HEADQUARTERS 


* 


Prompt Delivery Nationwide! 


Pole Position 
Ms. Pac Man (ct) 
Discs of Tron (new) 
Junior Pac Man kits 


(new) 
MANY MORE! 
POSITION AVAILABLE 
Coin machine distributor poised for West R.B. ENTERPRISES 
, Coast expansion. Need Manager respon- a 

sible for sales, marketing, AR, AP, finan- 409/ 969 9649 
cial P & L and personnel. Qualified appli- FUN ENTERPRISES 
cant send resume include salary history 

and requirements to Play Meter, Dept. SE, 3 18/ 462 -022 o 
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P.O. Box 24970, New Orleans, La. 70184. 
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PLAY METER CLASSIFIED ADVERTISING 


Play Meter’s classified ads are sold by word (75¢ per word with a $10.00 minimum) 
or by inch for a display-classified ad ($30.00 per column inch with a 1 inch mini- 
mum and a 20 inch maximum). Prepayment must accompany ad. You may pay by 
check, money order, Visa or Master Card. Deadline schedules are available upon 
request. Send ad orders and prepayment to: Play Meter Magazine, P.O. Box 24970, 
New Orleans, LA 70184. For more information, contact Karen Gray 504/838-8025. 


New Product Eliminates Abuse 


TRACK ano FIELD 
OWNERS: 


Prevent players from pounding 
on buttons, eliminate noise and 
breakdowns with this durable 

control panel modification. In- 
stalls easily, pays for itself in one 
service call. Introductory offer. 


only $24.95 24.956 or more 


Write in or attach ad copy 


Company Name 

Name 

Address Phone 

Ciuy .....CSitte Zip Total Enclosed 
Visa Act, No ENP 
Master Card Acct. No. CN of ince 


GAME PLANE 


701 S. Crouse Ave., Syracuse, NY 13210 


315/445-1227 


Authorized Signature 
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NEWS BRIEFS 


Two weeks after banks cut off all credit, Pizza Time Theatre has accepted the resignation of 
Nolan Bushnell and two other board members. Bushnell, who owns approximately 19 percent of Pizza 
Time stock, has removed himself from executive authority and responsibility for Pizza Time and for its 
wholly owned subsidiary, Sente Technologies. However, he remains as an employee with “creative 
leadership” duties, as described by a company spokesman. 

Former Pizza Time president and co-founder Joseph Keenan has replaced Bushnell as chairman 
of the board, and Randall Pike and Henry Montgomery were hired to executive positions and 
appointed to the board. (Complete story in Play Meter’s April 1 issue) 


After a full year of absence from the industry, Jack Mittel has returned as a consultant to Digital 
Controls, the Atlanta-based countertop video game manufacturer. Mittel resigned from Taito America 
last year after three years as its president. Previously he had occupied executive positions with D. 
Gottlieb & Co. (now Mylstar). 


An 18-year-old Manhattan youth was killed with a baseball bat at the March Toys game room in 
New York City. 

The victim was attacked inside the arcade by two other teenagers following a “‘petty dispute,” 
according to police. ““You could tell when they walked in they wanted trouble,” a 14-year-old said. 
“They knocked him to the floor and were hitting him for five minutes.”’ The beaten youngster was 
taken to Cornell Medical Center where he died the following day. 

The New York City Department of Consumer Affairs had been trying to close the arcade since it 
opened in October 1981, charging it with two violations: unlicensed operation of an arcade and 
violating Zoning provisions limiting the location of arcades. Owners argued March Toys was a retail 
outlet, that youngsters’ quarters were down payments toward the purchase or lease of the machines. 

Police said the arcade was closed the day after the youth’s death and they are unable to locate 
the owners. 


A Dyersburg, Tennessee, operator has been convicted of locating more than 90 video poker 
machines in Dyer County. According to local District Attorney Jim Horner, Bob Daniel of Volunteer 
Amusement had machines in more than 40 bars that were raided August 19. Daniel awaits sentencing, 
which could net him as much as five years in prison and up to $30,000 in fines. 

Meanwhile, Daniel’s games could be destroyed pending a court order. Horner said that, despite 
debate over interpretation of a Tennessee statute, most district attorneys there agree video card games 
offering more than 15 replays are gambling devices and illegal. 


Calling it Coronation Day, Twin Galaxies International Scoreboard honored the top U.S. video 
game players of 1983 on January 14. Bill Mitchell, 18, of Hollywood, Florida, and Tim Collum, 20, of 
Boyd, Texas, were named the nation’s top and second best players respectively. The Ottumwa, lowa- 
based high scores clearinghouse also recognized Exidy’s Crossbow which the International Scoreboard 
determined to be an exceptional new game, and to Williams, for its pioneering spirit in donating video 
game “‘cadavers”’ for use as educational tools at a local high school. 
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Mr. Do returns with an all new adventure... . 


00 
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the company who brings you “hit ki 


3250 Victor Street ¢ Santa Clara, CA95050 « Telephone 


800— 538-7548 ¢ TLX: 172 247 


408— 727-4591 ¢ Toll Free Service 


©1983 Universal USA, Inc. 
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TAP INTO PROFI 


Raceammended for Placement in Adult Locations Onlv._ 


